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One Order, 
One Electrotype 
Does the Business? 





That is exactly the state of the case. 

Send us one electrotype and an order to insert 
the same in the Atlantic Coast Lists, whereupon, 
if copy, terms, etc., are satisfactory, your adver- 
tisement will be placed before more than one-sixth 
of all the country readers of the United States 
each week it is inserted. 

The cost will be half a cent a line a paper for 
transient advertising. As low as quarter of a cent 
a line if 1,000 lines are engaged. 

Transient advertising in any medium doesn’t 
always bring satisfactory returns. 

Use the local country weekly by the year and 
you will find there is no other medium to equal it as 
an investment. Returns are slow perhaps for a 
while, but they increase and are permanent. 

People often sneer at the local country weekly. 
Those persons have a lot to learn about advertising 
that pays. 

Money properly invested in these home papers 
brings big interest. 


There are 1520 local weeklies on the Atlantic Coast Lists; 
61 per cent of them are the only papers in their respective towns. 
Files of these papers at this office for inspection. Catalogue 
for the asking. 


ATLANTIC COAST LISTS. 
134 Leonard Street, New York, 
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DR. J. ALONZO GREENE. 


(Proprietor of Greene’s Nervura.) 








HE WILL BE THE “XT GOVERNOR OF 
THE GRANITE STATE—HIS MEDICINE, 
JUDICIOUSLY ADVERTISED, HAS 
FURNISHED THE REQUISITE NERVE 
AND FUNDS. 


Ten years ago Dr. J. Alonzo Greene 
fixed his heart upon New Hampshire 
asahome. In 1889, seven years ago, 
he had purchased the magnificent prop- 
erty on the largest 
and most pictur- 
esque island in 
Lake Winnipesau- 
kee, in the town of 
Moultonborough. 

It is a pleasing 
encomium upon 
the Granite State 
that a discerning 
gentleman of Dr. 
Greene’s mag ni- 
tude of mind and 
means should 
choose it as the 
one bright,«partic- 
ular spot on God’s 
great footstool for 
him to cultivate, 
to love, to cherish, 
upon the soil of 
which he lives and 
wherein all that is 
mortal of him will 
commingle with 
its dust when the 
years of his earthly sojourn are over. 

Such a man is not tobeignored. A 
man of Dr. Greene’s iron constitution, 
courteous manners, breadth of intel- 
lect, power and force of presence and 
purpose, companionable temperament, 
frank and open-hearted disposition, 
native tact, superior ability, and vast 
wealth of resource and experience, 
would not, could not, be ignored in 
any community, especially as he has 
asked nothing beyond the spontan us 
good-will of his fellow-citizens. 





J. Atonzo GREENE. 


This confiding and respectful trust 
of those associated with him has been 
his mascot to the thirty-second degree 
of Free Masonry, where his compre- 
hensive usefulness has been greatly 
felt. This unbroken confidence on the 
part of those who have known him 
longest and best has been his open 
sesame to a conspicuous prominence 
and salutary influence in Odd Fellow- 
ship, which he did not seek, but of the 
high credit of which he is far from 
being insensible. 

When hardly 
more than a boy, 
eighteen years of 
age, Dec. 14, 1863, 
he enlisted at Den- 
ver in the Second 
Colorado cavalry. 
He was wounded 
in the Battle of 
Sand Creek, but 
served his country 
valiantly through 
the War of the Re- 
bellion, and was 
mustered out at 
Fort Leavenworth 
in 1865, his com- 
mission as colonel 
coming only in 
time of peace, last 
year, when he was 
appointed _ senior 
aide-de-camp on 
Commander Buz- 
zell’s staff of the 
Grand Army of the 
Republic, a splendid brotherhood, 
whose glorious roster is ‘‘ on the right- 
hand side and. near the throne of 

God.” Dr. Greene is surgeon to the 
Amoskeag Veterans. He is also a 
favored member of the Knights of 
Pythias, and of various other orders 
and societies, but perhaps in nothing 
does he take more pride than in his 
membership in the grange in his own 
town, to the great work and worth of 
which useful organization throughout 
the State he has been called to testify 
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in able and eloquent addresses, which 
have given him front rank as a leader 
and orator, eliciting the deserved at- 
tention of the newspaper press and of 
the public. Dr. Greene is president 
of the National Veterans’ Association 
of New Hampshire and vice-president 
of the New Hampshire Veterans’ Asso- 
ciation. His memberships in various 
dignified bodies have been transferred, 
as far as practicable, to the Granite 
State. Dr. Greene is one of the pro- 
prietors of Greene's Nervura blood 
and nerve remedy. He pays the Amos- 
keag Paper Company, of Manchester, 
through their Boston agents, the Rice- 
Kendall Company, over one hundred 
thousand dollars a year for paper used 
in his advertising department. He 
pays the newspapers of New Hamp- 
shire between $16,000 and $17,000 a 
year for advertising space, and adver- 
tises in nearly every newspaper in the 
United States, and in many foreign 
newspapers in different countries. 

Although Dr. Greene himself retired 
from active participation in the business 
as early as 1886, leaving the charge in 
the hands of his worthy and competent 
brother, F. E. Greene, M. D., with 
whom he still remains a partner, yet 
the business has grown to be of such 
an extraordinary and tremenduous 
magnitude and scope that to describe 
it in detail might awaken incredulity. 

Dr. Greene’s almanac is already dis- 
tributed for this year, and is a model 
of its kind, the issue consisting of 6,- 
000,000 copies. The Commonwealth 
Magazine is widely circulated, over 
15,000,000 copies being annually gra- 
tuitously distributed. He receives 
from the paper-mill every spring forty 
carloads of paper, and forty carloads 
every fall. At one place in the city of 
Boston Dr. Greene employs regularly 
between two hundred and three hun- 
dred girls and women, between forty 
and fifty men ; and he has in the neigh- 
borhood of thirty men constantly trav- 
eling on the road. The medicine is 
sold all over the United States and 
shipped to Canada, South America, 
Central America, Mexico, and the 
West India islands. 

Dr. Greene was born in Whiting- 
ham, Vt., ten miles west of Brattle- 
boro, Nov. 5, 1845. His grandfather, 
Nathaniel Greene, of Revolutionary 
fame, was one of the first settlers in 
that neighborhood, one of his earliest 
enterprises there being to erect a fence 
to keep the wolves from his home. 


The Greene family moved to Bostcn 
a few months later, where Alonzo at- 
tended public school and afterward en- 
gaged in the study of medicine, with 
the view of succeeding his father, 
Reuben Gaeene, who was a learned 
and skillful physician in active practice 
when the War of the Rebellion broke 
out. 

He told his father that he was going 
to enlist in the army, but his father 
withheld his consent. Then, with 
only three dollars in his pocket, he set 
out for the West. He drove six yoke 
of oxen from Omaha to Denver, in re- 
lief to General Fremont at Pike’s 
Peak. 

After the war Dr. Greene resumed 
his medical studies with renewed en- 
ergy. He was creditably graduated 
from the Eclectic Medical Institute of 
Cincinnati, Ohio, in 1867, and very 
soon thereafter engaged in business as 
a physician with his father, who prac- 
ticed medicine in the very same build- 
ing in Boston (34 Temple Place) for 
forty years. in which Dr. Greene still 
has a business office to-day. 

It is a remarkable incident that 
might be mentioned in this connection, 
that during the war Dr. Greene’s fa- 
ther, Reuben Greene, was thrown from 
a carriage and had his knee-cap in- 
jured. He offered to enlist, but was 
refused. He then hired a man to go 
to the war for him, the substitute giv- 
ing the name of Reuben Greene. 
This man was killed, and then Dr. 
Greene’s father hired still another man 
to go in his place, taking the same 
name. The second man was also 
killed ; so that Dr. Greene’s father, or 
rather Reuben Greene, was killed two 
times during the Rebellion. 

Dr. Reuben Greene, the father of 
Drs. J. Alonzo and F. E. Greene, 
treated many nervous diseases and 
used one particular prescription with 
wonderful success. When the young 
men purchased the interest of their 
father in the business, he told them 
that this prescription was a great nerve 
and brain invigorant, in fact the best 
and most effectual remedy that he had 
ever known for nervous diseases. It 
was included in the sale, and from 
that very same prescription the far- 
famed panacea, Greene’s Nervura, the 
great blood and nerve remedy, the su- 
perior merits of which are now so uni- 
versally recognized, is made. 

Dr. Greene married Miss Lucretia 
V. Drew, of Boston, a lady of culture, 
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refinement and taste. They have had 
three children, the surviving one, a 
son, being now twenty-six years of 
age. He has charge of the affairs of 
his father in relation to the farm, em- 
ploying just now in the neighborhood 
of twenty men in cutting wood and 
otherwise on the premises at Roxmont 
Castle, which comprises hundreds of 
acres of rich tillage and other land. 

It was in the summer of 1889 that 
Dr. Greene bought the two farms now 
comprised in his large homestead place 
and moved thither with his wife and 
son, his household effects, bag and 
baggage, horses, cats, dogs, and all, 
and established his formal and legal 
residence there. Desiring to extend 
his farming and stock-raising opera- 
tions, which were even then very con- 
siderable, he purchased four adjoining 
farms in 1890. 

His Roxmont stock and poultry farm 
has been visited during the seven years 
last past by hundreds of friends and 
enthusiastic admirers, going by special 
trains and steamboats, including the 
Amoskeag Veterans and their ladies, 
the Masons and their ladies of Belknap 
and Carroll Counties, the Odd Fellows 
and their ladies of Lake Village, the 
Knights of Pythias and their ladies, 
the State Board of Agriculture, the 
State Grange with their ladies, and it 
is a fact that in a single week more 
than four thousand were entertained by 
the hospitable doctor and his good wife 
at dinner, these numerous tourists and 
guests comprising various delegations 
from all sections of the State, each and 
every one of them anxious to make 
available the magical latchstring that 
always hangs out. 

The farm is highly stocked with 
fancy breeds of fowl and cattle, and is 
a source of much pleasure and gratifi- 
cation to its owner, who spends the 
greater part of his time during the sum- 
mer months in overseeing it and in 
hunting and fishing in the neighboring 
country. 

He organized the Winnipesaukee 
Transportation Company, built two 
steamboats, the Eagle and the Rox- 
mont, and chartered still another, the 
Cyclone, and the facilities for going to 
and from his residence are very fine. 
He has recently purchased all the 
stock in the company, and now runs 
it, with his son as general manager 
and owner in part. 

His superb castle is favorably lo- 
cated, commanding an unobstructed 


view jn every direction. From one of 
the ‘‘towers” the extensive grounds, 
beautifully laid out, stretch away from 
the shores of the lake, studded with 
its charming islands, while an almost 
continuous chain of mountains skirts 
the horizon. 

This castle is a veritable treasure- 
house of curiosities and rare articles 
of furniture, collected by the doctor 
and his wife in their journeys over 
the world. 

From the massive hall clock of En- 
glish manufacture one can hear the 
beautiful Westminster chimes and the 
Whitington bells ; and the music box, 
about five feet long and one of the 
finest in the country, dispenses the 
sweetest strains. The main hall is 
over twenty-five feet high, with a 
gallery running around it, and entirely 
finshed in oak, while the costly East- 
ern rugs which hang over the railing 
give it a rich, Oriental effect, and 
there is a broad fire-place up which 
the great fires of hospitality roar. 
A visit to this elegant dwelling is 
especially interesting, from the fact, 
which is modestly mentioned, that the 
plans for it were drawn by Mrs. Greene 
from her own ideas. It was not an 
attempt to copy any foreign castle vis- 
ited abroad, but the working out of 
her original theory of a good home. 

The doctor has just now thirty-three 
brood mares, and two stallions, one 
the famous ‘‘ General Lyon, Jr.,’’ the 
other the well-known ‘‘Saucy Tom.” 
His is one of the largest horse-rais- 
ing establishments in New England, 
as he is also the proprietor of the 
largest poultry farm. Along the sandy 
shore of the lake are placed houses 
for the accommodation of one thousand 
ducks and five thousand hens, which 
thrive in the healthful location. A 
small brook, fed by springs, courses 
down through the valley for a mile or 
more, and this stream is lined on either 
side by nearly a hundred houses for 
the accommodation of chicks and duck- 
lings. The incubator house is a two- 
story building, seventy by forty, in the 
cellar of which are arranged the incu- 
bators, each with a capacity of six hun- 
dred eggs. 

The doctor is a director in two build- 
ing associations of New Hampshire, 
the Masonic, of Laconia, and the Odd 
Fellows, of Lakeport. He isan owner 
in the Weirs Land and Hotel Com- 
pany, a share owner in one of the most 
enterprising and widest circulating 
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newspapers in the State, and he has va- 
rious other local holdings, all conduc- 
ing to make his responsibilities and 
liabilities one and the same with those 
of the people, and his home one of 
permanence as well as elegance and 
prosperity. It is appropriate and fit- 
ting that the Granite Monthly, our 
own magazine, which has chronicled 
the merits and deeds of so many illus- 
trious sons of New Hampshire, the 
home of Stark, of Webster, of Pierce, 
of Hale, should open its guarded cov- 
ers to include and perpetuate the rec- 
ord of this worthy gentleman, this 
well-born, well-bred, and skilled phy- 
sician, this popular lecturer and elo- 
quent advocate of what is pure and 
beneficial, this extensive traveler and 
close student, both of books and 
human nature, this kindly, hospitable, 
charitable, public - spirited citizen, 
this broad-minded, unassuming, un- 
obtrusive capitalist and general bene- 
factor. 

A rounded man of Dr. Greene’s sort, 
with hardy common sense, a tremen- 
dous following amongst the people, a 
thorough, practical education, a quick, 
powerful grasp of understanding, a 
wonderful executive faculty and knack 
to deal successfully with menand things, 
a brilliant speaker, with prepossessing 
personality, and with important inter- 
ests identical with all that pertains to 
the industrial welfare and general pros- 
perity of his State, is almost sure to 
have his name mentioned sooner or 
later in connection with popular office; 
but it is only seldom that party leaders 
and their followers so persistently beset 
a man to become a candidate. 

Dr. Greene has never been a polit- 
ical aspirant, and has uniformly de- 
clined to allow the use of his name as 
such, but it is well known that just 
now an unprecedented pressure is be- 
ing brought to bear upon him, from 
ail classes, to enter the field for the 
gubernatorial nomination of the Re- 
publican party, with the principles of 
which organization he is firmly allied, 
and it is a fact that hundreds—yes, 
thousands—of earnest solicitations and 
impatient importunities have been re- 
ceived by him to announce himself as 
a candidate ; yet he has not consented 
to do so. 

His claim geographically, as well as 
otherwise, would be equal, if not su- 
perior, to that of any other possible can- 
didate for recognition, and upon none 
could the considerable responsibility 


and honor be more appropriately and 
safely placed. He has said: 

‘*T fully appreciate the high honor 
and great responsibility of the office, 
and if my friends throughout the State 
feel next summer toward my candidacy 
as they appear to feel at the present 
time, | shall be very proud to allow my 
name to go before the convention. 
You may say, also, that if my name 
goes before that body at all, it will go 
there for the purpose of winning the 
nomination.’’ 

This last is a very significant re- 
mark, for Dr. J. Alonzo Greene is 
one of those indomitable managers, 
with the geuius of conquest, who never 
yet was thwarted in his deliberate 
purposes. 

At the Kentucky encampment, the 
twenty-ninth annual, the first ever held 
on Southern soil, in the grand proces- 
sion, close behind the veterans from 
Rhode Island came the New Hamp- 
shire comrades, at the head of whose 
column was borne a large bald eagle, 
captured eight years ago in the Green 
Mountains. The proud bird was in a 
large wire ard wood cage, tastefully 
decorated, set upon poles, and carried 
by four negroes, clad in the national 
colors. He has been a conspicuous 
feature in every parade in which the 
New Hampshire comrades have taken 
part for the last seven years, but they 
determined to celebrate the occasion 
of their first visit South by liberating 
him in front of the reviewing stand. 
He was presented to the department 
by Comrade Greene. Although retain- 
ing his strength and power, the bird re- 
fused to leave the grand stand, and he 
was returned to his cage and brought 
back to Roxmont, Dr. Greene’s beauti- 
ful home at Lake Winnipesaukee, the 
harbinger of victory tocome. I am 
not a prophet, nor.the son of a prophet, 
but I predict that the eagle will yet 
take his victorious flight over New 
Hampshire.—Henry Robinson, in the 
Granite Monthly. 


—— +o 
WHY THEATRICAL ADVERTISING IS 
POOR. 


It has always been a theory of mine that 
the lack of interest in advertising books is 
due to the great advertising value of the 
book reviews, which are really interesting ad- 
vertisements. I believe the same reason is 
responsible for the poorness of theatrical ad- 
vertising. The newspapers devote columns 
to the description and discussion of plays, 
and thus to a great extent obviate the neces- 
sity of extended effort on the part of mana- 
gers. The public reads the reviews, and gets 
thereby considerable information.—Profit- 
able Advertising. 
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Beginning Young ? 
But we all did that. If 


your business is young, foster 
and strengthen it by a judicious 


course of advertising. Try 


The Sun 


cure for stagnant trade. Its col- 


umns are open to you, and there 
is no secret about its successful 


methods. Address 
THE SUN, New York. 
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IN 
CASH PRIZES 
9 AD-SMITHS. 

The competition in the preparation of the advertisement best calculated 

to secure pupils for ‘‘The Little Schoolmaster” awakened an interest so 

wide-spread and general that the publishers of the American Newspaper Di- 

rectory have decided to invite a similar co-operation of ad-smiths in the 

preparation of an advertisement that shall best express and make known to 

the world the care and pains that for twenty-eight years have been devoted to 

the preparation of that great work, as well as the intelligence and unimpeach- 

able integrity with which newspaper circulation ratings have been accorded: 

and the consequent reliance and confidence with which these circulation 

ratings are so properly regarded by advertisers: all these points going to 

show that the compilation of the Directory is an exacting labor, the finished 

book a boon to the business world, and the price at which it is sold—five 

dollars—only nominal when the cost of producing and the real value of the 
work are considered. 

Competitors enatnafe examine the Directory in advance of attempting the composition 


of an advertisement, Sind a copy in almost any new: per o or in the counting- 
By consulting the book ideas and suggestions of value in 


room of any general advertiser. 
making a 


good advertisement are likely to present themselves, which might not occur from 

a mere reading of printed matter furnishe the Directory office. The very best way to 

t correct ideas, however, will be developed by conversation with an advertiser who knows 
the Directory, and relies upon its information when placing advertising contracts. 





THE PRIZE OFFER IS AS FOLLOWS : 


Any ad-smith, anywhere, is at liberty to prepare such an advertisement of the Amer- 
ican Newspaper Directory as he believes calculated to influence the sale of copies of that 
work. The advertisement so prepared may be inserted once in amy newspaper, occupying 
space worth, at schedule rates, as much as five dollars. The ad-smith shall then oa 4 by 
letter-mail, a copy of the advertisement cut from the paper, in a sealed envelope, addressed 
to the Editor of the American Newspaper Directory. He shall also send to the same ad- 
dress a perfect copy of the paper, with the advertisement marked. Upon recipt of these, 
the editor of the Ticcctory will cause a copy of tie last issue of the Directory (the issue 
for 1895) to be sent at once, free (carriage paid at this end), to the ad-smith, at his address. 
as given in his letter. Once each week the advertisements received will be compared, and 
the best advertisement received within the week will be inserted in Printers’ Ink, together 
with the ad-smith’s name and the name of the paper in which the advertisement appeared, 
and a free copy of the last issue of the Directory will then be sent free (carriage paid from 
this end) to the publisher of the paper in which the advertisement appeared which was 
thought to be the best. 

As soon as practicable, after the issue of the twenty-eighth annual edition of the Di- 
rectory, which will be in May or June next, a copy of the new edition of the Directory 
shall be sent, free (carriage paid), to each of the twelve ad-smiths who have produced the 
adverti d d best of all; and to each of the twelve newspapers, also, in which the 
best twelve advertisements appeared; and in Printers’ Ink there shall, at that time, be 
exhibited portraits of the constructors of the twelve advertisements deemed best. 

And, on the same date, a letter shall be written to the constructors of the six advertise- 
ments deemed best, said letter to set forth the terms of the competition and be signed by the 
publishers of the Directory, and three of these letters shall each contain a check for ( heang 
payable to the order of the ad-smith, and one letter shall contain a check for $500, payable 
to the ad-smith who is thought to have constructed the one advertisement better calculated 
than any other to perform the service for which its construction was invited. 

The dates upon which the best five advertisements were received (that remain after 
the best of all has been selected out of the six chosen ones) shall then be noted, and 
from among them that one of the five which came in last shall be excluded from further 
consideration: but to the one of the four remaining which was received at the earliest date 
a check for $200 shall be awarded. This disposition of the prize advertisements places a 
premium upon promptness and attaches a possible penalty to delay. 

Address all communications to 


EDITOR OF AMERICAN NEWSPAPER DIRECTORY, 
No. 10 Spruce Street, New York. 


P. 8.—It will be observed that what is wanted is the advertisement most likely to sell a book. 
if the constructor of the advertisement happens to be the editor or publisher of a paper, and 
believes that he can € a more effective announcement by saying what he has to say In reading 
matter, either editorial or other, it will be his privilege to carry out the idea, 
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ADVERTISEMENT NUMBER ONE. 


In response to the announcement 


published for the first time in PRINT- 
ERS’ INK for Jan. 15, inviting ad-smiths 
to compete in the construction of an 
advertisement calculated to sell copies 
of the American Newspaper Directory, 
the very first advertisement that came 
to hand was prepared by Samuel P. 
Foster, editor and publisher of the 
Elmer (N. J.) Zimes, a paper accorded 
an actual average issue of 2,231 copies, 
although published in a comparatively 
small town. The advertisement sent 
in by Mr. Foster is a pretty good one, 
and shows that the writer had made 
himself familiar with the Directory 
methods. He has put into the adver- 
tisement a share of the ability revealed 
in the conduct of his paper, and Mr. 
Foster’s paper is as much better than 
the ordinary county weekly as the 
American Newspaper Directory is su- 
perior to Ayer’s Annual or Lord & 
Mr. Foster’s 


advertisement sets forth, in moderate 


Thomas’ Pocket Guide. 
language, a modest statement of a few 


by the Directory, and he does it so 
well that the publishers of the Direct- 
ory are almost inclined to think that 
hundreds of other newspaper men will 
try a hand at writing an advertisement 
before a single one produces anything 
better than Mr. Foster’s first effort. 
Mr. Foster has, however, fallen into 
one important error: All through his 
advertisement he constantly refers to 


’ 


‘*Rowell’s Directory,” while the cor- 
rect name is the American Newspaper 
Directory. Mr. Foster's advertisement 
here follows. It appeared in the Elmer 
(N. J.) Zimes for Jan. 19, 1896, as ed- 


itorial matter : 


BEST NEWSPAPER DIRECTORY. 


One of the greatest money savers a gen- 
eral advertiser can possess is a thoroughly 
reliable newspaper directory. The best 
directory published in this country is the 
American Newspaper Directory, published 
by George P. Rowell & Co., No. 10 Spruce 
street, New York. 

It is best because it is most reliable. 

Best because its circulation ratings are 
nearer correct than those found in any other 
directory. 

More reliable because the best possible 
system of obtaining correct ..irculation rating 
is used. 

The system of obtaining these ratings is 
best, because it is not only thorough, but it 
places a premium on honesty in publishers 
and punishes dishonesty. 

It places a premium on honest rating re- 
turns, by publishing the exact figures of the 
average issue for one year, free, under the 
classification of the journal, which is of 
itself equivalent in value, to a publisher, to 
an eight-page advertisement in the advertis- 
ing columns of the Directory. It further re- 
wards the publisher by guaranteeing his 
rating as absolutely correct, by a forfeiture 
of one hundred dollars, if preven false. It 
guarantees to pay a publisher one hundred 
dollars, if he sends figures according to re- 
quirements and the Directory does him an 
injustice in publishing his rating. It pun- 
ishes the publisher who dares make a false 
rating by discovering him, as it has done in 
some instances, and keeping his paper prom- 
inently before the world, through the pages 
of Printers’ Ink, a punishment so severe 
(yet legitimate and just) that one daily paper 
of national reputation places its losses at 
thousands of dollars, all because it was dis- 
covered trying to wrong the Directory and 
the advertising public by a false circulation 
report. It punishes the publisher by giving 
him a very indefinite report or rating, when 
he declines to submit fair, unequivocal 
figures, and he is sure to be the loser every 
time he fails to be strictly honest and square 
with the publishers of this Directory. 

It is the best directory for the advertiser, 
because the system which brings equivocat- 
ing publishers to the mark is in itself a guar- 
antee that its ratings are absolutely to be de- 
pended upon, and the advertiser who pays 
for newspaper space, guided by the accredit- 
ed ratings in Rowell’s Directory, will get all 
that he pays for, 





10 


Rowell’s is the best directory for advertis- 
ers, because there is no other source from 
which so reliable ratings can be obtained. 
There is no other directory published which 
has ever attempted to put on the screws, so 
as to compel exact reports of circulation. 

Publishers, as a ruje, may be honest in 
making returns to all the directories. There 
are, however, enough dishonest ones to cause 
advertisérs serious losses if they depend on 
a directory for guidance which does not en- 
force correct ratings with something more 
severe than simple moral suasion. The mis- 
takes other directories make, however, are 
not solely in receiving and accepting ratings 
which are doubtful, but rating thousands of 
papers which make no circulation returns. 
As a publisher of a newspaper, this has been 
made very apparent to the writer. For in- 
stance, there are a great many newspapers of 
considerable age which once had a good cir- 
culation, but which have permitted more en- 
terprising publishers to enter the field, capt- 
ure half their subscription list and take a big 
lead in the race. The publisher who finds 
his list dwindling and his competitors advanc- 
ing, has no incentive to give a directory pub- 
lisher figures which show that his paper is oa 
the wane. In the past he has not been 
called on to give himself concern on this 
point, because in the absence of new figures 
most of the directory publishers have, and 
still do, accredit him with his old rating, and 
we have known a number of instances of 
this kind where old newspapers have not for 
eight years made any kind of a certified rat- 
ing return when requested by other directory 
publishers, simply because they could do bet- 
ter by keeping quiet. 

Rowell’s Directory is best because it has 
knocked the spots out of that style of ob- 
taining a rating which is deceptive and mis- 
leading to the advertiser. Rowell’s method 
of obtaining ratings is such that every paper 
which declines to give a circulation rating is 
open to the suspicion that the publisher is 
unwilling for the advertiser to know the 
exact truth, and, with few exceptions, the 
basis of this fear is that their circulation 
does not make a satisfactory showing. 

Rowell’s Directory is best because it gives 
the advertiser the true index of the only 
thing which makes a publication valuable to 
him as an advertising medium ; therefore he 
cannot, in justice to himself, do without it, 
even though the price was twenty-five dol- 
lars a copy, instead of five dollars. 

Rowell’s correctness in newspaper ratings 
is as far advanced over the average directory 
publisher as the deductions of the modern 
astronomer are ahead of the Southern col- 
ored gentleman who still insists that ‘‘ The 
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sun do move ”’—as far ahead of the average 
directory ratings as the predictions of the 
Government Weather Bureau are in advance 
of the ancient rural weather prophet who 
drew his storm conclusions from the color 
of a cat’s eyes. 

To attempt to be posted on newspaper 
ratings without owning a copy of this Di- 
rectory is as foolish as for a physician to at- 
tempt a diagnosis of a patient’s case by feel- 
ing of his shoe soles instead of his pulse. 
“Practice makes perfect,” is an axiom well 
proven in the compilation of Rowell’s Di- 
rectory. It represents twenty-eight years of 
honest effort to make the best. The Direct- 
ory has been a good one from its inception, 
but the shrewdness and enterprise, the in- 
domitable patience and energy are more 
lucidly illustrated now than ever before; 
each year the publisher has been putting up 
bars which were discovered to be down and 
which enabled some publishers to get over 
and pasture at their expense and the expense 
of the advertisers. The last bar has been put 
up. They have even put pegs in the ends of 
the bars making it impossible for even the 
most practiced “ rider throwers ’’ to get under 
or over without submitting such information 
as would pass in any court. They have 
ceased to give credit on circumstantial evi- 


dence ; they have spent an amount of money 
on their Directories which placed in the 
National Treasury at this time would make 
the necessity for a bond issue much less ap- 


parent. The benefit of this experience, the 
result of this toil and enterprise is delivered 
to the buyer for the insignificant sum of $5.00 
per volume. 

The general advertiser who selects a list 
of papers without consulting a directory is 
like a ship captain at sea without a compass. 
An advertiser who selects his list on the in- 
formation gleaned from any other directory 
than Rowell’s is like a navigator taking 
chances with an imperfect chart when he 
might easily avail himself of a perfect one. 
Rowell’s Newspaper Directory is the safe 
chart for general advertisers; it is to him 
what Dun’s or Bradstreet’s reports are to 
the commercial world. Advertisers, be wise; 
don’t use specked potatoes when a perfect 
article can be had just as cheap. You would 
not ride in an ox cart when a surrey could 
be had at the same price. Don’t insist on 
riding in the old stage coach or burning tal- 
low candles when you can go ina Pullman 
palace car and read by electric lights. You 
resent such advice perhaps, and yet that is 
the position you are taking, unless you avail 
yourself of Rowell’s Directory, which is as 
far ahead of all others as the electric light is 
in advance of the old tallow dip. 
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The American Newspaper Directory rates the circulation of every newspaper in exact 
accordance with the publisher's claim, and pays a reward of one hundred dollars for every 
case where it is shown that the Directory was imposed upon by an untruthful report. In 
the eight years that this system has prevailed the reward has been paid twenty-one times. 


CALIFORNIA. LOUISIANA. 
Morning Call, San Francisco 1892 Morning Star, New Orleans 
Family Ledeen, Los Angeles 1894 cakes 
COLORADO. MINNESOTA, 
Candle, Creede Farm, Stock and Home, Minneapolis... 1894 
MISSOURI. 
Anzeiger des Westens, St. Louis 
ILLINOIS. St. Louis Magazine, St. Louis 


Gazette, Waukegan NEBRASKA. 
Western Rural, Chicago a oe 
, 


News, Monon 
INDIAN TERRITORY. Advocate, Prospect 
Our Brother in Red, Muskogee WASHINGTON. 


KANSAS. Press-Times, Seattle 


Saturday Evening Lance, Topeka TCCONCIN 
Journal, Wier City 2 oe WISCONSIN. 


Sunflower, Williamsburg -_ Skandinavisk Tribune, Madison 
Western Poultry Breeder, Topeka Monitor, Montfort 


When any one questions the accuracy of a guaranteed circulation rating in the Ameri- 
can Newspaper Directory, and sets up a claim for the $100 reward, it becomes requisite 
to furnish such proof as would be considered sufficient by a Grand Jury or in a court of 
law when no defense is made. © Persons intending to enter a claim for the reward wili do 
well to take the advice of a local attorney, justice of the peace, or a business man having 
experience in such matters. The publishers of the Directory pay the reward cheerfully 
when a case is made out, but it is not a part of their business to aid in proving a publisher 
in the wrong, who, so far as they know, and would be glad to believe, may be absolutely 
right. 


Any publisher who places on file at the Directory office a true statement, conveying 
the requisite information concerning ail the issues of his paper, for a full year, the sam 
being duly signed and dated, and who finds, when the book appears, that his paper is not 
rated in accordance with the report which he sent, will receive from the publishers of 
the Directory a written apology for their neglect and a check for $100 /or the discovery 
of the error. The publisher who registers the letter he sends containing the circulation 
statement, will find it easy to prove that it was sent and received. If he keeps a copy it 
will be equally easy to establish the fact that the statement sent actually did contain the 
requisite information and was properly signed and dated. 


GEO. P. ROWELL & CO., 
Publishers American Newspaper ‘Directory, 
10 Syruce St., New York. 
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COLONEL JONES OF THE ST.LOUIS POST- 
DISPATCH, AND THE AMERICAN NEWS- 
PAPER DIRECTORY FOR 1896. 


bt ss - , : OTS HN SSS 














When it was announced that a publisher of the Vanderbilt-Rothschild- 
Astor variety, who insists upon sending with the order and advertisement a 
check, in full advance payment for the whole amount, would get a position, not 
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only in the catalogue portion of the American Newspaper Directory, but on the 
same page with or the one directly opposite the description of the paper adver- 
tised, and the words, ‘‘ See publisher’s statement opposite ”"—or ‘* below,” as 
the case may be—will be added to and form part of the catalogue description, 
the very first paper to avail itself of the opportunity was the St. Louis Post- 
Dispatch, of which Colonel Charles H, Jones is editor, and his brother, Mr. 
George W. Jones, business manager. It appears that Colonel Jones has always 
placed a special value upon the American Newspaper Directory and in his par- 
tiality for it he is backed up by his brother, who knows even better than the 
editor ever can the advantage to the world of advertising which is offered by 
a newspaper directory in which the circulation ratings are absolutely reliable. 


St. Lonis Post-Dispaieh. 


G13 OLIVE STREET 
_ St. Louis, 
Mr. Se Co Beckwith, 
- New York, 


Dear Sirt.I Enclose: you herewith copy of advertisement for Rowell's 1896 


Directory. I certainly want our advertisement in that, above all others. 
Yours truly, 


Business Manager. 


Mr. Peter Dougan, manager of the Printers’ Ink Advertising Bureau, has 
obtained the exclusive right to insert displayed newspaper advertisements in the 
28th annual issue of the American Newspaper Directory, for 1896, now under- 
going the usual process of revision. ‘lhe newspaper publisher who favors him 
with an advertisement order, and expresses a hesitancy about paying cash, is 
furnished with an advertisement,for his own columns to square the account, and 
the advertisement so contracted for appears in the Directory without any special 
position, and may be found by turning over the pages or referring to the index. 

The high-toned and independent publisher who, superior to any suggestion 
of a swap or exchange, is permitted to draw his check in full settlement at 
some early convenient time afte: the volume has reached his desk, carriage paid 
by Mr. Dougan, and in consideration of the actual cash, Mr. Dougan promises 
such an advertisement a position in the body of the catalogue portion of the 
book for the State in which the paper belongs. 

A position like that accorded to Colonei Jones for the Post-Dispatch, in the 
catalogue portion of the book, on the same page with or the one directly opposite 
the description of the paper advertised, with the words, ‘‘ See publisher’s state- 
ment opposite ’—or ‘* below,” as the case may be—added to and forming part 
of the catalogue description, is onlv to be had by sending a check in full settle- 
ment with the order. Uptothe present time Colonel Jones has been the only one 
having the nerve, the money and a willingness to risk so much even for the best 
space in the book. 

Mr. Dougan realizes that only papers of first-class importance will wish to 
pay $150 for a full page, $90 for a half page, or $50 for a quarter page adver- 
tisement, and, inasmuch as his collection of postage stamps is not as large as it 
might be, he intends husbanding his ammunition, and will oniy hunt for orders 
from papers of a high grade of merit. 

For further information about displayed advertisements in the American 
Newspaper Directory, for 1896, address Mr. Peter Dougan, Manager of the 
Printers’ Ink Advertising Bureau, No, 10 Spruce St., New York, and pre- 
ferring the request. 
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A NEWSPAPER PUBLISHER’S 
Own 
Newspaper Directory 
ON 
Mr. Rosewater’s Own Plan. 





FOR $10.00. 


Advertisement.—A publisher wishing to in- 
sert a short statement of ten lines or less in the 
column with and following the description of 
his paper, in the American News| ‘irect- 
ory for 1896, may do so at the nominal price of 
ten dollars, which price will include a copy 
of the Directory, to be delivered at his own 


Office, all carriage expenses being prepaid from 
this end. Ten lines will accommodate sixty 


words, but a smaller number of words will not 
be accepted for less than the price named. Ad- 
ditional matter may be inserted at ten cents a 
. No caer or fullface type can be use. 
Payment for all such advertisements will be due 
cash as soon as the is issu 
will be taken upon any other terms. For pay- 
ment accompanying the original order a dis- 
count of ten per cent may be deducted. All state- 
ments of the sort indicated will be set in Pearl 
tyre (of which this is aspecimen) preceded .” f 
the word “ Advertisement.” In this way it will 
be possible for a publisher to convey any infor- 
mation that he deems important to place before 
advertisers and other users of the Directory, in 
addition to that given by the Directory itself. 
Not very long ago an offer of five thousand 
doliars was made and refused in one case for a 
notice similar to this now granted fora nom- 
al sum. 

The American Newspaper Directory for 1896 
also offers to patie who furnish portraits, 
or pictures, illustrating their a build- 
ings, the privilege of inserting them in the 
Directory in connection with the description 
of the paper at the nominal price of ten dol- 
lars, which will include a copy of the book. 
The necessary drawing or reproduction can be 
made from a photograph or other picture, and 
for this work there will be no extra charge. 
It would appear that a publisher who owns 
an office Lage onsg 9 worthy of illustration, or 
who desires that his face shall become known 
to advertisers and others, may wisely avail 
himself of the privilege here offered. The cut 
must not exceed one inch in length or width, 
and be subject to the approval of the Editor of 
the Directory. 

Those who examine issues of the Directory 
for previous years will find specimen pictures. 

hen a newspaper owns an office it iz well to 
let the fact be known, for prosperous papers 
are the ones advertisers think most likely to 
bring satisfactory returns. Publishers desir- 
ing Both the announcement and the picture, 
and but one copy of the Directory, will 
pay $!5 for the combined service, and 10 
cents a word extra for each word more than 
sixty. Address all communications to AMER- 
ICAN NEWSPAPER DIRECTCRY, No. 10 
Spruce St., New York. 








, and none 





SrncE the American Newspaper Di- 
rectory has begun to hold publishers 
responsible for their circulation state- 
ments, and particularly since one or 
two daily newspapers of the first class, 
like the Omaha See, have been de- 
tected in furnishing circulation state- 
ments which were not accurate, there 
has been a movement among publish- 
ers, said to have been inaugurated by 
Mr. Rosewater, publisher and _pro- 
prietor of the Omaha See, looking to 
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the publication of a newspaper direct- 
ory by the newspapers themselves, 
wherein it will be possible for a news- 
paper publisher to put forth his own 
statement, on his own responsibility, 
without any danger of being exposed, 
even if it should afterwards be proven 
that the statement, as in the case of 
that of Mr. Rosewater, was not true. 

Yielding to the apparent desire on 
the part of newspaper publishers for 
an opportunity to make statements of 
their own, the publishers of the Amer- 
ican Newspaper Directory inaugurated 
a system which permits every publisher 
of a newspaper to tell his own story 
about his own paper in the American 
Newspaper Directory, directly under 
and following the description of the 
paper by the editor of the Directory, 
and as the newspaper publisher’s state- 
ment is made on his own responsibility, 
and is preceded by the word advertise- 
ment, nobody cares a cent whether it is 
true or not, save on the general prin- 
ciple that it is always better that every 
advertisement that is to be paid for 
should be true for the sake of the repu- 
tation of the advertiser and for the 
benefit of the business of advertising 
generally. 

It would appear that for the forthcom- 
ing issue of the American Newspaper 
Directory—that for 1896—there is a 
pretty universal intentio1 on the part 
of publishers of leading papers to avail 
themselves of the opportunity to tell 
each his own story in his own way, as 
set forth above. The movement in 
this direction somewhat resembles a 
stampede. Onthe following pages are 
a hundred or so of such stories as have 
already come in. Their appearance in 
the Directory will add much to the 
value of the book, and they are pro- 
duced here for the purpose of illus- 
trating to every newspaper man what 
the possibilities of the case are. The 
newspaper that is the best, or the 
largest, or the most influential, or the 
most respectable, or the most enter- 
prising in its town, county, Congres- 
sional district, State or section of the 
country, makes a great mistake if it 
don’t avail itself of the opportunity to 
tell the advertiser, right in the Direct- 
ory, exactly what he would say to 
that advertiser were he talking in his 
ear in the advertiser’s own office. 
What is said in the Directory the ad- 
vertiser sees at the very time when he 
has in mind using the paper concerning 
which the story is told. 
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AmsterpaM, N. Y., Jan. 13, 1896. 

Mr. William J. Kline, the publish er, con- 
siders his advertisement in your Directory 
(the pearl advertisement following the de- 
scription of the paper) in this form the best 
advertisement he has ever had in any di- 
rectory or annual. This I have heard him 
say many times and I take pleasure in send- 
ing the copy, together with his check for the 
payment of the same. 

Yours very truly, E. H. Parkts, 
Business Manager Amsterdam (N. Y.) Dem- 

ocrat and Recorder. 

The cost of inserting an advertise- 
ment of this sort is merely nominal, 
and is set forth on the preceding page. 
Every such advertisement-statement 
should be addressed to 
THE AMERICAN NEWSPAPER DIRECT- 

oRY, 10 Spruce St., New York. 
Birmingham, Ala., Peoples’ Weekly Tribune. 
Advertisement.—The PEOPLES’ WEEKLY TRIBUNE 

rantees its circulation to be more than 
ouble that of any other weekly newspaper 
published at Le ay Ala. Its readersare 
among the better class of farmers and —— 
earners. Advertisers are requested tosend 
sample copies and advertising rates. 
Little Rock, Ark., Arkansas Gazette. 
Advartieement: <i Azxaness pare is the 
largest, and in every way the best or 
published in ‘Arkansas. iy t is the onk: aniy 
paper of more than local c ~ oe K, while its 
weekly edition covers the rural districts, reach- 
ing the farming c’ . it is the best adver- 
tising medium, and, all things considered, the 
rates are the low The circulation has not 
been lees than 5, ‘000 Daily, 7,100 Sunday, or 7,000 
Weekly each issue during the last year. 
Los Angeles, Cal., The ie of Suncbine. 
Advertisement.—THE LAND OF SUNSHINE ; nth- 
of California and the wgouth- 
forefront.” 
he largest 
certified lar sr circulation in the 
West. Th st re r certified circulation 
of any kind but one, in ‘Southern California. 
ce gape circulation anywhere nine-tenths 
is eventually sent broadcast over the 
continent by local readers. Charles F. Lum- 
mis, editor, F A. Pattee, business manager, 
Stimson Building Los Angeles, Cal. 
Los Angeles, Cal. Times. 


TIMES; every morning, and SATUR- 
DAY 


ly; the magazine 
went . “ Entitled to rank in the ve 
Bristol (Conn.) Press editorial. 


independent- 
r publican; daily 
ten to fourteen, Sun- 
day twenty-eight to 
thirty-six, weekly 
twelve pages 17x2i; 


—— 
nday® | week 
He ; a lis wm pal _ 
? aily 1881, Seats 
a ee — 1873 ; rri 
ti 8, 
Times-Mirror Co., publishers; circulation— 
daily, actual average for the past year, 15,540. 
Weekly H x x. 
Denver, Col., Arid America. 
Advertisement.—Irrigation farmers are the most 
rosperous in the world—they are the ones that 
uy most—and ARID AMERICA reaches the cream 
of them every issue. A handsome folder, con- 
taining hundreds of testimonials from our ad- 
en all over America, mailed free upon re- 
quest. ore substantial returns to 
advertisers any agricuitural paper in 
America. 


Bridgeport, Conn.,daily and weekly Farmer. 
Advertisement.—The only daily paper of its party 
published in Bridgeport, and the la , best 
only prominent weekly paper of its party 

in Fairfield and Litchfield Counties The daily 
is net a “penny paper”; it goes into homes and 


Rion—daily . 
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isa family paper. The weekly is a long-estab- 
lished and eepuiar journal. Both prese! 
political majorities. > so - 


Meriden, Conn., Record. 
Advertisemen ae — RECORD (morning) and the 
REPUBLIC. ning) com a! cover the 
field in this San vicini e combined 
vert rates will be 
the exclusive service in Meriden of the New 
lan: nated =< the United Press. The 
Fam is the onl; = — eaeer My = Meriden. 
no other nnecticut rs are 
id wid tm this city, Meriden, Conn. “we 


Winsted, Conn., Citizen. 


Adverticoment. —The Citizen Printing Co., of 
insted, Conn., are ees of the Winsted 
Events CITizEN, a y paper having a pres- 
circulation of 1,725. That company 
my aa coat —a of the LitcHFIELD CoUNTY 
LEADER, eekly, having a bona fide circula- 
tion of 1, 70, which is the largest of any paper 
ublished inthe county. They are alsothe pub- 
ishers of the Winsted HERALD, 1,000 circula- 
tion. Winsted is the most important town in 
the county. 
Washington, D.C., Army & Naval Magazine. 


Advertisement.—THE ARMY AND NAVAL MAGAZINE 
is a high-class publication, reaching the aoeaee 
of people of wealth and ‘culture, such as t 
families of officers ot the Army and Navy, Na- 
tional Guard = Naval Reserve, besides an ex- 
tensive circulation among the elite of Wash- 
ington and other cities. 


Washington D. C., The Washington News. 
a t.—The limited number of daily 
rs published in Washington makes it pos- 
re le to cover this field with a smaller expendi- 
— <f money than any other city where the 
nu r of people are to be reach 
While the er wy of THE DaILy News does 
not exceed 12, has many more readers 
—- the year ‘an other newspapers having 
the same circulation. Its etinitabe make-up 
and condensed form render it more valuable to 
advertisers than blanket sheet publications, 
and the best advertisers of the country have 
already ascertained this fact and protited by it. 
Rates are extremely reasonable and are based 
on actual circulation. For particulars address 
the publishers, or Geo. P. well Advertising 
Company. 
Jacksonville, Fla., The Florida Citizen. 
Advertisement.—The circulation of the CrT1zEN 
is unquestionably the largest in Florida. In 
the heat of summer it goes as low as from 3,200 
to 3,500, _ _—%. Sige i... sometimes runs up to 
8,000. in winter is read by the 
wealthy aes onitivated tourists who visit the 
State from all parts of the country at that 
season. 


Chicago, Ill., The Alkaloidal Clinic. 


Advertisement.—THE ALKALOIDAL CLINIC is able 
to demonstrate that, circulation and rate con- 
sidered, it offers the most for the least money 
of any niedical journal published. Its average 

circulation for last year is here given. To any 
“doubting Thomas,” post-office receipts wil 
be shown. For °% it will exceed 26,000 monthl 
Write for rates. Dr. W. C. Abbott, Station 
Chicago. 


Chicago, Ill., The American Jewess. 
Advertisement._THE AMERICAN JEWESS, best Jew- 
ish advertising medium in the United States. 
Only Jewish publication on news stands every- 
where. Only Jewish woman’s paper in the 
world. “it’stbe women who buy.” Average 
number of am! er issue during last nine 
months, 18,694. scription (which always 
Fah Lespalattons 4 only one dollar or annum, 
ublished by nom Sonneschein Co., 300 Monon 

uilding, Chicag: 


Pci Ill., Dalty 'y Chronicle. 


Advertisement.—Under the rules of the American 
Newspaper Directo: on the Chicago CHRONICLE, 
not being a year old, can have no rating as to 
circulation. The average sale (sworn) of the 
daily issue in = 1895, was 61,275 copies, 
and of the Sunday issue, 86,632 copies. The sale 

sworn) of the SUNDAY CHRONICLE incre: 

rom 75,237 copies on November 24, 1895, to 12,- 
457 copies on ber 22. ‘ihe CHRONICLE is 
the only Democratic newspaper in Chicago. 
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— on poe political matters in ¢ 
y i i lati: 


e standing of its subscribers. The 
potent factor in Chicago politics. 
Chicago, Ill., Eight-Hour Herald. 

Advertisement.—From Mote to California the 

E1gHt HouR HERALD is looked upon, by em- 

ployers as — as employees, as rs a 

most expone No American labor 
as so gen naral® circulation, or stands h. 
n the estimation of the worker and cares 
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other paper in Jowa. Itis the 
ony: shows more 
others combined. 


Keokuk, Ia., C itution-D 
Advertisement.—The Cons’ 
in sections of iowa, Til Illinois on and Mis Mis. 


. (See map for Spention of Keokuk a 
—— ~" e daily and weekly 
the largest 


tions of 
Keokuk ROwEnpers, near! 


a 





circula’ 
double. The Con- 
STITUTION-DEMOCRAT is in circulation, first 


in news, first in enterprise and best in every- 


Olathe, aie Mirror. 


—The MIRROR covers the entire 
lts ex- 
rand as i 





ofthe labor problem. So greata 
e Chicago o Record sa; says: “it stands at 
head. ad 


Chicago, Ill., Farmers’ ——. 
Advertisement.—It mts to its readers the 
most practical information aK. to = de- 
partments of farming, and its m is 
cream cultural 


of a6 : 
Soene n 


advertisements or 
agricultural jo’ 
of the State of Illinois. 

Chicago, IIL, The Orange Judd Farmer. 
Advertisement.—The ORANGE JUDD FARMER 
= aes cultural weekly of the Central 

tates, with a circulation of 48,000. 
ed that covers the fteld 80 


publishers. This is invaluable to advertisers. 
Orange Judd Company, Pontiac Building Chi- 
cago, publishers. 
Galesburg, Ill., Evening Mail. 
Aduertiooment —The fe “td Malt is the live 
f Galesburg and the surrounding oem 
Ieis rea read by the live people, the buying’ people! 
The WEEKLY MAIL goes into nearly bho best 
yess homes of Knox County, its readers helagr 
nt, prosperous farmers and their fam- 
h rs are bright, newsy, clean 
editorially, an up-to-date typographically. 
Shawneetown, II1., Journal. 
Advertisement.—The JOURNAL has a circulation 
of 1,500 copies every month and goes into every 
State in the Union. Its subscribers are the 
leading breeders and a gage of the “oR o 
= ie f , A them to be t 
swine ee B4 
pat Chenpeet ad — jum out. 
Fy us once and be com 


Derby, Ind., The Derby aa Bird. 
Advertisement.—THE DERBY cum Brrp has the 
highest rating of any paper prin 
oe and the highest rat: 
of its class on this continent. 
Evansville, Ind., Demokrat. 


Advertisement.—The DEMOKRAT is the oldest Ger- 
man rage r in fle gg ee city of 65,000 


—_ e Daily r home cir- 
jon “than any other mors 
Evansville. The Weekly is issued 

and its circulation f- very amare 

the Evansville weeklies combined. 

KRAT is u ocal advertisers very largely 
and has always been a strong, reliable and suc- 
cessful newspaper. Try it. 


Vincennes, ae Sun. 


The Sun is gosperous, therefore 
needs ra ean liar. R. 
pa) 


ie 
's needs. 4. Its independence makes it a 
leader for all classes, and a favorite with home 
vertisers who know about circulation with- 

out affidavits. 

Dubuque, Ia., Daily and Weekly Telegraph. 

po bape mae me —The TELEGRAPH meee guare ntees a 
daily circulation of 6,000 and 10,000 weekly. The 
best advertisers in the U. S. are and 
in its columns for years, 
me. are 
than that of any 


lemonstrated b 
sample at time. People not only 
sabeoribe 3 or it, but t ey read it. No “trade 
ertising. 


contracts made on adv: 

Winfield, Kan., Courier. 

Advertisement.—The anon was established 
before Cowley County was named. Its field is 
confined to Cowley and it fillsit. If you want 
to reach all of the people in the county in 
the best State of the Union put the CoukIER on 
your list. Hood did it among the first. His 
output now should incline you to do it too. 


Glenmora, La., The Inter-Parochial. 
Advertisement.—THE INTER-PAROCHIAL is the of- 
ficial organ of Evans’ Commercial School. It 
a 
spective school patrons and others, thror Rout 


and Southwest Louisiana, and de- 
coe pt —_ lumber 





educatio: 
interests. Itis printed oe 
owe in itst 
rarea 
in the State. 
Frederick, a News. 


and ac- 
phy. I S circulation covers 
any other rural publication 


pers are 
J, cover 
ianket 


yN 
County like a o Army 
Tt I eonly 


ona cas day. 
seit a paper in a prosperous city of 10,000 inhab- 


Boston, Mass., Christian Witness. 
Advertisement.—The Capen WITNESS has a 
y itsown. Its vem 0 
sand subscribers cannot be reac’ ‘ a y 
other religious weekly. They arean n! nD 
pate who are not citeacted by n intelligent 
buyers of the solid, substantial, useful 
things we ever-day life. They are well worthy 
the attention of advertisers. ten cents 
per agate line. W. J. Shilliday, Adv. Mgr. 
Boston, Mass., Herald. 
aatenet: —If you intend advertising 
England, the HERALD should be first 





J. m, 8) nta- 
re, Frfbane peamene, New | Ohamber of 
ree, Chicago. 


ound i. Home Market Bulletin. 
Advertisement. eee Fo aye of club whose 
emplo: 





‘off years.” Sample copies 
Springfield, Mass., New England Homestead. 
Advertisement.—The NEw ENGLAND HOMESTEAD, 
with a * 36,000 copies, is confined 
to the N d States, and e 


rice. Orange Judd Compan: 
ers, Springtie eld, Mass. aie 
Adrian, Mich., Evening Teiegram. 
Advertisement.—Adrian is the county seat of 
Lenawee a ——_ — po aedl —= 
valuation. 


and over 
The EVENIN salve Teeamau te the ination 





PRINTERS’ INK. 


sentative daily paper in Southern Michigan, 
and advertisers once started always stay— 

cause it pays them. Auvertisements written 
without extra charge. 


Detroit, Mich., Electrical Student. 

Adve~tisement.—The circulation for the Detroit 
ELECTRICAL STUDENT, quot k, was 
the average weekly for last year and must not 
be accepted as the figure for 1896. The ee. 
tion of the STUDENT is growi so rapidly that 
the present year must stand by itself. The 
STUDENT’S field isthe E nglish-epsaking wore, 
the interest in —. and the desire for 
kaowledge regarding it unbounded. 


Minneapolis, Minn., aie 
Advertisement.—The Scandinavian persion of 
Minnesote is over one-fourth of the entire po 

aaa or =e the ny, Seandi- 
The best me- 
dium for 4 A the ae et pop- 
ulation of Minneapolis and vicinity. WEEKLY 
TIDENDE has the largest circulation of any 
Scandinavian paper in Mitnesota, and the ac- 
curacy of its as is guaran by the pub- 
lishers of this D; tory. 
Glasgow, Mo., isan. 
Advertisement.—The Gieagow MISSOURIAN is one 
of the oldest established papers in Central Mis- 
souri, and the only paper published within a 
radius of 15 miles. ‘This paper circulates in one 
of the richest agricultural sections of the State, 
and is therefore a fine advertising medium. 
Actual average circulation for past six months, 
960. Advertising rates furnished on segplladien 


Kansas City, Mo., Kansas City Packer. 
Advertisement.—Advertisers who wish to reach 
the more prosperous growers and shippers of 
live stock, gr and produce, dealers in meats, 
provisions and general merchandise, will find 
the KansAS CITY PACKER an unsu 
dium. It } facnidhes profitable returns on 's 
moderate investment. Write 
letters of indorsement from leading adver- 
tisers of the country. 


Kansas City, Mo., Daily and Weekly Post. 

Advertisement.—The PosT AND TRIBUENE is not 
only the oldest but in every respect the best 
German er in Kansas City and vicinity. 
There are about 35,000 Germans in and around 
Kansas City, and to communicate with them 
there is no better method than by advertising 
in their favorite home paper, the Post aND 
TRIBUENE. 


Kansas City, Mo., Star. 
Advertisement.—The Kansas City Star’s circula- 
tion is more than double the combined circula- 
tion of all the other Kansas City daily news- 
papers. Circulation guaranteed. y over 
60,000. Weekly over 100,000 
St. Joseph, Mo., Daily News. 
Advertisement.—The eat = is 4 only 
afternoon new Ln ee ; popu- 
lation 55,000, It’s an independent newspaper, 
not asubsidized organ. There are more com- 
plete — printed a1 and sold every day than of 
any daily newspaper published between Om 
Kansas City and Denver. It has more readers, 
it’s a better newspaner, contains more news, 
carries more unobjectionable advertising. 
Sedalia, Mo., Democrat. 
‘Advertisement. —The Daily Gazette and Morn- 
ing Star have sold out, and the Daily Bazoo 
has voluntarily suspended yublication. 
DEMOCRAT is still here. It is the only 
daily in Sedalia—the metropolis and railroad 
center of Central Missouri and the future cap- 
ital of the State—and with a larger bona fide 
circulation than any other daily between St. 
x a and Kansas ( ‘ity, or between Quincy, Iil., 
‘ex.; is the best advertising 
medium in Central Missouri. If the DEMOCRAT 
is not on your list you should put it there at 
once. Sample copies and rates sent upon ap- 
plication. 
Omaha, Neb., Excelsior. 
Advertisement.—“The EXCELSIOR gives, with such 
fidelity and discretion, the events of the social 
life of this wonderful city, and its literary 
worth is so highly to be commended, that I am 
sure we all feel it would bea loss to be deprived 
of it.”— RT. REV. GEO. WORTHINGTON, Bishop of 
Nebraska. 
Lakewood, N. J., Times and Journal. 
Advertisement. _The TIMES AND JOURNAL is the 
‘ly newspaper publ in Lakewood, the 


most famous winter resort in the world. 

culates amo. 

land, who e Lak 

Asan advertisi cann 

It reaches people who spend mone; 

copies and advertising rates on ap; 
Manasquan, N. J = Coast Star-Democrat. 
smertemen: —The 


County, and is the — medium to reach 
shore trade. Altho Democratic, it is ity 
ducted on such lines 


hat it is rly read 
— Fey - faiths and creeas in the vi Yicintt 
it circulates. 


Newark, N. J., New Jersey Freie Zeitung. 
Advertisement.—The NEW JERSEY FREIE ZEITUNG 


combined. By advertisi 

Weekly editions the adve: = penots 

ers the German population of the State. 

ple copies rates cheerfully furnished. 
Passaic, N. J., Passaic Daily News. 

NEWS; every evenin —— Senter; 


editor; News 
Co., publish- 
ation, —— 

he past 


circulation is 
double that of the ,*- 
daili 


other es com 

During December, 1895, no issue of the NEws 

ran below 3,150. The Directo mage ag dur- 
ing 18% is based on paid ci only. The 
NEWS owns its own building and | . perfecting 
press, printing 12,000 copies an hour. 

Trenton, N. J., Sunday School Messenger. 

Advertisement. —This poner reaches 2 supectatond 
ents, pastors teachers, township and 
count sossslarion andall « all — has — Sunday- 
school people in New at. * ary a Pp 
and city covered. Fresh lists, 

1 denominations, and 250 union s. shools, 
vertisements concerning Sunday-school, Ee; 
or fa nily religious supplies, education, etc., 
will be insert at glam ch, with discount for 
space or time. 

Binghamton, N. Y., Herald. 





Advertisement. —There’ snoring around the HEr- 
rin 
Broome County is the HERALD, Binghamaton’s 
mae ndent paper. It —! facts. hts 
against ti iy 
“ politic jobbers and ringsters. 
‘ull Assoc: ress service, | 
nd for free 
of the Daily_or Weekly HeraLp. The Evening 
Herald Co., Binghamton, N. Y. 
Advertisement. —The EVENING TRIBUN: 
in the city. lt tees more than doub) 
aaee, A new web perfecting press and per- 
manent enlargement to six pages are hostages 


ALD. The brightest, liveliest, newsiest 
, but fights fair. Is 
news ahead of everybod, for given, the 
Hornellsville, N. Y., Evening Lan 
such cirediation or will refund advertisers’ 
for its present and future. 


MARILLA, Erie Co., 400 pop., on 


Erie Rd., 17 m. E. of Buffalo, the county 
seat. Farming section. 
POULTRY, GARDEN AND 





) FRUITS; month- 
ly; poultry raising 
}and horticulture ; 
sixteen pages 9x12; 
subscription 8 
cents; established 
1898; H. H. Black- 
] man, editor; Poul- 
try, Garden & Fruits 
Publishing Co., pub- 
lishers; cire’n J # #. 
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Newburgh, N. Y., News. 

Advertisement. oe i. AE is credited with a 
higher ay ey any other feoned 
in Orange County, New York State, and the ac- 
curacy of its rat: is guaranteed by the pub- 
lishers o: Direc! , who will pay a reward 
of one hundred dollars to the first person who 
proves that its issues were not as stated. 

New York _— American etal 

Advertisement.—AMERICAN 
ly, 1 is published in five editions. orMiddle, ~~ 4 

and rn New York; ORANGE JUDD 
FaRuEn Central edition), Chicago, iL Il; New 
ENGLAND (Easte ion), 
fiel 
M 
Eastern editio 


medium of its c 
agi New York, 


Judd oe 
th, Pontiac 
d Build- 


52 nage Joa place ; 
Building ; ‘Sp 


] pringfi Id 








ing. 
New York neem Christian Work. 


Advert Illustrated Christian Week- 

ay sublished by the American Tract 

ticiot . was gob your, boast t by, and merged 
into, This 


many years 
tional rel 


CHRISTIAN WORK. paper wasfor 
ears the only ill ‘trated undenomina- 
ious weekly Published, ein the 
ORK commenced printing illustra- 
tions. It was always considered one of our 
ablest and best religious papers, and its sub- 
scription list merges naturally into the CuRIs- 
ORK. 


New York City, Cycling Trade Review. 
Advertisement.—Established ten years ; influen- 
tial; curries ~ to one hundred and twenty 
0! weekly ; reaches the en- 
Bee Tice clo tm manufacturing and agency trade, 
also thousands of riders. Circulation, ten 
thousand. Circulates over the entire country, 
not in any_ special district. Handled by the 
American News Co., elevated and 
mn stands in important centers. 


New York, El Comercio. 
Advertisement.—_Without exception this r 
has the circulation nti accorded to 


pd Spanish paper issued in America. The ac- 

curacy y ot the ng d this 
r is guaranteed by the publishers of this 

Directo , who will An 4 areward of one hun- 

dred re do to the first person who proves that 

its issues were not as stated. 

New York City, Ladies’ World. 


Advertisement.—About 9 per cent paid-in-ad- 
— qeectioions-2 per cent news stand 
Wor.p—it is strictly a 
| journal aland eives' handsome returns 
to adve table por nag 
qonepaee. ae. saver ment ap; 
ladies and The household, the LADIES Worp 
will prove a valuable medium for it. Send for 
estimate and a copy. 
New York, Mercury. 
Advertisement.—The New York ncum 4 Ge 
only rat ht Democratic morning n 
pu nthe Democratic metro; is ¢ of 
nation. ett isa — snappy, condensed daily 
ntains the news from ove 





SUNDA ERCURY, establish: 
e best “Seventh-day ” publication in 
States. It has gone into th d 


PRINTERS’ INK. 


ian er trib ne Building, New Vork Clty, 
and 804-805 Schiller Building, Chicago, Ill. , 

PRINTERS’ INK ; Wednesdays; news- 

paper advertising ; 

sixty-four to ninety- 

six pages 5x8; sub- 

scription, $5; estab- 

lished 1888; Geo. P. 

Rowell & Co., pub- 

lishers; circulation, 

actual average for 

the past year, 21,913. 
Office 10 Spruce st. 


Advertisement.—A detailed statement of the 
number of copies printed of eve “ge = 
PRINTERS’ INK, for the full year 
that the actual ave edition for xy 
was 21,913 copies ; for the last six months, Pe 
copies ; for the last three months, 24,384 -— 4 
and for the last four weeks, 27,100 copies. 


copies, the large: 
opens with nearly twice as man 
a list as had place there at the be- 


New York City, Tammany Times. 


Advertisement.—TAMMANY Times is the only 
a eo Democratic weekly in New York 
t is the only Tammany paper in the 
world. During the month before election we 
irculate as many as 100,000 each issue. Tam- 
MANY Times is the a advertising nedium to 
reach the masses and classes in America. Keen 
advertisers will advertise in TAMMANY TIMES. 
Send for sample copies. 


ae aaa City, Traveler’s Ready Reference 


Advertisement.—The TRAVELER’S READY REFER- 
ENCE (for mony hgteten’ 
ly,contains 4 — 
of the 
and d steamship vay ens with cond 
of Western lines, State maps, list of principal 
pe ge with their population. This guide is car- 
ri he e cars of the Pullman and 
Wagner Com ies, and is in — in the 
| ee in New York, New Jersey, P on 
d, Delaware, ge ky —< C ‘Colum 
the uthern and New Engla: 


New York City, Popular aduen’ nll 


Advertisement.— outs the » ee 1895 PoPpULAR 
SCIENCE NEWS purc! absorbed twelve 
other similar journals and it in this way the sub- 
scription list was rapidly increased the 
latter part of the year. For this reason the 
average circulation for the last six months was 
22,666 copies of each issue; and for the last 
three — — of each issue. The 
January, 1896, i was 60 
basis we feel "justified in Cloamin 
circulation of any scientific, 
pop medical. journal in the 

Owego, N. Y., Gazette. 

Advertisement. "The GAZETTE is the oldest family 
newspaper in Southern New York, and one of 
the few papers in that part of the State whose 


world. 





of American homes for three ae. 
Samuel A. Phillips, General Manager. 


Columbus, Ohio, Post. 
Advertisement.—Enlarged and improved in every 


Certral Ohio. y aiiee a sede 


the only democratic 

paper | a It prints four to five 
every afternoon and two to three edi 

morning. All advertisements start 

edition al & the afternoon PRESS 


po Dane 
Sons eve 
in the 
continue thro 
Post. 
cu 


given in plain figures and guar- 
anteed by George P. well & Co. It is the 
only Democratic paper published in Ti 
County, in AY oe seven other weekly 
journals ited, and Sanus the 
most valuable Pavertiaing Im jum. 
Perry, N. Y., Herald and News. 
Advertisement.—The HERALD A 
home print, by the onl oer © wh cere 
in Perry, and has double the — on - non 
ulating in Perry, and toany 
publican paper in count; ae AND 
News is two papers consol dated, and therefore 
= the field better than any other publica- 
on 


Potsdam, N. Ay Courier and Freeman. 


Advertisement.—_This paper is credited with a 
ne er circulation rating than any other week- 
issued in St. Lawrence County, and the ac- 
curacy of its rating is guaranteed by the pub- 
lishers of this Directory, who will pay a re- 
ward of one hundred dollars to the first per- 
son who proves that its issues were not as 


§, bages, 50 cents ear, 
id circulation of  3.c00 
democratic), $1 a year, 
circulation exceeding 


has ‘_—— 
The t rfweckly Pe Post 
has a bona fide 





PRINTERS’ INK. 


stated. Sworn circulation for 1894, 3,32 per 
week. 


prin on oi N. Y., Sunday Courier. 


Advertisement.—This paper is credited with a 
higher pn a than any other 4 
in Duchess County, and the accuracy of i 
rat: is teed by the publishers of this 

ry, who will pay areward of one hundred 
dollars to the first — who proves that its is- 
sues were not as 


Saranac Lake, N. Y., Adirondack Enterprise. 


Advertisement.—The ADIKONDACK ENTERPRISE is 

now the only paper published in Saranac Lake, 

lis of the Adirondacks, where thou- 

ealth and ee seekers congre- 

gate at all seasons of the year. Its circulation 

covers the Adirondack region. klin Coun- 

ty and Northern New York ‘aad is steadily in- 

creasing. This paper enters nearly every home 
in the region. 

Syracuse, N. Y., Post. 

Advertisement.—The Post was established as a 
newspaper in its own building and with the 
best plant that — could produce, and it is no 
egotism to say that its growth has been phe- 

ee . has established a reputa- 

rogressive journalism sur- 

= ssed by no paper in ‘in the State. Circulating 

the most populous and pi rous industri- 

al and manufacturin gection of the State, the 

Post has a superior clientage, and can, in con- 

sequence, offer the advertiser a superior serv- 

ice. Average daily circulation for November, 

12,460 copies. Average weekly circulation for 
same period, 7,930 copies. 

Syracuse, N. Y., School Bulletin. 


gr eter Has been published by its pres- 
nt editor for 21 years, and is a recognized au- 
thority throughout the country. Received the 
gold medal at Paris ; the medal and diploma at 
Shicago. Is the of fficial organ of the Depart- 
ment of Public Instruction and of the Kkegents 
of the Un piverel aa a Soqgstments edited by 
the heads of bo’ s. Theleading teachers 
and -chool officers oN New y ork can be reached 
with certainty by no other medium. 

Akron, O., Democrat. 

Advertisement.—Spend your money for two. 
Where people have money to spend (to buy 
your goods)—that’s Akron. We want to show 
you that ad vertisi’ ought to pay in Akron 
and in a Democratic county paper if it does 

anywhere on earth. In a ng your advertis- 


, we su ‘overned by the one 

Or trade, “Wi ” Willi it pay fr’ Te will pay 

n Akron and in the Democrat, if anywhere. 

Why! Read the followi: statistics, taken 

and eens Does se ron’s mechanics 
and working pple are year 

wages ham Gham ite “a thie city 

“4 Ohio —a third more than those of Spring- 

field, Ohio ; again as much as Canton’s. Twice 

as much as those of Cleveland, Ohio, popuia- 

tion considered, and almost as much as those 

of Columbus, Toledo and Dayton, cities of two 

and three times the population of Akron. If 

interested send for our circular con- 

the statistics comes? Pa wd gag 5 med 
assertions—mailed on request. “ Success 

Succeeds ”—that’s a mers sais put it. This 


ve sage put ina 
new press (capacity 10,000 cig papers 
ver hour) to acc dat ly 
nereasing juirements- “these. ind if facts 
do all the talk 
advertise—we want your advertisement, and 
will make you a liberal rate. Send us an order 
for an estimate and we will 
and satisfactory reply. 
Democrat (circulation 3,480) “for Akron City, 
and the Akron Times-DEMocRAT (circulation 
2,856) for Summit County. Address Akron Dem- 
ocrat Co. if you want to place business at select 
ist rates. 
Ashland, O., Press. 
Advertisement.—THE Press is the largest new: 
r - Ashland County ; has a circulation of 
Bho; th ye t advertising se a a 
of township correspondence, ng 
spevialty news of the whole county. It is the 
official paper of the county and publishes 
sheriff's sales, tax notices, court reports, etc., 
making it valuable for reference. 


Findlay, O.,. ae 


Advertisement. —The 
culation in 1896 will =e 





REPUBLICAN’S 9 
low 3,000 daily and 


19 
circulation four 


=: other Fi 
only paper —+ { 
pre wepaper pr it is ths up-to-date paper of 
ne r press. eo UW 0! 
the city ab hence the. leader in circulation and 
influence. 
Springfield, O., Farm and Fireside. 
Advertisement "The above report shows the cir- 
culation of FARM AND FIRESIDE last year, and 
its truth is blishers 
of the American Newspaper Di: ry. 
FARM AND FIRESIDE is now issued in four edi- 
tions, and its publishers —- 
tion of not less than 310 copies coh 
Do not forget to order all — editions if you 
want all of FARM AND FIREs! 
Springfield, O., Ladies’ > ae ienaiies 
Advertisement.—The above report shows the cir- 
culation of the Lapres’ Home ee pone og last 
ear,and its truth is guaranteed b 
ishers of the American News r iF ng 
The Lapres’ Home COMPANION ow published 
monthly, and = ublishers guarantes a cireu- 
lation of at least 210,000 copies each issue. 


Springfield, O., Sun. 


Advertisement.—Penny paper ; daily, Sundog ont 
semi-weekly. Only morning pa paper in the ci’ 
Sworn circulation Decomaee. — over 5. 
daily. Ac aan - a rehants as 
Springfield’ 's woth Tmecinnn, and 

them Ad Foe te ten er ee have a 
Because they get better 





years’ 

ceive full — it reports same. On p— Ka 
tion to this office we will poh. an affidavit as 
to our circulation. also a sworn statement from 
Paper Co. from whom we purchase our paper. 
Give us a trial and be convinced for yourselves. 
We lead, others follow. 

Toledo, O., Medical and Surgical Reporter. 
Advertisement.—The TOLEDO MEDICAL and rs 
GICAL REPORTER is the official journal of th 
Toledo Medical haneciation, 7 —n > all the 

ae ge —ae and id bef 


Erte, Pa., Times. 


Advertisement, —Advertisers who desire to reach 
the people of Erie and who are willing to pay . 
nant r price for their work cannot do better th 

0 make a contract with th 


e Erie DaILy — 


it is the live, hustling one-cent paper of Erie. 
Philadelphia, Pa., Items of Interest. 


Advertisement.—Circulates in 44 fo 
tries in 47S to the U. 8. 


ing i sguarantecd 
es Dusete. * who me wee Bs - a of one 


hundred dol rson who proves 
that its issues ont not as ne By a 


Waynesburg, Pa., Independent. 
Advertisement.—The INDEPENDENT makes affi- 
It is in touch with 


ba every —, school in the county, 
— .~ is kept on file in man 
ore then m. Week: - tl. not less than 3,080 
eve week's tesue in the last eight years. Best 
in the three Southwestern counties. Adver- 
tisers know just what the above means for them 
without further comment. 
Oacoma, 8. D., Leader. 
Advertisement. "The LEADER wil: carry no adver- 
tising matter in its patents. but will furnish 
reasonable rates for advertisements on the 
home-print side. The principal circulation of 
the LEADER jg among stockmen on ranges. 
among whom ps te ca bri cash 
sults. Our readers are especially demanding 
gre bred stock to improve their | large herds. 
e contro! the entire paper. 
El Paso, Tex., Tribune. 
Advertisement.—The Daily and Weekly TrIsunE 
Circulates rincipally in the Southwestern 
‘tates and Territories. It has a well a 
lished since 1885, has a fair ; prema d_cir- 
of People. It is 


culates amo: ng the better 
-_ = sgycellent advertisi) a in a city of 
advertising rates. 


population. Send 
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Fort Worth, Tex., Tribune. 

Advertisement.—The TRIBUNE is the only repub- 
lican r in Tarrant County, and circulates 
n twenty-five counties tributary to Fort Worth. 
] as the special champion of the 
Texas Republican | e and the Commercial 
Republican Club, both of which extend over 
the State. Frequently print large editions for 





ses; no extra charge to regular 
srivertisors. All home print. Present circula- 
tion, 1,500. 

Montpelier, Vt., Vermont Watchman. 

Advertisement.—A la aivertiser recently in- 
quired at the offices of Central Vermont, 
within a radius of 15 to 20 miles of the capital, 
as to the circulation of the State papers. The 
WATCHMAN was found to be invariably in the 

and, in many cases, to have a great pre- 
ponderance of circulation. This advertiser 
chose the WATCHMAN as a means of reaching 
the public. One of many 

Strasburg, Va., Free Lance. 

Advertisement.—The FREE |.ANCE is Shenandoah’s 
favorite newspaper and advertising medium, 
and circulates chiefly in that fertile, populous 
and historic Valley. it is the key to South 
Frederick, West Warren ard North Shenan- 
doah Counties. To accommodate its advertisers 
and also keep the ratio of steady increase in 
subscriptions, two *s were added January 
3, 1896. Advertising rates on application. 

Milwaukee, Wis., American School Board 
Journal. 

Advertisement._THE AMERICAN SCHOOL BOARD 
JOURNAL is the organ of all State School Board 
Associations and s of education through- 
out the United States. Its constituency are the 
members cf school boards, those who buy and 
pay 2 that goes in and about a 

school buildimg, as well as teachers; thus reach- 


a the leading people in every city, town and 
village. 


Milwaukee, Wis., Sentinel. 

SENTINEL; every morning, and SEN- 
TINEL AND WISCONSIN 
FARM JOURNAL, Thurs- 
days; republican; daily eight 
to twelve, Sunday sixteen to 
twenty-four and weekly eight 
pages 18x24; subscription—daily 
$6, Sunday $2, weekly 75 cents; 
established 1837; Horace Rub- 
lee, editor; Sentinel Co., pub- 
lishers; cire’n—daily D * +, 

~ weekly E + +. Office 89 Mason 
street. 

Advertisement.—The Milwaukee SENTINEL is the 
only English morning daily in Milwaukee ; the 
evening field is divided among three English 
dailies. 1t s even remote parts of Wis- 
consin hours ahead of any other English daily. 
It is the only English potas & y leaving 
Milwaukee on early trains. It the monop- 
oly of a great morning field. It has its own 
city delivery. 

Neenah, Wis., Times. 

Advertisement.—Do you want to reach the masses 
of the Lower Fox River Valley in Wisconsin? 
If so, use the TimES. Published 1 ly 
in Neenah and Menasha. Population 12,000. 

Circu- 


40,000 people within a radius of 7 miles. 
lates all over. 





Oconomowoc, Wis., Democrat. 


Advertisement.—The DEMocRAT is the largest pa- 
per published in the city. Hasa larger county 
circulation than any other paper published 
here. Prints papers ch week, and has 
doubled its circulation the past year. Uses pat- 
ent insides, and refers to Milwaukee Newspa- 
per Union for truth of its statement. 

Racine, Wis., Wisconsin Agriculturist. 

Advertisement.—The WISCONSIN AGRICULTURIST 
is the only English general farm paper in Wis 

consin. Its advertising rates are lower, in pro- 

portion to proved circulation, than those of any 
similar r in this count Any responsible 
will confirm this statement. 

This paper is credited with a higher circulation 

than an lish semi-mont ly, weekly or 

daily publicat: on in Wisconsin. Inall America 
there are only cight semi-monthly papers which 
have so high acirculation rating. The accuracy 
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of this circulation rating is vouched for by the 

publishers of this Directory, who will pay a re- 

ward of one hundred doliars to the first person 

— F eaten that these issues were not as 
ed. 


Superior, Wis., Sunday Forum. 


Advertisement.—The SunpAy Forum reaches 
every lumber and mining camp in Northern 
Minnesota and Wisconsin. {t prints 4,500copies 
at the present writing. It has a greater circu- 
lation than all the weeklies at the head of the 
lakes. Will furnish proof to any advertiser. 
If not as represented no charge will be made 
for advertising in its columns. 

West Superior, Wis., Call. 


Advertisement.—This paper has bought the DaILy 
News and the DaILy CALL within the last 
eighteen months, and is now the only evening 
newspaper in this manufacturing community. 
Douglas County controls the newspaper busi- 
ness of the Tenth Congressional District of 
146,306 people. The EVENING TELEGRAM reaches 
every town in it. In the last nine months it has 
secured Mergenthaler typesetting machines, 
its own telegraph operator, its own artist, and is 
second to no newspaper in the State. Average 
daily circnlation for the last six months, 4,213 

1. D. La Coste, 38 Park Row, New York City, 
Eastern agent. 

Saltecoats, Can., Assiniboian. 

Adrertisement.—There is only one newspaper in 
Northeastern Assiniboia, the ASSINIBOIAN, 
published at Saltcoats, Canada. Circulates 
through Northeastern Assiniboia and North- 
western Manitoba. You can’t reach the people 
here through any other source. ** Can't we do 
business together f’ 

St. Thomas, Ont., The Ensign. 

Advertisement.—The only Canadian publication 
devoted to mutual and assessment insurance 
and building and loan associations, and the 
best medium for reaching parties interested 
therein and their families, generally speaking, 
people of means, vested interests, ambition and 
—— views. Circulates throughout the 

Jominion. Subscription $1.00. Advertising 10c 
per agate line. 

New London, Conn., The Day. 

Advertisement.—Advertising for THE Day ac- 
cepted with the specific guarantee that it sells 
one-third more papers than any other daily in 
New London, and six times as many as any 
other evening paper. Money refunded if these 
claims are proven incorrect. Only New Lon- 
don paper using perfecting press, typesetting 
machines, ep ee ee news service. Every 
page contains local or news matter. 

Americus, Ga., Times-Recorder. 


Advertisement.—TIMES-RECORDER is published in 
Americus, Ga. Is a paper of large circulation 
and influence in Southwest Georgia, especially 
in the counties of Sumter, Lee, Webster, Stewart, 
Dooly, Macon, Wilcox and Terrell. Is published 
every morning except Monday and weekly Fri- 
days. Daily four (4) pages, 20x26; weekly eight 
(8) pages, 15x22. neg a price—daily #6, 

Established in 1890. stock com 
pany, owned by the TIMES-RECORDER, and 
edited by M. L. Myrick. Americus is the county 
seat of Sumter County, 8,000 population, on 
Georgia & Alabama R. R. and Central of Geor 
gia, 71 miles southwest of Macon. In an ex- 
tensive cotton and sugar-cane-producing 

ion. 

Macon, Ga., Telegraph. 

Advertisement.—The outlook for the business of 
this paper is most encouraging. Its circulation 
lists have materially improved and it can now 
offer by far the best advertising medium for 
Central Georgia, the fruit section of the South. 
It has been ge a 2 favored during the trend 
of immigration to the South, and counts the 
large G. A. R. and other colonies directly in its 
territory. The circulation of this paper will be 
steadily pushed during the year and a circu- 
lation of 10,000 copies daily may be looked for 
during the year 1896. 

Rock {sland, IIl., Argus. 

Advertisement.—Established in 1851. Only demo- 
cratic "ang in Rock Island County. Occupies 
exclusive evening field, official paper of the 
city, covers eighteen towns within a radius of 
twenty miles, and is one of the most influential 

in Western Illinois. Modern office 
throughout, equipped with perfecting press 
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and has on its opus rolls the most sub- 
stantial people of section. 
Sterling, me! ~——. 


tg te ory ay 


many in country — 
Wee! 


a larger 
in the me does to 2 - 4; - and Rock 
Falls than alc other local weeklies combined. 
More news and ads in the GAZETTE wy most 
eountry rs. New wire factory, 400 em- 
ployees, completed. 
Clinton, “me ——> 


vy all other county newspapers -—t Ly The 
lowA STATE ADVERTISER is rapidly securing a 
large circulation all over Iowa. rite for cir- 
culation statements. 
Wichita, Kan., Eagle. 
Advertiemment, avery puliicher © has a reason to 
give why good advertisi: 
dium, and why it it has a circulation. The Wie. 
ita EAGLE’s reason for both is that it is the 
only Associat. daily that A... 3. South- 
ern and Southwestern K Oklahoma, In- 
dian Territory and Pan Handle, Texas, pod “ 
day of publication; all other papers 
hours old when they reach the EaGLE’s sla. 
Hence they do not try to furnish State n 
_—e long since abandoned the field which ¢ ‘he 
GLE has the pleasure of filling to the satis- 
} ed of its ton thousand su bers. 


Bangor, Me., News. 
Advertisement.—The Penger Daily News has a 
larger subscription list Eastern Maine than 


any other “4g _. 


oie Mass., cn. 
Advertisement.—Seven dailies only in Massachu- 
setts, outside of Boston, are credited with ixsues 
exceeding 5,000 co! i. The ENTERPRISE aver- 
oge issue exceeds Accu of statement 
b is Directory. 


r otal ran 


000. h 





of ti 
rates _ and te 
orders responsi le 
ONTERP’ rs Brockton ; po; ion, 33,- 
165. Circulates in eleven tribu' trading 
towns of 42,128 popula’ 


tion. Send for free sam- 
ple copy map Pot Southeastern Mass. 


Springfield, Mass., Homestead. 
Advertisement. eae AL 9 = Eee HOMESTEAD, is- 


sued = = —- e societ —— of 
Springfiel ar viel ity A che only of 
its class in the New England States. ile it 
does pot confine its readers to the women folks, 
it is true that a large proportion are pro 

of this class and therefore 


‘Advertising 


. home a gp 


ny paper covering the 
Springfield ona vicinity and its circulation in 
the city alone is larger than any of the daily 
papers. 
Springfield, Mass., ue and Home. 

Advertisement.—FARM AND HOME, a semi-month- 
ly publication, is — hf in two editions, East- 

and Western, with a guaranteed circu. 
on both of 250, 000 copies. The Western edition 
covers all the territory west of the Alleghen: 
Mouotains and has a circulation of RQ! 
copies. The Eastern edition covers all te 
east of the Allegheny Mountains, including 
Ca and has a circulation of 120,000 copies. 
The Ww ‘extern edition is published from 358 
born stree and the Eastern edition 
pues ion Springfield, Mass. The Phelps 

*ublishing Company, lishers. 
Kalamazoo, Mich., News. 

Adr ertisement.—The News is the official paper of 
Kalamazoo County and has the la ¢ —— 
tionin Southwestern Michigan. 1 
Faby | edition in June, 189, and during the 
pt fof ~~ F ges’ more than doubled its cir- 
culation. 


Lay A ~~ for the last three 
months over 5,100 copies. Semi-weekly 2,100 
and growing. 


Meridian, Miss., Southern Live Stock Journal. 


Advertisement.—The SOUTHERN LIVE STOCK JoUR- 
NAL, published monthly, is open for 


at 


Rates to galt Westness ane, ltt; Sor what you 


want. The only 
si Address, Medias, Mis Mise Fe 1 Formerly at 
8 Circulation 
never be less, but much mo 
Elizabeth, N. J., Daily en 
Advertisement.—The detailed statement, with 
affidavit, of , JOURNAL’s circulation 
ae met A + ti, “to - 
last three months 4,012, for foe toe leat as 
—a gain in each case of 460 over the pt preced 
a with other 
of its circulation is as pro- 
its quantity. All the small towns 
fully covered. 


Newark, N. J., Sunday Call. 


Albany, N. Y., Times-Union. 


AteerCnenent —The contraria 3 Y., Traes-Unton 
con n this basis : ae 


of advertising is re- 
d admission to its columns, for the reason 

that it is the, favorite Home Newspaper. 
James C. Farrell, Business Manager. 

Kingston, N. Y., Freeman. 

Advertisement.—The has mad 
offers to ay large sums of money to local 
charities if it has not a circulation more than 
twice as as e other rs in Kin 
ton and Rondout com) 


it other pu 
in it in submitting 
he — Bee So e scrutiny of a 
AF . f impartial local merchants. This 
is significant. 


Le Roy, N. Y., Gazette and — 
Advertisement.—The Le Roy GAZETTE 
le local 


ND TIMES 

— er, with which wascon- 
To, in 

y LJ. -y- larger, 

that claimed by an: 


n, richest | 
New York. Please mention 
you write. 
Rome, N. Y., Sentinel. 
Advertisement.—Rome SENTINEL. Unapproached 
in circulation, 5,010. Taken in over 7,700 house- 
holds. ibscribers. Covers field 


nesee, 
rtion of Western 
Directory when 


service. 
Top of State list ear 
for circulation. Gives advertisers not simply 
space, but publicity. 
Sing Sing, N. Y., 
Advertisement.— e REGISTER is sonetiened thy 


Cranston— on an average 
d : mf pe cemnen ot So Sees wow 
jo O other here. e re 

fer advertise: rs to them. _ 
Cleveland, O., » Worl. 
———— ‘The Cleveland Wor xD, under its 
ment, now — as the cleanest 
and h highest. class eveni rin Ohio. 
the num or good & buyers. 
In 189% it printed 926 columns more ad ng 
than 1 which is its own indoresment, 
The SuNDay WORLD is the ne r 
issued on in Cleveland. It is, accord 
to the Philadelp! oa, “in point of ex- 
cell f wu “" ¥ nee 
elphia, ew or an 

of advanced 
of December 
day it led FA 

con 
ing & columns 51 in 

and 54in the Plain Dealer. 
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Fort Worth, ewe Gazette. 
P. Rowell & Co., 


Advertisement.—Messrs. George 
Publishers — Newspa; Directory : 
We decline to ment as ae circu- 


nati FREIE 


e Cincin PRESSE 
hasa reulation and is used more ex- 


apn by advertisers than any other Ger- 
dl . in Cincinnati. The Ya! 


Paesde the only one-cent German 
Ohio ; its eee, ae ci 
ly increasing. 


ly ABEND 


Ah, families, and 
in Cincinnati will tell you i) it is the best 
adv medium in Cincinnati. 
Our advertisin: are liberal. Try these 
papers; they will benefit y¢ you. 
San Francisco, Cal., Pacific Town Talk. 
Advertisement. -Pactric Town TALK continues 
to hold the k ition to aos which it jumped 
two years contains only 
original nsively 


oes ad 
— on ap- 
‘or its cir- 


special Seaerae vel 
Sia ents. Rates and 


ee. No exaggerated a claims 


| 2 
ington hasfour months more free schools than 
— ys for (white and colored). Two public 


Amsterdam, N. Y., Democrat. 
y rm eg average for 
ear—daily, 2,332; weeny. 1 Best adver- 
tising saoaluen as well as Ts family news- 
between As and Utica. The consoli- 
jOCRAT Ton fare ER is the official 
unty, the — evening 
blican —. in the 


rs 
na eee petace 
every 


of the.city 
Rally. and . only Tore 
Scouts cies Ken ihe place ot 


itside of A 





Doylestown, Pa., Republican. 
Advertisement .—' CAN, daily and week- 
jon. 


? 


best 
m books open for Luspec- 


Ecevit heb 
any other in Bue 
vand the accuracy of its rati 


accuracy of 
the publishers of th vane 
will pay a reward of one hundred tory who 
frst | person who proves that its issues were 
not as stated. 


In looking over the advertisements 
which have been sent in, the editor of 
the Directory observes that some 
newspaper men have ordered the in- 
sertion of matter that appeared in last 
year’s Directory, as, for instance, in 
the case of the Derby, Ind., Game 
Bird, the advertisement states: ‘‘The 
Derby Game Bird has the highest rat- 
ing of any paper printed in Perry 
County, and the highest rating of any 
journal of its class on this continent. 
Rates low.” Now, this may have 
been true last year and may or may 
not be true now, but the editor of the 
Directory cares very little one ve or 
the other. The publisher of the Game 
Bird, however, for the sake of his 
own reputation, ought to be sure that 
any statement which he makes can be 
supported by the facts. Doubtless he 
is. 

The right to insert displayed adver- 
tisements in the body of the American 
Newspaper Directory for 1896, on the 
same page with or opposite the cata- 
logue description of the paper adver- 
tised, or in the back of the book with- 
out any specified position, has this 
year been granted to Mr. Peter Dougan, 
who conducts the Printers’ Ink Adver- 
tising Agency at No. Io Spruce street, 
New York. The editor of the Direct- 
ory will not concern himself with any 
matter or information contained in any 
advertisement. 

——__+o>—__—_—_. 


From a Published Interview With 
A. Frank Richardson: 
The Apostle 
of 
KNOWN CIRCULATION. 


‘*Do you believe there is any way 
to indicate the relative value of papers 
in the Directory except by giving the 
detailed statements of circulation ?” 

‘*Certainly there is. Let the paper 
use the small advertising space the 
Directory allows each publisher who 
will pay for it directly under the state- 
ment of the paper itself. There the 
publisher can make his point. That 
is the best advertising there is in any 
directory.” 

‘*Is there any way the publishers of 
the Directory could undertake to make 
a distinction between papers?” 

‘*No, there is not. They go as far 
as they can.” 
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In consideration of the fact that Mr. Dubbel, a well-known and successful 
advertiser, never heard of PRINTERS’ INK until a week ago, it does seem pretty 
hard that he may not now be allowed to subscribe at the old price. In consid- 
eration of Mr. Dubbel's earnest wish and with a desire to meet him and others 
like him ina friendly spirit, it has been decided that for $10 a receipt will still 
be given for a paid-in-advance-subscription for PRINTERS’ INK from date of 
payment to the beginning of the new century, viz.: January 1, 1g01. This is 
now something less than five years. No proposal for a subscription at a lower 
rate than $5 a year can be entertained for a shorter time. It took Mr. Dubbel 
nearly ten years to learn of the existence of PRINTERS’ INK ; he certainly can- 

ities in less than five years. He 
and others who desire to avail themselves of Printers’ INk’s favorable long- 
time subscription price, should promptly remit check or postal order for $10, 
the same to be addressed to PRINTERS’ INK, No. 10 Spruce Street, New York. 
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GOOD ADVICE CHEERFULLY 
GIVEN. 


Office of 
“Tue ProGressivE FARMER.” 
Largest Circulation of any Paper in the 
South Atlantic States. 
The Organ of the State Alliance of North 
Carolina. 
Best Advertising Medium in North 
rolina. 
The Only Agricultural Paper in the State. 
RaceiGcu, N, C., Jan. 7, 1896. 
Editor of Printers’ Ink: 

I have been reading — journal quite a 
while and I find that it has been of great aid 
to me in the b of the 
Progressive Farmer, Do you 1 think a page 
or half-page advertisement in its columns 
will pay us? I notice that you carry no ad- 
vertisements for Southern journals. 

Is it because the advertising patronage that 
pe be drawn South would not justify such 

nditure ? 
“Please give me an answer with your advice 
at your earliest convenience. 

Yours very truly, R. W. SossaMan, 

Assistant Business Manager. 

On the letter-head of the Progressive 
Farmer the largest circulation of any 
faper in the South Atlantic States is 
claimed. This cannot have been put 
forth in good faith, because there are 
several Georgia and Virginia papers 
known to have a much greater issu:, 
and these are counted among the South 
Atlantic States. The Progressive Farm- 
er is truthful in claiming to be the only 
agricultural paper in North Carolina ; 
and, according to the American News- 
paper Directory, no other paper in that 
State has a larger circulation. 

Whether a page advertisement in 
PRINTERS’ INK could be relied upon to 
produce profitable results for a paper 
entitled to no higher advertising rates 
than the Progressive Farmer may be 
doubted. The pages of PRINTERS’ INK 
are most profitably used by publica- 
tions having circulations of the very 
largest, and qualities such as recom- 
mend them to an advertiser to a degree 
that is out of the ordinary. ‘The rail- 
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road is the most economical way of 
traveling, but no man thinks of build- 
ing a railroad between his own house 
and the spring in the hollow, because 
the possible traffic is not sufficient to 
warrant the outlay. Still, the Pro- 
gressive Farmer is a good paper—far 
beyond the average—is the organ of 
the State Alliance of North Carolina, 
is possibly the best advertising medium 
in that State, and, as Mr. Sossaman cor- 
rectly remarks, PRINTERS’ INK does 
not carry many advertisements for 
Southern journals, because there are 
not many newspapers in the South that 
are of sufficient consequence to war- 
rant, on their part, the considerable 
expenditure requisite for advertising 
in PRINTERS’ INK. Because such jour- 
nals are so rare, it is barely possible 
that the Progressive Farmer would be 
made so conspicuous by such an an- 
nouncement that profits might result 
which would be found considerably in 
excess of the outlay. PRINTERS’ INK’s 
advice to the Progressive Farmer, 
however, would be to use a small ad- 
vertisement under the head of ‘‘ Class 
Publications,” let us say under the sub- 
head of ‘‘Agriculture,’’ or it might be 
under the State heading ‘‘ North Caro- 
lina.” The advertisement might read 
about as follows : 


ie Agog ty bao R, published at Ra- 
t circulation of an 





poe qi of the State alliance of North Cardli- 

Such an advertisement, set in solid 
pearl, as shown in the copy, without 
any display, is accepted by PRINTERS’ 
INK at the nominal price of 25 cents a 
line each issue, making the cost per 
week $1.25, $16.25 per quarter, or $65 
for every issue for a whole year. An 
order from the Progressive Farmer for 
such an advertisement would be very 
thankfully received by the business 
a of PRINTERS’ INK. 














There are papers other than the Progressive Farmer 


issued in towns other than Raleigh, and 


in States other than 


North Carolina, 


who can absorb much wisdom 


from the good advice here given. 


All such should promptly address 
PRINTERS’ INK, 10 Spruce St., New York, 
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THE DECLINE OF CHICAGO 
NEWSPAPERS. 


Chicago, the place out of which, ac- 
cording to some, not much of good 
can come, is contributing nowadays 
some of the wit and brains and style 
of the New York press. ‘here has 
been in the last two years a hegira out 
of the city by the lake of pretty much 
all the good material in the newspaper 
line of which it formerly boasted. 

The newspaper business in Chicago 
used to be good. That was in the 
good old days before the newspaper 
publishers while editorially inveighing 
against trusts, monopolies and all other 
combinations in restraint of trade, 
themselves organized and put in effect 
a trust or combination which cut down 
the working force of newspaper men 
in Chicago two-thirds. 

Before the publishers discovered the 
economical wisdom of a city press as- 
sociation which gave their newspapers 
the doubtful benefit of being all alike 
in the form and substance of their 
local news (and incidentally making it 
unnecessary for any person to read 
more than one paper) there were 
pretty good times in the newspaper 
business in Chicago. Those were the 
days of Wilbur Storey, of ‘‘Sam” Me- 
dill, of the then Struggling Lawson 
and Stone, and the also then Struggling 
‘‘Jimmie” Scott. Those were the 
days of news, too, and the building of 
Chicago newspapers. 

But in the last two years, up to the 
time when Mr. Kohlsaat bought the 
Times-Herald, the newspaper business 
has been dead. It began to die when 
Wilbur F. Storey died, in 1884. As 
late as in 1883 the 7%mes was the lead- 
ing paper in Chicago, and there had 
never been then and has never been 
since, any competitor which ‘‘ Joe ’’ 
and ‘‘Sam’’ Medill had a more whoie- 
some fear of. It led in size, amount 
of news and amount of advertising. 

The death of Storey was followed 
by the speedy decay of the 7imes, 
when its lamp finally went out as a 
separate paper. As part of the 7imes- 
Herald it has shone of course but 
dimly. The decade between Storey’s 
decline and 1893 saw the publishers’ 
trust, the city press abomination, the 
use of messenger boys as reporters, 
and a general disorganization which 
has undoubtedly had a great deal to do 
with the present reduction of all the 
Chicago papers to one cent, 
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It unquestionably caused the hegira 
of newspaper men which has gone on 
steadily for two or three years past. 
Most of these men have found a place 
in the newspaper geld of New York. 

The list might almost be extended 
indefinitely. It proves nothing par- 
ticularly except that the newspaper 
business in Chicago is in such an un- 
favorable condition as to repel rather 
than attract good men.— Zhe Newspu- 
per Maker. 





THE PRESIDENT'S NEWSPAPER READ- 


President Cleveland reads the daily news- 
papers usually by proxy. Some few of them 
are brought to him—the Washington papers, 
of course, and the NewYork papers—but most 
of his newspaper reading is done by one of 
the executive clerks of his official household, 
The President’s newspaper extracts reach 
him after a sifting process which eliminates 
all that it is not necessary that he should see. 
First, the papers pass hes the hands of 
aclerk, who reads them and marks them care- 
fully. Then the principal journals go to the 
private secretary's room, where Mr. Thurber 
determines whether a story which the clerk 
has marked as of interest is sufficiently im- 
portant to be called to the President’s per- 
sonal attention. Humiliating as it may be 
to the editor who proase, sends his editorial 
utterance marked with blue pencil to the 
White House, it must be said that compara- 
tively few of the marked cy ag get past 
Mr. Thurber. After they have been in- 
age by him, the popes are taken back to 
the clerk and carefully clipped. The scraps 
are assorted, and one of the colored messen- 

ers pastes them in big black scrap-books. 

here are a dozen of these books, and they 
are constantly being filled and renewed. 
During the first Cleveland administration 
Private Secretary Lamont did all of the ex- 
change reading. Before his time there had 
been an official reader of the newspapers, 
but Mr. Laracnt was too much interested in 
newspaper work to be willing to do his read- 
ing by proxy. He would not trust it to any 
one.— The Clipping Collector. 
—— +> 


IN 1819. 
A correspondent who has been rummaging 
over some old newspapers has come across 
the following advertisement which appeared 
in the Quiszzcal Gazette, published on April 
1, 1819: 
\ GREAT BARGAIN—A Tradesman ha 
i further use for his a little 





no 
ife, 


beating 
eye Row, North-Harridan 

N, B.—To save trouble, price 5s. and a pot of 
porter. 





— Pearsons’ Weekly. 
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UNPREFERRED POSITIONS. 
BROOKLYN, Jan. 10, 1896. 
Editor of Printers’ Inx: 

It comes hard, having your ad put in an 
unpreferred position—one in which your an- 
nouncement does you more harm than good. 
There have been, however, many such in- 
stances, and though amusing to read about, 
I don’t think there was any fun in it for the 
advertisers. 

A recent instance was that of a certain 
cigarette reading notice, which, by some un- 
fortunate accident, was put immediately 
under a news item giving particulars of a 
young man’s death from smoking cigarettes ! 

Carter’s Little Liver Pills are advertised 
in a new style on the front, or cover, page of 
London 77t-Bits. The ad is all right for 
England, but its caption reads: ‘* Nine thou- 
sand pounds in insurance money has already 
been paid.” This is really the publisher’s 
own announcement, and has reference to the 
Tit-Bits insurance coupon scheme, but the 
line is apparently the caption of Mr. Brent 
Good’s ad, and may cause some people to 
hesitate about buying his pills should they 
see the obvious connection. 

A first-class tailor’s ad, in which particular 
stress was laid upon the perfect fit and style, 
was set += above the following: ‘* Misfit 

arments bought and sold. Goods received 

rom the best tailorsin town. Dress suits for 
hire. Address —— —.”’ 

Excursions to a local watering place were 
last summer freely advertised, and one of 
them ees right under a quarter-column 
article about diphtheria being very prevalent 
at the same place! 

But the worst case of the kind I remember 
was that of a provision dealer whose ad a 
peared in a local paper side by side with the 
notice of his conviction for selling diseased 
meat! Perhaps he had not paid his advertis- 


ing. ill. 

he curious juxtaposition of ads is also 

often noticeable in street cars, and sometimes 

on walls and fences. There is the old story of 
race Hawthorne, an ‘‘ English-American ” 


actress, who occasionally plays ‘‘ Camille.” 
When in Los Angeles she had posters on the 
walls reading: ‘* Miss Grace Hawthorne, the 
emotional actress, as ‘Camille.’ Come and 
see her.” Another billsticker came along 
with his sheet and stuck it below. It simply 
read: “Pants pressed while you wait at 
Saunders,”’ but the effect in its entirety was 
the cause of many conflicting emotions on 
the part of the star and her manager, not to 
mention the citizens of Los Angeles. 

Almost on a par with this was the sigh on 
a trolley car up the State : “‘ The easiest shoe 
in the world is—Blucher’s.” The next sign, 
whether by accident or design, read as fol- 
lows: ‘Cheap shoes bring corns. Little’s 
Corn Salve removes them promptly.” 

Too much care cannot be used in prepar- 
ing an ad, but a little attention ought to be 
reserved for the position it is going to oc- 
cupy. Joun CHESTER. 

ee 
THEY GOT THEM, 
Kokomo, Ind., Jan. 3, 1896. 
Editor of Printers’ Ink: 

For a week a dry goods dealer of this city 
advertised “‘dolls for asong.”” Yesterday two 
little girls, children of Alfred Miller, went 
into the store, and clambering up on the 
counter, each sang a pretty little song and 
claimed the dolls. hey got them. The 
merchant has since changed the form of his 
advertisement. oe 
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SOME ADVERTISING ABOMINATIONS. 
Boston, Mass., Jan. 6, 1896. 
Editor of Printers’ Ink: 

Some business men heedlessly flaunt their 
names and wares in the face of the people and 
think they are doing some “ smart”’ adver- 
tising. It is about time for them to under- 
stand that the public has some rights that 
even an enterprising advertiser must respect. 

In most civilized communities the painting 
of signs in places where it defaces or obscures 
a view of natural scenery is now frowned 
upon if not prohibited by law. 

In many cities there are stringent ordi- 
nances restricting the circular nuisance so 
that no one is allowed to distribute adver- 
tising matter in the streets. 

he poor fellows you used to see sand- 
wiched between two sign-boards, tramping 
up and down the sidewalks, have been de- 
livered, to a great extent, by the pity be- 
stowed upon them, and few merchants would 
care now to offend in this way. 

The mail is often resorted to for the distri- 
bution of trade invitations, circulars and 
booklets, but most people addressed in this 
way have neither the time nor inclination to 
look at a fraction of all that is received, so it 
is a sheer waste of money and energy to ex- 
pect to promote publicity a post. 

A family in one of our Eastern cities an- 
nounced in the newspapers the engagement 
of their daughter, and from then till the 
day of the wedding they were pestered be- 
yond endurance by tradesmen. 

firm of florists in Boston publish a pub- 
lic notice to their patrons that they authorize 
no agents to solicit orders for funeral designs, 
the custom among some florists of employing 
men for such purposes being disapproved by 
them. 

To those business men that are aching to 
advertise the newspaper offers about the only 
respectable and respectful way, and there is 
no gainsaying but that each copy is wel- 
comed in the household and the announce- 
ments are read and are much more likely to 
bring business than by offending a family by 
obtrusive solicitation or the strewing of the 
front door steps with dodgers. 

Busy BEE. 


OCULAR ADVERTISING. 
PHILADELPHIA, Pa., Jan. 14, 1896. 
Editor of Printers’ Ink: - 

.There are too many near-sighted window 
displays. It is seldom that one sees a show 
window in unison with the firm’s newspaper 
and street car advertising. 

The street cars and newspapers are full of 
John Smith’s grand reduction sale of men’s 
patent leather shoes, while his window con- 
tains a display of women’s russet oxford 
ties. 

It’s a little common sense in these matters 
that makes advertising pay to its full limit. 
If John Smith’s window had been full of 
those self-same shoes that he advertised in 
the morning paper, many a man, in assing, 
on his way to business, would have had his 
attention called back to that ad as he casually 
glanced in at Smith’s window display, for 
there would be a large sign in the center of the 
display with the identical heading that 
started off his newspaper ad, and around 
that sign would be grouped the very shoes 
he read about that morning in the paper. 
The law of association would have been 
carried out, and many a pair of those patent 
leathers would have also been carried out-— 
of Smith’s store. w. 
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WE POSITIVELY COULD NOT HELP IT. 
New York, Jan. 16, 1896. 

Editor of Printers’ Ink: 

On page 44 of your issue for Jan. 15 ap- 

ears an article entitled ‘A Vermonter's 
Peril,” which I fail to understand. You di- 
rect Mr. Stiles’ attention to the picture, and 
tell him it represents a Western man who, on 
the occasion of his first visit to New York, 
said he considered Printers’ [Nk at the 
head of yoo of its class, for making which 
innocent though perhaps wholly superfluous 
statement he appears to have been thrown 
out of a five-story window, with the dire re- 
sults there pictured. Why did you do it? 
And why is Mtr. Stiles in imminent danger of 
speedy extinction when, with a consumin 
thirst for knowledge, he asks for a list o 
books devoted to advertising, and incidentally 
makes the same remark as the Western man ? 

INQUIRING DUNDERPATE. 


IN KANSAS. 


WetuincTon, Kan., Jan. 5, 1896. 
Editor of Printers’ Ink: : 
The window of Richardson & Co. contains 
a covered well, apparently made of handker- 
chiefs. It is about the natural size, the bucket, 
wheel rope and the pail to receive the water 
all being prominent. A card contains the 
following : 





A WELL 


assorted stock of Handkerchiefs for the 
Holiday Trade. 


The Fair Store’s window contains dolls 
dressed to represent the wedding ceremon 
of Miss Vanderbilt and the Duke of Marl- 
borough. C. HARKER RHODES. 


eee 
A COREAN NEWSPAPER. 
Editor of Printers’ Ink: . 
Corea, the ‘* Hermit Nation,” has just 
started its first aomteere, copies of which 
have lately reached Washington. It is an 
every-other-daily, so to speak, and being 
published in Seoul, is called the Cafita/ 
News Report. On its four pages, which are 
of the medium American size, the matter is 
distributed thus: News and editorials, three 
pages ; advertisements, one page. These last 
are mostly Japanese, but the whole paper is 
printed in the Corean type and tongue. hat 
a chance there would 44 now for a so-called 
ad-smith in Seoul. 








He might call himself 
truly the so/e ad-smith. J. B. 
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** PRINTERS’ INK” DID THE BUSINESS, 

Detroit, Mich., Jan, 22. 1896. 
Editor of Printers’ Ink: 

We put the six-line advertisement in Print- 
ERs’ INk, expecting to receive a few replies 
but we did not anticipate being swamped 
with letters from all over the country. 

We advertised a small novelty, and wished 
to sell territory, but before one-quarter of 
the replies had been received we had run out 
of samples, and had disposed of what we 
were after. Yours truly. 

AMERICAN PATENT & INVESTMENT Co. 
Per F. J. Peddie, General Manager. 
The following is the advertisement re- 


ferred to: 
\W wrs oe a novelty which is a whale as a 
trade winner. ost useful and salable 
(patented). Cost two cents, sells fifteen. One 
paper or one firm to control each State. Write 
wick. AMERICAN PATENT & INVESTMENT 
., Detroit, Mich. 








SIGN ENGLISH. 
PHILADELPHIA, Jan. 13, 1896. 
Editor of Printers’ Ink: 

To make the grand total of advertising a 
success, even the slightest detail should be 
carefully watched. Many stores, whose 
newspaper announcements are well phrased, 
grammatically correct, and beautifully ar- 
ranged, display signs in their show windows 
that would make a Boston newsboy shudder. 

“*Ice cream and cake sold by the glass”’ 
stares at one from the window of a well- 
known confectioner; yet the proprietor of 
this bake-shop would give every care to the 
preparation of a booklet. 

One of pheccmagin cone largest department 
stores—a store whose cleverly written and 
illustrated advertisements excite the interest 
of all—several weeks ago displayed this sign in 
the midst of a window full of women’s shoes: 
** Women, while they last, $1.75.” 

W. CHANDLER STEWART. 
oe 
ADVERTISING IN DENVER. 
DenvER, Jan. 10, 1896. 
Editor of Printers’ Ink: 

The Skinner Bros. & Wright Clothing Co. 
have an immense perpendicular sign reaching 
from the first floor to the roof of their four- 
story building, showing the name of the firm 
in 12-inch letters constructed of incandescent 
lights. The letters are mechanically arranged 
so as to illuminate one at a time for an in- 
stant only. After the entire sign ‘‘ Skinner 
Bros. & Wright’’ has been spelled in this 
manner the whole is illuminated for half a 
minute, when the spelling is again resumed. 
This is continued from dark until late in the 
evening. 

Daniels & Fisher, a_leading dry goods 
house, conclude their Saturday newspaper 
advertisements with a request to ‘‘ see Mon- 
day’s papers, as we do not advertise on Sun- 
day.” > A. 

> 
IN TEXAS. 
Austin, Texas, Jan. 6, 1896. 
Editor of Printers’ Ink: 

The Electric Supply Co. has a wheel with 
lighted globes on the edge and as the wheel 
turned around the globes would go out and 
light up alternately. They set this wheel 
in their door, and as it turned around very 
swiftly and flashed its light people passing 
would be sure to dodge. 

WALFRED WILson, 
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DOES THE EXCEPTION PROVE THE 
RULE? 


Fort Atkinson, Wis., Jan. 13, 1896. 
Editor of Printers’ Inx: 

My attention has been called to an article 
that appeared in Nov. 13th issue of Print- 
ERs’ INK, page 21, on the private “‘snap”’ 
contracts of N. W. Ayer & Son, of Philadel- 
phia, which it is alleged it holds with certain 
agricultural publications. I am much sur- 
prised that Mr. Bradford of Ayer’s Agency 
should make such statements as it is alleged 
he made, and indeed much more surprised 
that a representative of that estimable jour- 
nal, the National Stockman and Farmer, 
and Printers’ Ink should give public utter- 
ance to the statements of a competitor in pri- 
vate conversation without first attempting to 
a certain their correctness. 

Hoard’s Datryman is running the adver- 
tisement of N. K. Fairbanks through the 
order of N. W. Ayer & Son, a line of busi- 
ness we were pleased to obtain, and we deny 
the right of Pouerens’ Ink, in consequence 
thereof, to publish statements based on false 
assumptions and prejudicial to our interests. 

Because Mr. Bradford is reported as say- 
ing that all papers running certain adver- 
tising placed by them are doing so under 
private contract of rebate, gives you no right 
to publish the same before the public, espe- 
cially, when, as in our own case, the statement 
is untrue. Ill-founded gossip should not find 
space in respectable journals and does not 
belong in Printers’ Inx. This article is 
much in the spirit that the innocent must 
suffer that a few guilty may not escape. 

I do not hope by denying those state- 
ments, as far as Hoard’s Dairyman is con- 
cerned, to entirely efface the injury they 
have done, but mainly to have the satisfac- 
tion of expressing the truth as it exists here. 
If the “‘ representative ” and Printers’ INK 
have just cause for “flailing” N. W. Ayer 
& Son, we have no objection to their doing 
it. That concern is old enough to look after 
itself. But we do object to your attempt to 
drag into your controversy other journals 
that merit and desire to retain the respect 
and confidence of the advertising public. 

Suffice to say that we are running the ad 
of N. K. Fairbanks on order received through 
N. W. Ayer & Son, and our net revenue from 
that business is our card rates, less the same 
agent’s commission that is allowed every rep- 
utable advertising agency in the United 
States, without any rebate whatever, no more 
and no less. Frank W. Hoarp, 

Business Manager Hoard’s Dairyman. 
——— 
FROM AN ANONYMOUS BACKBITER 
AND SNEAK. 
CuIcaGo, Jan. 9, 1896. 
Editor of Printers’ Ink: 

It is a pity that so excellent a journal as 
Printers’ Ink should injure its own reputa- 
tion for honesty or accuracy by referring to 
the Chicago Dispatch as ‘*Chicago’s pet 
daily—the favorite home paper of the Windy 
City.” Such statements, and similar ones 
which laud this panderers’ and fornicators 
official organ, appear much too frequently in 
your columns. You may think you can do 
this without loss of prestige among your 
Chicago readers. Take a hint to the con- 
trary from One Wuo Knows Better. 

How pvoru the lively business man 
Improve each shining hour? 

By advertising liberally, 
Because he knows its power. 


PRINTERS’ INK. 


DOING SO MUCH GOOD. 
Jouter, IIL, Jan. 13, 1896. 
Editor of Printers’ INK: 

For some time it has been my intention to 
ea you'a vote of thanks. The advent cf 

RINTERS’ INK and the hundred dollars re- 
ward in the American Newspaper Directory 
commenced a new era for the honest news- 
paper proprietors. There is nothing I know 
of doing so much good for them as No. 10 
Spruce street. 

Until the new era there was no chance 
whatever for the honest publisher in a con- 
test with the scamps, for the personal in- 
vestigators like Richardson are few and far 
between. 

The directory makers, from our view, have 
seemed to encourage the dishonest publish- 
ers. They were allowed whatever rating 
they asked for, and got the agent’s advertis- 
ing because they could do it the cheapest. 
In our city the best publishers have had 
very little over 5,000 daily, but publishers 
with 700 or 800 or 1,000 have had a rating of 
6,000, and country editors with a hundred or 
two have loomed up into the thousands in 
the directories. Yours truly, 

Jas. H. Ferriss, 
Pres. The News Co., Incorporated. 
Littte Rock, Ark., Jan. 7, 1896. 

We believe that the publishers of the Di- 
rectory desire to dothe right thing by us, as 
all other publishers. 

GazetTe PuBLIsHING Co., 
W. M. Kavanaugh, Mgr. Arkansas Gazette. 
CuinTon, Iowa, Jan. 8, 1896. 

We place a great value on the rating of the 
Directory, as we believe that it comes nearer 
giving facts than any of the Directories 
published. Fay BroruErs, 

Publishers Clinton Co. Advertiser. 
- +o 


INTERNATIONAL NEWSPAPER DIRECT- 
ORY 


New York, Jan. 14, 1896. 
Editor of Printers’ Ink: 

In Printers’ Ink of January rsth was an 
inquiry from Mr. Dodge, of the Mergenthaler 
Linotype Company, for an international news- 
paper directory, in response to which you 
oe the name of several. It was not stated, 

owever, that a Zettungs Katalog or cata- 
logue of newspapers, is issued by the Inter- 
national Advertising Agency of Rudolph 
Mosse, who appears to be the king of adver- 
tising agents in Germany, with branches at 
all the principal German cities, as well as at 
London. This directory is now in its 29th 
year, and it is announced that its edition is 
28,000 copies. It is divided into Germany, 
Austro-Hungary, Switzerland, and Foreign 
countries. = regard to German, Austro- 
Hungarian and Swiss publications, it appears 
to be complete, but of the “ foreign coun- 
tries’’ including the United States, it cata- 
logues only the most important publications, 
and is otherwise very meager of data. It 
also contains a list of class publications, ap- 
fous complete as far as Germany, Austro- 

ungary and Switzerland are concerned, but 
otherwise very deficient. A peculiarity of 
this directory is that it gives advertising 
rates. It contains a large number of adver- 
tisements of newspapers. A STupENT. 
te 


Aps that tell a tale 
Are the ones that make a sale. 
te - 


— 


Pen and pencil advertising ought to make 
its mark. 





PRINTERS’ INK. 


A FEW MORE. 


Tue Brooklyn, N. Y., Standard-Union 
has recently obtained and forwarded the 
names of twenty-five paid-in-advance sub- 
scribers to PrinTERs’ Ink, for the year 1896, 
from among its advertising patrons. 


Datras, Tex., 7imes-Herald has recently 
obtained fifty paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Depxos, ‘Kan., ren has recently 
obtained ten paid-in-advance subscriptions to 
PrinTERS’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Heprick, Iowa, Journal, which has, with 
but two exceptions, the largest circulation of 
any weekly in Keokuk County, has recently 
\btained twenty-five paid-in-advance sub- 
scriptions to Printers’ INK, for the year 1896, 
for its advertising patrons. 

Cusa, Kan., Daylight has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Erte, Kan., Repudlican-Record, which 
has, with but one exception, the largest cir- 
culation of any paper in Neosho Co., has 
recently obtain twenty - five paid-in-ad- 
vance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 

Ticnisu, P. E. 1., L’/mpartial has re- 
cently obtained five paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 

STRATFORD, Ont., Heraid, which has the 
largest circulation of any daily or weekly 
paper published in Perth County, has recent- 
ly obtained twenty-five paid-in-advance sub- 
scriptions to Printers’ InK, for the year 
1896, for its advertising patrons. 


RipGetown, Ont., P/aindealer, which has, 
with but one exception, the largest circula- 
tion of any paper published in Kent County, 
has recently obtained five paid-in-advance 
subscriptions to PrinTERs’ Ink, for the year 
1896, for its advertising patrons. 

Curnton, Ont., Mew Era has recently 
obtained ten paid-in-advance subscriptions 
to Printers’ [nx, for the year 1896, for its 
advertising patrons. 

Berwick, N. S., Register, which has, with 
but one exception, the largest circulation of 
any paper published in Kings County, has 
recently obtained ten paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1596, for its advertising patrons. 

BRODHEAD, Wis., /ndependent, which has, 
with but one exception, the largest circula- 
tion of any paper published in Green County, 
has recently obtained twelve paid-in-advance 
subscriptions to Printers’ Inx, for the year 
1896, for its advertising patrons. 

Union, W. Va., Watchman, the only pa- 
per published in Monroe County, which 
a population of 12,429, has recently obtained 
twenty paid-in-advance subscriptions to 
Printers’ INK, for the year 1896, for its ad- 
vertising patrons. 


Huntincton, W. Va., 7imes has recently 
obtained eight paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Decatur, Tex., Mews, which has the larg- 
est circulation of any paper published in Wise 
County, has recently obtained eleven paid-in- 
advance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 
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Warm Sprincs, Va., News has recently 
obtained four paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Tazewe..t, Va., News has recently ob- 
tained and forwarded the names of ten paid- 
in-advance subscribers to Printers’ INK, for 
the year 1896, for its advertising patrons. 


CLarEemont, Va., Herald has recently ob- 
tained five paid-in-advance subscriptions to 
PRINTERS’ Ink, for the year 1896, for its ad- 
vertising patrons, 

RIcHFIELD, Utah, Advocate has recently 
obtained ten paid-in-advance subscriptions to 
Printers Ink, for the year 1896, for its ad- 
vertising patrons. 

Weimar, Tex., Mercury has recently ob- 
tained the names of twelve paid-in-advance 
subscribers to Printers’ Ink, for the year 
1896, for its advertising patrons. 


SmiTHvILLe, Tex., Tramscrigt has re- 
cently obtained twelve paid-in-advance sub- 
scriptions to Printers’ Inx, for the year 


1896, for its advertising patrons. 


San Marcos, Tex., 7imes has recently ob- 
tained fifty paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

San ANGELO, Tex., Standard has re- 
cently obtained ten paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 

Huntsvit_e, Tex., Enterprise has re- 
cently obtained five paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1896, for 
its advertising patrons. 


ABILENE, Tex., Sentinel, which has the 
largest circulation of any paper published in 


Taylor County, has recently obtained fifteen 
aid-in-advance subscriptions to PRINTERS’ 
NK, for the year 1896, for its advertising 

patrons. 


ROGERSVILLE, Tenn., Herald has recently 


obtained ten paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 


Gainesboro, Tenn., Press has recently ob- 
tained three paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Crossvitie, Tenn., Chronicle has recently 
obtained five paid-in-advance subscriptions to 
PrinTErs’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Anverson, S. C., Journal has recently 
obtained twenty-five paid-in-advance sub- 
scriptions to PrinTERs’ INK, for the year 1896, 
for its advertising patrons. 

WILuiaMstown, Pa., 7imes has recently 
obtained four paid-in-advance subscriptions 
to PrinrTers’ Ink, for the year 1896, for its 
advertising patrons. 

PiymouTn, Pa., Tribune has recently ob- 
tained twenty paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 


OLyPHANT, Pa., Gazette, which has the 
largest circulation of any paper published 
in Lackawanna County, outside of Scran- 
ton, has recently obtained five paid-in-ad- 
vance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 

Norwalk, O., Experiment has recently 
obtained twenty paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 18g, 
also one 5-year subscription, for its advertis- 
ing patrons. 
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MINERSVILLE, Pa., Messen, has recently 
obtained twenty paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1896, 
for its advertising patrons. 

Grove City, Pa., Zelephone, which has, 
with but two exceptions, the largest circu- 
lation of any paper published in Mercer 
County, has recently obtained six paid-in- 
advance subscripticns to Printers’ Ink, for 
the year 1896, for its advertising patrons. 

Dusuore, Pa., Review, which has the 
largest circulation of any pa) ublished in 
Sullivan County, has recently obtained five 

id-in-advance subscriptions to PRINTERS’ 
NK, for the year 1896, for its advertising 
patrons. 

CHARLEROI, Pa., Mirror has recently ob- 
tained twelve paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for-its 
advertising patrons. 


Dattas, Ore., Jtemizer has recently ob- 
tained fifteen paid-in-advance subscriptions 
to Printers’ INK, for the year 18,6, for its 
advertising patrons. 


Cincinnatl, O., Tonsorial Advocate,which 
has, with but one exception, the largest cir- 
culation of any paper in the country de- 
voted to barbers, has recently obtained 
twenty paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Devit’s Lake, N. Dak., /nter Ocean, 
which has the largest circulation of any 
paper published in Ramsey County, has re- 


cently obtained fifteen paid-in-advance sub- 
scriptions to PRinTERs’ INK, for the year 1896, 
for its advertising patrons. 


Wanessoro, N. C., Messengerand Intelli- 


mcer, the only paper published in Anson 

ounty, which has a population of 20,027, 
has recently obtained six paid-in-advance 
subscriptions to Printers’ Ink for the year 
1896, for its advertising patrons. 

SprinGVILLE, N. Y., News has recently ob- 
tained twenty paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Sitver SprinG, N. Y., Signad has recently 
obtained eight paid-in-advance subscriptions 
to Printers’ INK, for the year 1896, for its 
advertising patrons. 

Oax Hut, N. Y., Record has recently ob- 
tained five paid-in-advance subscriptions to 
Printers’ INK, for the year 1896, for its ad- 
vertising patrons. 

Exuicottvitie, N. Y., Mews has recently 
obtained ten paid-in-advance subscriptions 
to Printers’ INK, for the year 1896, for its ad- 
vertising patrons, 

Devevan, N. Y., Press has recently ob- 
tained eight paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Currrenanco, N. Y., 7imes has recently 
obtained fifteen paid-in-advance subscrip- 
tions to Printers’ Ink, for six months, for 
its advertising patrons. _ 

BarnsrivceE, N. Y., Repuh/ican has re- 
cently obtained one paid-in-advance subscrip- 
tion to Printers’ Ink, for the year 1896, for 
its advertising patrons. 

Hackettstown, N. J., Gazette, which 
has, with but two exceptions, the largest 
circulation of any paper published in War- 
ren County, has recently obtained three 
paid-in-advance subscriptions to PRinTERS’ 
Ink, for the year 1896, for its advertising 
patrons. 
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Lone Brancu, N. d: News has recently 
obtained ten paid-in-a vance subscriptions to 
Printers’ INK, for the year 1896, for its ad- 
vertising patrons. 

Woopsvittt, N. H., News has recently ob- 
tained twelve paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 


Texaman, Neb., Hera d, which has the 
largest circulation of any paper published in 
Burt County, has recently obtained five 

aid-in-advance subscriptions tg PRinTERS’ 

NK, for the year 1896, for its advertising 
patrons. 


Sewarp, Neb., Reforter, which has the 
largest circulation of any weekly published 
in Seward County, has recently obtained ten 

aid-in-advance subscriptions to PRINTERS’ 

Nk, for the year 1896, for its advertising 
patrons. 


Ponca, Neb., Gazette, which has, with but 
one exception, the largest circulation of any 
paper published in Dixon County, has re- 
cently obtained ten paid-in-advance subscrip- 
tions to Printers’ INK, for the year 1896, for 
its advertising patrons. 

O’Nett, Neb., Frontier, which has a cir- 
culation not exceeded by that of any other 
paper published in Holt County, has re- 
cently obtained four paid-in-advance sub- 
scriptions to PrinTERs’ Ink, for the year 1896, 
for its advertising patrons. 

ImPERIAL, Neb., Enterprise has recently 
obtained ten paid-in-adyance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Fats City, Neb., Yournal, which has 
the largest circulation of any paper published 
in Richardson County, has recently ob- 
tained and forwarded the names of seven 

aid-in-advance subscribers to PRINTERS’ 
NK, for the year 1896, from among its ad- 
vertising patrons. . 

Aurora, Neb., Sus has recently obtained 
and forwarded the names of six paid-in- 
advance subscribers to PRINTERS’ INK, for the 
year 1896, from among its advertising pat- 
rons. 

Bic Timser, Mont., Pioneer, which kas, 
with but one exception, the largest circula- 
tion of any paper published in Park County, 
has recently obtained five paid-in-advance 
subscriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 

St. James, Mo., News has recently ob- 
tained twelve paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Pinevie, Mo., Repub’ican has recently 
obtained ten paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

JonesBurG, Mo., Yournal has recently 
obtained three paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Hotpen, Mo., Mirror has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Hamicton, Mo., Hamiltonian has re- 
cently obtained six paid-in-advance subscrip- 
tionsto Printers’ Ink, for the year 1896, for 
its advertising patrons. 

Drexet, Mo., Star has recently obtained 
six paid-in-advance subscriptions to PRint- 
ERS’ INK, for the year 1896, for its advertis- 
ing patrons. 
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BosworTH, Mo., Sentinel has recently ob- 
tained six paid-in-advance subscriptions to 
Printers’ INK, for the year 1896, for its ad- 
vertising patrons. 

Ava, Mo., “arm Record has recently ob- 
tained six paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Riptey, Miss., Advertiser has recently 
obtained eight paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

New A.sany, Miss., Gazette, which has, 
vith but thirteen exceptions, the largest cir- 

ulation of any weekly published in the 
State, has recently obtained twelve aid-in- 
advance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 


HazLeuurst, Miss., Courier has recently 
obtained eight paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

Winturop, Minn., News has recently ob- 
tained ten_paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Pine Istanp, Minn., Record, which has, 
with but one exception, the largest circula- 
tion of any woolly published in Goodhue 
County, has recently obtained eight paid-in- 
advance subscriptions to Printers’ Ink, for 


the year 1896, for its advertising patrons. 
Moxristown, Minn., Press has recently 
obtained five paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 
Kasson, Minn., Repudlican, which has 
the largest circulation of any paper pub- 


lished in Dodge County, has recently ob- 
tained two paid-in-advance subscriptions to 
Printers’ Inx, for five years, for its adver- 
tising patrons. 

Howarp Lake, Minn., Herald, whose 
circulation is not exceeded by that of any 
other paper published in Wright County, has 
recently obtained eight paid-in-advance sub- 
scriptions to Printers’ Inx, for the year 
1896, for its advertising patrons. 

FARMINGTON, Minn., 77ibune has recently 
obtained four paid-in-advance subscriptions 
to Printers’ INK, for the year 1896, for its 
advertising -patrons, 

Devavan, Minn., Herald has recently 
obtained four paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

BELLINGHAM, Minn., Times has recently 
obtained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 


ARGYLE, Minn., Banner has recently ob- 

tined five paid-in-advance subscriptions to 
PRinTERS’ INK, for the year 1896, for its ad- 
vertising patrons. 

ALEXANDRIA, Minn., Post-News, which has 
the largest circulation of any paper published 
in Douglas County, has recently obtained 
six paid-in-advance subscriptions to Print- 
ers’ Ink, for the year 1896, for its advertis- 
ing patrons. 

Mayvitte, Mich., Monitor Sayings has re- 
cently obtained fifteen paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 

Cuetsga, Mich., Standard has recently 
obtained twelve paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1896, for 
its advertising patrons, 
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Yrsitantt, Mich., Sentine?, which has, 
with but one exception, the largest circula- 
tion of any weekly paper published in Wash- 
tenaw County, has recently obtained fifty 

id-in-advance subscriptions to PrinTERs’ 

NK, for the year 1896, for its advertising 
patrons. 

CENTRAL Lake, Mich., 7orch has recently 
obtained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Wiscasset, Me., Echo has recently ob- 
tained twelve paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 


GipsLanD, La., Gazette has recently ob- 
tained and forwarded the names of seven 


Se subscribers to Printers’ Ink, 
or the year 1896, for its advertising patrons. 


Versaittes, Ky., Sun, which has the 
largest circulation of any paper published 
in Woodford County, has recently obtained 
twenty-five paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 


Morcantown, Ky., Repudlican, the onl 
poe published in Butler County, whic 

as a population of 13,956, has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Inx, for the year 1896, for its 
advertising patrons. 


SrerunG, Kan., Bulletin-Gazette, which 
has the largest circulation of any weekly 
paper in Rice County, has recently obtained 
ten paid-in-advance subscriptions to Print- 
ERS’ Ink, for the year 1896, for its advertising 
patrons. 

Soxprer, Kan., (Zipper has recently ob- 
tained four paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its 
advertising patrons. 

SapeTuwa, Kan., Republican - Herald, 
which has, with but one exception, the larg- 
est circulation of any paper in Nemaha 
County, has recently obtained ten paid-in- 
advance subscriptions to Printers’ Inx, for 
the year 1896, for its advertising patrons. 

Mopesna, Kan., Register has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 


Mounp City, Kan., Torch of Liberty has 
recently obtained ten paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 

Jewe.t City, Kan., Republican, which 
has, with but one exception, the largest cir- 
culation of any paper published in Jewell 
County, has recently obtained six paid-in- 
advance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 

Herincton, Kan., 77mes has recently ob- 
tained fifteen paid-in-advance subscriptions 
to Printers’ INK, for the year 1896, for its 
advertising patrons. 

Gypsum, Kan., Advocate has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Story City, Iowa, Herald has recently 
obtained five paid-in-advance subscriptions 
to Printers’ Ink, for the year 1896, for its 
advertising patrons. 

ASHLAND, Kan., Yournal, which has the 
largest circulation of any paper in Clark 
County, has recently obtained four paid-in- 
advance subscriptions to PrinTERs’ in. for 
the year 1896, for its advertising patrons. 
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Ure, lowa, /ndependent has recently ob- 


tained five paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Aton, Kan., Empire has_ recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Atwoop, Kan., Republican Citizen has 
recently obtained five paid-in-advance sub- 
scriptions to Prinrers’ Ink, for the year 
I for its advertising patrons. 

Catpwe.., Kan., Advance, which has, 
with but three exceptions, the largest circu- 
lation of any paper published in Sumner 
County, has recently obtained six paid-in- 
advance subscriptions to Printers’ Ink, for 
the year 1896, for its advertising patrons. 

Conway SprinGs, Kan., Star has recently 
obtained eleven paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1896, 
for its advertising patrons. 

Export, lowa, Ledger has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink for the year 1896, for its ad- 
vertising patrons. 

Forest City, lowa, Summit has recently 
obtained twelve paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1396, for 
its advertising patrons. 

Germania, Iowa, Standard has recently 
obtained ten paid-in-advance subscriptions 
to Printers’ Ink, for the year . 896, for its 
advertising patrons. 

ArcapiA, Ind., Arcadian has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

CRAWFORDSVILLE, Ind., Yournal, daily 
and weekly, which has the largest circula- 
tion of any paper published in Montgomery 
County, has recently obtained seventy-seven 

id-in-advance subscriptions to PRINTERS’ 
NK, for the year 1896, from among its adver- 
tising patrons. 

Daruincton, Ind., Echo has recently ob- 
tained ten paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

E.woon, Ind., Press has recently obtained 
six paid-in-advance subscriptions to Print- 
ers’ Ink, for the year 1896, for its advertis- 
ing patrons. ‘ 

Fort Wayne, Ind., Freie Presse has re- 
cently obtained twenty-nine paid-in-advance 
subscriptions to Printers’ INK, for the year 
1896, for its advertising patrons. 

Prerceton, Ind., Record has recently ob- 
tained ten paid-in-advance subscriptions to 
Punters’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Tan.equan, Ind. Ter., Advocate has re- 
cently obtained eight paid-in-advance sub- 
scriptions to PrinTERS’ Ink, for the year 
1896, for its advertising patrons. 

Mount Carmet, IIl., Republican has re- 
cently obtained ten paid-in-advance subscrip- 
tions to Printers’ Ink, for the year 1896, 
from among its advertising patrons. 

LovincTon, Ill., Reporter has recently ob- 
tained eight paid-in-advance subscriptions to 
Printers’ Inx, for the year 1896, for its 
advertising patrons. 

Farina, Ill., Progress has recently obtained 
four paid-in-advance subscriptions to Print- 
ERs’ Ink, for the year 1896, for its advertising 
patrons. 


PRINTERS’ INK. 


Farrmount, IIL, Regnier has recently ob- 
tained eight paid-in-advance subscriptions to 
PrinTErs’ Ink, for the year 1896, from among 
its advertising patrons. 

Du Quow, Ill., Cad/ has recently obtained 
five paid-in-advance subscriptions to Print- 
ERs’ INk, for the year 1896, for its advertis- 
ing patrons. 

CHANDLERVILLE, IIl., 7#mes,which has,with 
but one exception, the largest circulation of 
any agg published in Cass County, has 
recently obtained ten paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 1896, 
for its advertising patrons 


Cuicaco, Ill., Schuh und Leder, the only 
German paper published in the country de- 
voted to shoe and- leather, has recently ob- 
tained ten paid-in-advance subscriptions to 
PrinTERs’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Avon, Ill., Review has recently obtained 
five paid-in-advance subscriptions to Print- 
ERS’ Ink, for the year 1896, for its advertis- 
ing patrons. 

De Funiak Sprincs, Fla., Breeze, which 
has the largest circulation of any paper pub- 
lished in Walton County, has recently ob- 
tained six paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

MicrorD, Conn., (z¢izen has recently ob- 
tained five paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Tuxare, Cal., Register, daily and weekly, 
has recently obtained six paid-in-advarce su 
scriptions to Printers’ Ink, for the year 1896, 
for its advertising patrons. 

Riversipe, Cal., Eaterprise, daily and 
weekly, has recently obtained fifty paid-in-ad- 
vance subscriptions to PrinTERs’ Ink, for the 
year 1896, for its advertising patrons. 

Pomona, Cal., Progress has recently ob- 
tained three paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Vinita, Ind. Ter., Chieftain, which, with 
but one exception, has the largest circulation 
of any paper in the Cherokee nation, has re- 
paid-in-advance sub- 

Ink, for the year 


cently obtained three 
scriptions to PRINTERS 
1896, for its advertising patrons, 


Lonoke, Ark., Citizen has recently ob- 


tained six-paid-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

GreEN Forest, Ark., 7ribune has recently 
obtained six paid-in-advance subscriptions to 
Printers’ Ink, for the year 1896, for its ad- 
vertising patrons. 

Livincston, Ala., Our Southern //ome 
has recently obtained ten_paid-in-advance 
subscriptions to Prints: s’ Ink, for the year 
1896, for its advertising patrons. 

Dapune, Ala., 7imes has recently ob- 
tained five paid-in-advance subscriptions to 
Printers’ INK, for the year 1896, for its ad- 
vertising patrons. 

CarROL_Ton, Ala., West Alabamian has 
recently obtained eight paid-in-advance sub- 
scriptions to Printers’ Ink, for the year 
1896, for its advertising patrons. 


Seymour, Conn., Record has recently ob- 
tained fifteen paid-in-advance subscriptions 
to Printers’ INK, for the year 1896, and one 
five-year subscription, for its advertising 
patrons. 
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Mr. H. D. La Coste, Eastern rep- 
resentative of the Burlington, Vt., 
Free Press, the Grand Rapids, Mich., 
Democrat, Dayton, Ohio, 7imes, and 
fourteen other newspapers scattered 
through as many States, was born 
in New York in 1868. In 1884, he 
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possible, to secure the best representa- 
tive newspaper in each locality. The 
first paper he secured was the Cleve- 
land Press, then the Peoria, IIll., Her- 
a‘d. To-day he represents seventeen 
newspapers, which he enumerates in a 
folder entitled, ‘‘ Newspaper Advertis- 
ing in Seventeen Cities.’ Mr. La 


Coste is looked upon as one of the 


Em 
‘is. 


a 
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H. D. La Coste. 


graduated from the public schools, and 
in 1886 found himself permanently 
established in the Eastern office of the 
San Francisco Cua//, then under the 
management of Mr. F. K. Mish, now 
the Eastern agent of the San Francisco 
Bulletin. Here he remained until 
1891, when he determined to become 
a special agent on his own account. 
His aim has always been, wherever 


most successful of the younger gener- 
ation of special representatives, and 
PRINTERS’ INK regards him as a grow- 
ing man. 


—_ 
INDESTRUCTIBLE PAPER. 

Paper, indestructible by fire, has been in- 
vented by M. Meyer, of Paris. A specimen 
of it, which was subjected to a severe test— 
148 hoursina potter’s ee. -came out with 
its glaze almost perfect.—London (Eng.) 
Printing Times and Lithographer. 
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NUGGETS AND FOSSILS. 


The items that follow have been un- 
earthed by the editor of the American 
Newspaper Directory while pursuing 
his researches for the twenty-eighth 
annual revision now in progress : 

Tue People, a weekly paper in Milton, Pa., 
had an average circulation last year of 9,044 
copies. 

Tue New London, Conn., Day has printed 
an average daily edition for the past year of 
3,122 Copies. 

Tue Sunday School Times, of Philadel- 
phia, shows a weekly average issue during 
the past year of 173,322 copies. 

Tue Toledo Blade is another big weekly 
that keeps its circulation in spite of the de- 
mand for dailies. Its average issue last 
year was 107,500, 

Tue Tribune, daily and weekly, of Jeffer- 
son City, Mo., accepts no foreign advertis- 
ing whatever. “Under no circumstances 
will we make an exception to this rule,” is 
what the publisher says. 

Tue Directory for 95 credits the Press 
and Banner, of Abbeville, S. C., with a cir- 
culation ee 400; but as that paper 
asserts that the Directory is all wrong, it 
appears probable that the Press and Ban- 
ner does not issue as great an edition as 
has been supposed. 





>> ——_. 
THE COUNTRY’S POSTAL CENSOR. 


This Government has acensor. His name 
is Gen. Frank H. Jones, and he holds the 
office of First Assistant Postmaster-General. 
His business is to determine what sort of 
literary matter or pictures may properly be 
considered as coming under the head of “ im- 
moral.”’ 

There are 70,000 postmasters in the United 
States. If any of them discovers that im- 
proper matter is presented to him for mailing 
he must refuse it. Not to do so is to render 
himself liable to reprimand and perhaps dis- 
missal. He is responsible for whatever is 
admitted to the post at his office. This ap- 
plies in practice to unsealed matter, for he 
cannot tamper with sealed pieces of mail nor 
refuse to receive them on mere suspicion. 
Whatever he does refuse is returned to the 
sender, or, if the latter is unknown, is for- 
warded to the Dead Letter Office at Wash- 
ington. 

If the sender considers that he has been 
treated unjustly by the postmaster, he has 
the privilege of appealing to the Post-Office 
Department. In such a case the postmaster 
may be either sustained or overruled. Again, 
if the postmaster is in doubt, he may submit 
the dubious matter to the Department for ex- 
amination and decision. In any instance of 
doubt or dispute the examination is made 
and the decision rendered by the First As- 
sistant Postmaster-General. If that official 
desires advice, he refers to the Attorney- 
General of the Department, but the latter 
has no control. 

It often happens that matter is submitted 
for judgment to the Post-Office Department 
by persons or firms who want to know 
whether or not it will be accepted for mail- 
ing. Thus an art publishing concern might 
desire to sell a very pretty, but decidedly im- 
ene photogravure. It would not desire, 
perhaps, to spend a lot of money in printing 
and mounting the pictures, if they could not 
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be sent through the pm An instance of 
this sort occurred only the other day. In 


such a case, as a rule, the Department de- 
clines to make any ruling. It replies that 
the opinion of the Postmaster-General does 
overn, and advises the applicant to read the 
w or to consult an attorney. ~ 
This seems rather puzzling, but it is easily 
explained. If improper matter is put into 
the mails it is the Godless of the law branch 
of the Government to prosecute, and not that 
of the Post-Office Department. Suppose that 
the Post-Office Department ha‘ already ex- 
pomed its approval of the matter. Then a 
nited States District Attorney might say: 
“*What do I care about the Post-Office De- 
partment? This is business forthe Depart- 
ment of Justice, and I am going to prose- 
cute.” In other words, the question as to 
whether the matter is indecent or not can be 
decided only by a jury.—S?t. Louis Globe- 
Democrat. 


—- +e —— 
PETTINGILL & COMPANY ABSORB THE 
S. R. NILES —_— 


On Saturday, January 4, an important 
deal was closed in Boston, whereby Pettin- 
gill & re ~ secured control of the stock 
of the S. R. Niles Advertising Agency, of 
that city. 

The Nites Agency is the oldest in the 
country. For many years it was conducted 
by S. R. Niles. After his death it was in- 
corporated under the laws of the State of 

assachusetts. 

The principal lines of business controlled 
by the agency are the Baker’s Cocoa and 
Regal Shoes. A few days ago the B-L to- 
bacco business was added to the list. It was 
formerly placed by Pettingill & Company. 

It is stated that, notwithstanding the 
change in ownership, the Niles agency will 
be continued as an independent estabiish- 
ment, with Carl Zerrahn in charge. Mr. 
Zerrahn has been manager of the business 
since the death of Mr. Niles, and was for a 
long time previous to that time connected 
with the business.—7he Newspaper Maker. 

- 


NOTES. 


Mr. H. D. La Coste has been ent 
— Eastern representative of EvEninG 

ELEGRAM, Superior, Wis. 

Tue Electrical World for January is 
said to be the largest number of an electrical 
journal ever issued. It contains 136 pages. 

A patriotic Brazilian, thinking of Trini- 
dad, publishes in a Sano Paulo paper, in 
Brazil, the following advertisement showing 
his hatred of the English : 

JIN view of the rash and usu 1S prqconting of 
I the British Government pe? the Govern- 
ment of ee country, that from sy 4 
forward I decline the friendship which, up to 
date, I have with some §: men. I de- 
clare, further, that my esta! ment, called 
“Serea Paulista,’ as before, is open to 
any foreigner with courtesy, ex: 
who belong to a country at 
an unscrupulous Governmen! 
Long live B; 
———_+o——__——- 
Do not advertise and stop, 
But advertise and stay, 
For those who read your ad last week 
Will look for it to day. 
—_—_-¢+ - ————_—__— 
An ad to sell dictionaries should be well 


worded. 
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$8.50 For $5. 


Last 
shance 


After January 31 nobody can have the premiums 1 now offer for 
orders for my book **GOOD ADVERTISING.”’ The order that 
reaches me after noon on January 31 will secure nothing but the book. 

I honestly believe the book is worth $50 to any advertiser. There 
are 700 pages in it—over 170 chapters. It costs $5—three cents a 
chapter. There are a thousand ideas in it, each of which may easily 
be worth the price of the book. i 

I] am not enthusiastic about the book simply because it is mine. 
I know it is a good book—a valuable book; it is not made up of my 
own ideas alone, but also of those of a thousand bright business men 
with whom I have come in touch during the past two years. I re- 
ceive from 50 to 75 letters every day and I seldom get a letter that 
does not add to my knowledge of advertising. 1| have put the best | 
know into my book. 

It covers all the problems in advertising. It tells how much to 
spend, how to spend it, where to spend it, how to write ads, how to 
display ads. It tells about booklets, circulars, catalogues, signs, maga- 
zines, newspapers, schemes. It gives ideas on store management. It 
tells how to do a little advertising profitably and how to do a great 
deal just as profitably. 

if somebody else published such a book I would buy it if the 
price was $50. I want you to buy ‘*GOOD ADVERTISING”’ 
because | know it will pay you to buy it. If you don’t think so two 
days after you get it, send it back and get your money. 

If you send me $5 right away so it will reach me before February 
t, | will send you 


(1) ‘f Good Advertising ” (a publication), _ Price $5.00 
(2) Printers’ Ink, for 6 months, Price 250 
(3) Brains, for 3 months, Price 1.00 


$8.50 for $5 if you hurry. 


Charles Austin Bates, 


Vanderbilt Bidg., New York. 





























THE ART OF engee eaee ADVERTIS- 

If you ask a man whois up on this matter 
of advertising how much money is annuall 
spent in this country in advertising he will 
tell you somewhere from one hundred to 
two hundred millions; and if you ask him 
how much of this is wasted, the chances are 
that he will put down one-half of the sum as 
dead waste. It is probably true that fifty 
per cent of the enormous aggregate of the 
annual advertising expenditure in this coun- 
try goes to waste. Thisis most unfortunate, 
and it is most unnecessary. 

There’s altogether too much haphazard, 
hit-or-miss, take-your-chances sort of adver- 
tising. Many a man has everything else 
connected with his business sotened to an 
intelligent system, while his advertising is 
all happy-go-lucky guess work. Where such 
is the case, he must expect that his advertis- 
ing will be wasteful and unsatisfactory. 

ixing charity with advertising is very 
poor business both for charity and advertis- 
ing. The first gets very little out of it ; and 
the second gets nothing. Only people in a 
position to pee advertising have any a 
preciation of the number of societies, broth- 
erhoods, sisterhoods and heaven only knows 
what, whose representatives are out with 
space to sell in some sort of publication—the 
publication not infrequently being more in the 
line of a private venture and a pocket-filler 
fr two or three individuals, than a source 
of revenue to the organization. If you want 
to give something to some society, send the 
treasurer a check, but don’t let some irre- 
sponsible solicitor wheedle you into paying a 
hundred dollars a page for advertising which 
is not advertising at all, but charity more or 
less distorted. 

here’s a great lot of good money, too, 
wasted in circulars, booklets and calendars. 
I do not contend that all circulars, booklets 
and calendars are unprofitable advertising, 
for I do not believe this to be true; but a 
majority of themare. In fact they a!l are, 
unless they have something about them to 
give them a general permanent value. If 
your direct advertising is useful in some 
way—if, for instance, it is incorporated in a 
little recipe book, or an account book or 
something that can be put to some use, it is 
very likely to be retained. Paper dolls, 
which have been considerably in vogue of 
late among certain advertisers, and puzzles 
and things of that kind, appeal with a certain 
force to households with the nursery ele- 
ment, but in households without the nursery 
attachments these juvenile instruments of 
advertising are not apt to carry much weight. 

The calendar has been used as an iniple- 
ment of advertising to such an extent that a 
calendar must be much more than a mere 
calendar to make it good advertising, that 
is, it must be a particularly handsome calen- 
dar. The ordinary adult does not care to 
have his walls entirely plastered with these 
reminlers of the calbanane fleetness of 
time. If he gets seven or eight he will pick 
gut one or two of the prettiest and the rest 
soon find their way back into the paper mills 
to be ground up again. 

The daily newspaper is by far the safest 
and most certain method of reaching the 
public. It should not be difficult for any 
intelligent man who has lived for any time 
in a community to know just what papers 
will best serve him as advertising mediums. 
It isn’t at all necessary to examine the books 
in the newspaper’s counting-room or to get 
their affidavits on circulation. A paper that 
you read yourself and that you respect, that 
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your neighbors read and respect and that 
you know to be widely read and respected, 
you can safely rely on as a satisfactory me- 
dium for reaching people of your own kind. 

In a general way, if you don’t want to 
waste your advertising appropriation, avoid 
all schemes presented to your attention by 
plausible strangers, and shun all publica- 
tions concerning which you know nothing, 
except what you may be told by an urbane 
and voluble solicitor. The advertiser who 
sticks to the solid, substantial and influen- 


tial papers and fills his space judiciously, is 
sure of getting returns.—Yohn P. Lyons, in 
Albany ty. Y.) Argus. 


hs, 
NEW YORK a IN THE 
HIRTIES., 

There was a time when newspaper men in 
New York and Washington contributed not 
a little to public entertainment by the savage 
way in which they pitched into each other. 
That doughty combatant, James Watson 
ebb, was grand-master in this kind of 
strife. Back in the thirties, the liability to 
be challenged tempered, but did not restrain, 
the virulence of newspaper abuse, and it 
flourished unchecked in the early days of 
the New York Heradd, when the entire press 
of the city combined to put down this daring 
and successful aspirant for public favor. In 
Hudson’s “ History of Journalism in the 
United States ’’ may be found a collection of 
the choice epithets hurled at the elder Ben- 
nett in 1840 by Park Benjamin in the Signa/; 
by Judge Noah in the Evening Star, and 
by James Watson Webb in the Courier and 
Enquirer, These have not been surpassed 
before or since. Beside them, Greeley’s 
“little villain” characterization of Ray- 
mond, in 1853 and after, sounds tame The 
last eminent professor of the cut-and-thrust 
method of dealing with his brethren of the 
press was Jennings, of the 7imes. He 
found, I think, a genuine delight in it, and 
one*of the pastimes of the New York editors 
of twenty-five years ago was to goad this re- 
doubtable swashbuckler into paragraphic 
fury. He gave, as a rule, as good oy got. 
But it may be doubted whether his animad- 
versions on the table manners and the condi- 
tion of the finger-nails of the editor of an 
evening contemporary had precisely the 
effect intended. The victim was not sensi- 
tive to that kind of criticism, and it made 
discriminating readers grieve.—7he Forum. 
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LgGAL advertising should be brief. 


Classified Advertisements. 


Advertisements under this head, two lines or more 
without di: t 


di y, 25 centsaline. Musi 
n in one week in advance. 


PAYING weekly in exchange for a good 
farm, Central N. ¥. COUCH, Cambridge, N. Y. 
W ISCONSIN AGRICULTURIST, Racine, Wis. 
Advertisements at 20 cents a line for 25,000 

circulation, guaranteed. 
RET man, with $1,000, can make re 
yearly. Mail order bis. ad. MR. BRUCE, 

Printers’ Ink, New York. 
Line portraits, 


SINGLE col. half-tone, Pons 
$i. Work first class. nd for catalogue 

to BUCHER ENGKAVING CO., Columbus, O. 
J. McAVINCHE, formerly estimate clerk of 
« the Dearth Agency, St. Paul, is at liberty. 
* Enuff Ced.” Address “8. E. L.,” care Printers’ 
nk. 








KY ANTED — Interest in woukiy and job office ; 
must be reasonable ; Sout! nh preferred . 
ticulars. J. H. McDERMOTT, 180 William St., N. Y. 
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poredcem pri Cards Redeemed—Uncle Sam will not 
wal bl pene printed, pL, not used, 

Send quantity. Will quote 
Ln W.S. PAHK EI, 100 180 Monroe St., Chicago. 


W “ity or week as working foreman on 
the 5a trina , by young oy 4 who 


on in nemo of of emergency. “NO. 1,” PL lL 
+ ai ae Be York trade trade journal Mn a cor- 
respondent and adv Fw 


in all the 
clusive control ao — 


nei ition. “Ex 
| -- culars address ‘ OPPORTUNITY,” Printe 
W = 
city editor, as 
a large retail house, = in or office ote a New 
York saverusing J Small salary asked. 


ANTED--Position by exp 


Fiver biishers = Bos Boom, Special and Sou- 
A Rditionss how to get them Sp bo how hes 
em. “¢ yt. them 

tire subjec y+ 4 HA Rk nies, 
TRATING sY. meso Columbus, Ohio. 

in Southern and 

Fy to repress in esti hand on the side 

and 

--ty be newer nn ok —~ 

business. Address 


W “Westeru te 
Western pe 

a line of advertising 

will bring 

are a hustler col onan mean 

608, Columbus, Ohio, 


Was artist, ist, fertile in id 
do.gend — bay and lette: 


ments. Address tating salary wan 
men 
with sam les ot of wating DEPA 
PRINTERS’ INK, 10 Spruce St St., New York. 
W4ntzED-4 sober, reliable 
printer as foreman ga of a four- 
page in Southern city. Must have 
— be oe Aone able t — ad i 
ws EVENING PAPER,” care of Printers’ Ink 
Weert ING SOLICTTOR—Trade 
established 8 good standing and 


ion, wants re! honest, wid A 
= 2 Splendid opening for ht 


Address, or 
change, etc. BUSINESS WORL! WORLD, ” To- 


ledo, Ohio. 
NTED—Ona aBve, ee daily, omens one 


Ww in bustling Mass. rtner, young man 
who can handle the Th rtising ¢ a) Sonat have 
rience. Lene field, local 
NOTICE TO BUSINESS MEN. 
rising how many business men are 
= ina —_ 
sulaitesd on ot for letter head, $7 a 


enter- 
fia baie J, iy ne TC STAN  @. 
tit wae ch Eee cheap-appearing letter- 
val ; c if n 
cepted, Givoexant Paine and ‘wording. w. "MOS. 
41 Hill St., Elgin, 


able to 
ing, aan 
vei 


her 
ENT 


r, reliable, experienced union 


uired 
apltal required 
7 do = re venoms their busi- 


A GOOD outside aeting solicitor, with ex- 
a, Deyn wholesalers and manu- 
facturers, ited to join a practical printer and 

editor hy publishing a trade paper for og 

merchants, A worker, not capital, 

ea ——— o as tos! 


wanted. Mak hares on ads 
and subs. without financial responsibility. yh 2 
ilwaukee, Wis. 


offer for total advertising space 
dress “ PRINTER,” 357 Grovest.,’ 

7 E want to hear from proprietors of patent 
W me ges ag We want introduce prepa- 
rations of only established merit. No proposi- 
a will an considered from any but reliable 

We have been successful =~ we 4 
vepasntions for others; we -. 3 ou. 
Bi ’s Iron 9 Ee 'o jum 
we have keen 


CO., Ltd., Wholesale 
onolulu, H. I. 


Write ous. HOBRO RON D DRUG 
and Retail Druggists, H 


te) 
AD VERTISING A AGENCIES. 


A™™: NY responsible advertising age mney will guar- 
the circulation St th we WISCONSIN 
Aanacutaunee, Racine Wis., to be 


I. ‘ou wish to advertise an 
time, write to the 
VERTIS SING CO., 


aoa anywhere 
EO. P. ROWELL 
10 Spruce St., New York. 


PRINTERS’ 


INK. 


BOOKS. 
ANGER SIGNALS, a manual of 
for Ch ny vertisers. Price, by mail, 0 
cents. Address PRINTERS’ INK, 10 Spruce 8t., 
New York. 
ELECTROTYPES. 

HALK engraving plates. Do you use them! 
Ct es, write the Erp MFG. to, Cleveland, 
O., M.. ‘ormation which will save you money. 

7E make the best interchangeable plate and 
\ base on the the market. piso the Pntest 
metal 9 lectro. THE E. B. SHELDON Cn 
New Haven, ( a 

SS oe 
othe — oe 


of Amateur Papers. 30, 

Cix 10c. ONEWS LETTER, Hasbrouck Hes <" 

W S00Nsiy ach AGRICULTURIST, Racine, Wis. 
consin. Established 1877 


+ gale per printed 
in Wisconsin, ed 1877. 
IF ‘ou do, or ever intend to use Lmong you should 
ow of our work and our prices. Write for 
samples. CHICAGO PHOTO. NG. CO., 79 5th 
Ave., Chicago. 





SUPPLIES. 
AN BIBBER’S 
Printers’ Rollers. 
INC me Nee sping. BRUCE & COOK, 190 Water 
ew York. 
a torn . Foundry 
type, original borders. 
Ep sepgilaictin Mae linotype a and electrotype me 


als ; co) ny ey etebi: 
MERCH & CO., Ine., ‘Sit aren St , Philade 


rinting oatate, 
diark st .» Chicago. 


pes S PAPER is printed printed with i ‘act- 

ured e W. D. WILSON PRINTING INK 
CO., L’t’d, 10 yaad Bie New York. Special prices 
to cash buyers. 


A GOOD cut helps any ad. We are makers of 
the very best engravi processes—an‘ 
suit. CHICAGO 


our eT are the sort 
PHOTO ENG. CO., 79 5th Ave., Chicago. 
Se ae 


ILLUSTRATORS AND ILLUSTRATIONS, 


SENIOR & CO., Wood Engravers, 108: 
8t., New York. Service good and pro: rouge. 
S°Ce column pen and ink rtrait cuts. 
25. Double col. , $2.50. M. D. SMITH, 268 
E. EN 8t., Chicago, I 
AESSONR im Miusgravions and mphlet 5c. or 
‘or pamphlet. AMER- 
ICAN ILLUSTRATING KG CO. Newark, N.J 
66 VUTEC CUTS" | illustrate catch- lines afr 
Write Frida: TA ates. TANNER RTY. Ol aca iT 
. ic 
Theater Building St Lo - 
AKE your own sieorming illu , em- 
M bossing plates. Engraved in one mainabe. 
No etching. Partic ulars for stamp. HENRY 
KAHRS, 240 East 33d St. New York. 
CHRISTMAS number of any special edition 
calls for cuts. voces can save you money, Mr. 
Publisher, and there is no better work ours. 
CHICAGO PHOTO ENG. CO., 796th Ave., Chicago. 


N M4EE your own ‘cute. We have a process by 
which you can make your own cuts in a few 
mainuted time at less than 5c. percut. You can 
make any kind of a zinc cut, whethoram artist or 
not. Hundreds of publishers, printers and 
vertisers now using it with great success. 
Save rmission to vag # to the “amped of Penne 
NK. Send stamp for = les and particu- 
 — ZINC PROCESS CO., Gi Co., en, Ind. 


MEE cn a. own : cuts—Our direct process of 
4 etching will enable any one to do it 
. You can make a single-column cut from 
drawing or print in about ten minutes at a cost 
of less than six cents. All materials 


secured anywhere at an expense of it 
Full and com lete | ‘ineteuctions will be sent on re- 
fale of our money back at once if not 
— DE PUY Pal Publisher, 
Box 280, — %., - owa. 





PRINTERS’ INK. 


PL = oe paper a 
« this magazine. ° e @orrespond- 

ce with reliable houses regard paper of all 
kinds. 45 Beekman St., New York® 





ap SPORT. 
justrated monthly devot- 
This magazine has 
ion in America. We in- 
publication wherever 
We refer, wit ass “oy re wpe Pad 
f them, in ai to whether ad dvertising in Tuk 
¢ em, er adve' 
is investment. Address all com- 
ngress 


GOLFER, 234-236 Co: 


—_— or 
BILLPOSTING AND DISTRIBUTING. 
B= AD. CO., 517 10th St., Wash., D. C. 
wt letterel furnish men to distribute all 
matter, samples. rt every 


county in the inthe United States, -W: terms. 
8 rices on large lots. None but 3 


ocean. 
CO., Cohoes, N 





PRINTERS. 
22000) “creck. STATEMENTS, ext ox a bag oe ite $2. 75 


,000 No. 6 bill-heads, printed to 
RI. S125 gr $1.10. K, artist 


an LOTUS PRESS (Artistic Printers), 140 W. 
23d St., New York City. ( our new 
under Advertisement Constructors.) 


Cy we tell yee pow to bem» e them ed $1. 
jo camera, no is, no e: lence requ 
Send for descriptive ciculare C. C. D. LOVE, Co- 

shocton, Ohio. 


x BpONT pRAnee SERIES—Booklet showing all 
Vinnes—De Vinne, condensed De Vinne, 

pH ob De Vinne, De Vinne shaded, De 
De Vinne italic outline—is now 

Oe. any branch AMERICAN TYPE 


B4 RGAIN TYPE—Great amount of new type 
oa old bodies at prices made to clear shelves. 
a prt By will not. come in. Six lists 
arson issued by AMERICAN TYPE FOUNDERS’ 
Co., Boston, LARS A gs 
eland and Buffalo. 


Balti none Cincinnati, 
Clev r them all. 


kend 


A wonder: = — NOVELTIES. 


Bees boards outdone by our butt 
ay buttons, e steermeng, aT 

Write us for estimates and designs. E PET- 

TIBONE BROS. MF’G — 3 CO., Cincinnati, O. 

OR the purpose of inviting announcemen 

FoR of Advertising Novelties, likely to benefit 

reader as well as advertiser, 4 lines will be in- 

serted under this head once 1 once for one dollar. 


GPACE fo. let on every man’s 's coat lapel for 

ittoniere. Here’s the best medium for 
eB ., Write us for estimates and 
THE PETTIBONE BROS. MF’G CO., 0. 
ee Bi Paes to give customers of retail 
equals our Standard Novels, 
chain ous outhoos, Yaagl with your own spe- 
——— on every nd sors nal 
and prices. OPTIMUS ~ 31 Rose 8t., 


Moz pore —Tee sonierful number de - 
cle of ful picture 25x32 inches 

“4 os bs of Lt and the 

Tree o 50 cents. $100 re for 

J. M. Bias, Louisville, Ky. 





Box 645. 

Tes? is Presidential year. hted Presi- 
tial 1896 calemtiars cas! ), In 3 colors; 

borders of fine _ tone portraits of the Presi- 

dents of the U. wy of days of Bey" 





peri0, C.0.D. Bam aid, for two-cent 
r for n! 
caus. BRADLEY Panam Tucker Build- 
ing, ‘alo, New York 
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PRESS CLIPPINGS. 


OUTHERN CLIPPING BUREAU. Atlan’ =. 
Si Press clippings for trade journals and aa = 


pL AEDES 6 EI eS 
ADDRESSES AND ADDRESSING. 
T= best agents’ addresses. 8. M. BOWLES. 
addresses, dresses, taxpayers. New list. 


$6 i cY, , Albany, Oregon. 
ADD ———- aw ey EY nA nan Rwy it: 


SOPP, care Gazette, Box 135, “Box 185, Livile Rock, A 
y * 000 WRITTEN addresses of poms a an 
Convaneenn, eseteed the mont! 
et, for $5; 
“ common. written, 
BOWLES, Woodto City, V 


—__+o>—__—_ 
ADVERTISING MEDIA. 
ROceLano (MAINE) DAILY STAR. 


A | advertising in PRINTERS’ INK 
amount of $10 is "entitled to receive 
the paper for one year. 


AWYERS are sure ire pre —seee re pay— profitable customers 
—“ Selected Lists e best. Ad- 

dress “ OO-OFS." Jtochester, N-¥ 
]* Nall America there are only ‘eight semi-month- 
lies which have so large a circulation as the 
WISCONSIN AGRICULTURIST, -TURIST, Racine, Wis. 


I ETROIT COURIER. W. H. Smith & Co., Buf- 

falo, write: “ Weare well Pleased with .4 
sults from our ad in your paper.” Ad rate 
times at 4c. line. 


‘[‘HE GENEVA DAILY TIMES, only ¢ Soy inGe- 
tario Coun Circulates in 30 Sub- 
octouee price to farme: ers $2.00a com a 
advertising medium in n in its ter Tritory. 


I ILLBOARD ADVERTISING reaches nearly 
every billposter, distributor, sign writer, 
poster printer and fair in the U. 8. and Canada 
m’thly. Sub’n $1 per yr. 25c. 25c. line. Cincinnati,O. 


Vv, P. GUIDE AND MAP, N reaches the 
ests of I hotels that visit RY to 


buy: _ pie ie 10 — i 2 peioes in ae lots 


rates 
CHESTER, 10 Spruce 8t., N. Y. 
Beco taine a weehiy journal for advertisers. It 
jhotographic reproductions of the 
Pious publications of the Engiahepeairing world 
jous ions of the world, 
r with many hundred excellert mere. 
tions for catch-lines reading matter and best 
hical display of advert: 


isements. The only 
journal in the world ge ge a to re- 
and to the and 


dvertis- 
= ing _~ a. on & plication. BRAINS Pl PUBLISHING 


Box 572, New York. 
Gre HOUSEKEEPING, 
~_ Springfield, Mass., 


desires good and appropriate “ads,” because 
it gives first-class service and the fact that it ap- 
peais to the very best class of American house- 
keepers, who are really the buying class. 

It is an axiom that ‘‘ woman’s taste and gdo 
judgment unlock the pocket-book for all homc 
needs.” She guides the family expenses and pur- 
chases nearly all the good things for comfort and 
Hence Teach her through Goop 
HOUSEKEEPING. nad 

Published monthly by Clark W. Bryan Co. 


adornment. 


Address communications about advertising to 
H. P. HUBBARD, 38 Times Bidg., N. Y. 
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MAILING MACHINES. 
HE Matchless Mailer, best and cheapest. 
Taney SLeXANDER D.CK, Meridian, N. Y. 
> 
FOR SALI SALE. 
NE advertisement, $1._ +..." WISCONSIN AGRI- 
saUETURist, Racine, Wis 
1 BUYS 4 lines. 50,000 
s WOMAN'S WORK, Atl Athens, 
oT 2d-hand iron case stands, Rooker size, at 
4 less than price of wood stands. AMERICAN 
TYPE FOUNDERS’ CO., New York. 
A Maresses of for ‘gale—30,000 ye pnd ad- 
f Georgia taxpayers, worth 
Fresh and aay a sournein 
OLiPSING 1 BUREAU, Atlanta, G 
RINTING office for sale. ~An chiens 
P —~ bu siness in a Southern md ae he 
for sale. "Ene pl plant is new and nem cong _—— 
cash. Address “J. & B.,” care P: 


2 for best single column half-tone por- 
$1 1.50 trait. Other work as cheap in pro- 


Designs f furnished 

fan ng HICAGO PHOTO ENG. CoO., 79 5th 

Ave., Chicago. 

I ~OR SALE—Half interest ina paying = and 
weekly in Western Pennsylvania. Sickness 

and death in — cause of sqlling. Less than 

wa takes it. Big ba nm sold at once. 
W. X. E.,” care Printers’ I 


CME casement taal pastes. $15 net 
equals $35 — Rukenbrod ailer, 
prints, $18. Ti’ ma 1 list type, type- 


writer face, a and cheapest. All 
branches AMERI PE FOUNDERS’ CO. 

2-rev. sol 44x60 bed, hoster, table dis- 

hand, guaranteed. This Br “ss 

uarchased thro 

— INK when applying 





o— proven. 





branch. Mention 
for price and particu 


TERELY. sending 2 newspaper and job office 
of Southeast Texas. County seat. Pop. 5,000. 
Plant, including steam fixtures, u a Prac- 


tically no wed ge seamen Net pro’ guaranteed, 
$3,600 y Sity''p roll from} Sonabas mills, $100,- 
Oo each m« ~—— and climate un- 


etor ry gol in manufacturing 
bu ness in ~~ city and 38,000 spot cash will 


buy. The plant and business cannot be dupli- 


eated for $12,000. It S ‘Ss annually 33% per 
cent on $10,009. ice one to swing the 
other. Address “G R.” ”” care Printers’ Ink. 


peBiniteas Peat 
ADVERTISEMENT CONSTRUCTORS, 
A™ ads. CURRAN. 


ADSMITH. 8. M. BOWLES. Write. 


OHN CUTLER, Writer of Advertising, New- 
© ton, Mass. 


A DS that bring business. H. L. GOODWIN, 
d Phillips, M 
5D # 00 fs 4 trial ads. CHAS. A. WOOL- 


K, 446 W. Main St., Louisville, Ky. 


De “agoeeoeg truthful, incisive ormereone w 
AYN. WESTON, 910 3 St. NW. Wash. D.C. 


Gi my argument before you ce ads. JED 
Isc ARBORO, Arbuckle Bidg., Brooklyn, N. Y. 
J ETAIL ads, any line, $1.00 each. General ads 
\ $500 up. SOLOMON NEUMANN, San Ber- 
nardino, Cal. 
procs ree ads for $1 t $1 to 1 new custom To 
others each. Samples free. H-L. GOO 
WIN, Phillips, Me. . _ 
Gre ‘RAL ads on technical subjects—medi- 
x cin. Senistey, ¢ Patents, clecteiclty—are a 


lty with me. 
ee) Y BOOK, BY ME: a ” will int« rest magazine 
rtisers. free. W. CHANDLER 


adve' , 
STEWART, “iid Elm Pan Philadelphia. 
HE ey ee ot iuivdy medical and 

vertising. vice or samples free 
ULYSsis & MANNING, South Bend, Ind. 
DVERTISEMENTS att attractive Zz% displayed a” 


rnished. OHNSTC¢ Oe 
Printers’ Ink , 10 Spruce St., i. York. 


PRINTERS’ INK. 


if ETAILERS—10 in, 10 cuts, $10. No “slop” 





work. U. a P. O. Box 88, New York, 
A Os 3 how OM Bat a ae of 
onthly service, 


$5. MINNIE WouD! E, % oo Pitti ‘Ave., new York. 
Ww; wets it the name and address o: r mail- 

list of every ad-writer in the COUMEEY. 
Send it us on a postal HE LOTUS 
PRESS, 140 W. 23d St. Ni New York City. 


rIYHE ads I write and the booklets I write and 
th P busin ss. 
e 





cee ae A 2. ppt and 
i’particu ars of py business brings five 
iy you send me $2 or the ad3, as you 
- AMBURGER, 811 Fairmouat Ave., 


id, hinds of ads” for one cent ir somted in 

card and one minute s} in ad- 

dressing € iocard’t to“ W. H. MUNKOE. Ro wthest a 

nt Advertising, Pontiac Building, Chi- 

cago,” and putting your name and address on re- 
verse side. 


I as doing work for general advertisers that 
letbly elect when $eSca up’ a good extn 
etely electro’ ‘a — 

vod enough ra ork’ fort perk food artnt 

of the Sunda: ae pers—is at my elbow here. R. 

L. CURRAN, 1517, 150 Nassau St., New York. 


HERE are two classes of illustrated ads. The 
one is constructed around a stock cut. The 
other is constructed with an 0) cut. The 
first sometimes fits. The second always does, 
and hits! Such hitting qualities are shown in m, 
of samples, Sent upon ae ga W. H. 
MUNROE, Pontiac Building, Chicag: 


Ts advertisements that I put in type will 
stand out over the heads of others in any 
company. I know just enough m 
printing business than the other" fellow does to 
e it to your advantage to come tome. No 
who Mr | your advertisements, booklets 


or circulars, i to have me do the 
prinne. Wit wil ENGTON, Manager Printers’ 
k Press, 10 Spruce St., New York 


pr ownee. , brief, explicit ads on any 
edical adg’ Circulars. bookle! jets, 
pm. — A. and literature. 
kind that sells goods. [ write English, plain, 

every-day, simon pure Anglo Saxon. Ilive away 
from the metropolis, but [have my brains here ; 
you get the advantage of that in the form of very 
respondence safely. ‘Sent blaenat dase oe 
n enty of data. Ad- 

dress CHARLES J. ZINGG, Farmington, Me. 
WANT aman in a e city to take orders 
for ~ 700-page boc a) Good Advertising.” 
at every pth will buy the book 
if it is owt’ presented to him. There will 
probably not be enough in this work to justify a 
man in devoting his whole time to it unless he 
were to unde e to cover several towns. Ad- 
vertising solicitors who are daily calling on ad- 
vertisers could, by handling my Seek, make . 

fcular adrear CH = oe incomes. For 

iculars dress ARLES AUSTIN BA 

Vanderbilt Bidg., N BS, 


8? Now, wil As $5 after Jan. 30 for a bargain 

booklet. I have written many of these for 
new customers the last 5 months—my offer being 
a booklet and picture for cover for $2, cash with 
<r for any one who has never had work from 

Until Jan. 3 this is o a 3 0 

later than snot, must inches 
6 says to m 
rived last week. Ta 


have heard. R. L- CURRAN, isth floor, 150 Nas 
sau St., New York. rs 


Th counter ait cards, about 3x5 inches, for 
counter distribution, to be inserted in bills, 

or mailed separately, are an excellent 
rave ising medium. I know they have brought 
results invariably ; the few that could be traced 
sold twice the amount of goods the cards cost. 


write four of Po t. send you four artistic 
cuts for $3. M er gives me the rate of $3 
= the "arst a A 7: for each succeeding thou- 

—eae regulay work’s priced 
redher high, but it’s of. the highest standard ; ac- 
ceptors of t 


at alow an 
adelphia, Pa. 


proposition get the high standard 
RANK B. BAGLRY, Box91, Phil- 














sole oc- 





tice and brain rough the ig distractions of 
ba up” a catal id you ever call to 
r I. really hel; you 

n 


ie @ prin 
a yor oe! ra you ever succeed betwee: 
ou u) e catal 
“omplete’ saatastion ' 
mething wrong about either the 
of the matter, the color and qualit; 


or 

ink, or the of the Li - ie job! 
it is our proposition to do all this * ” for 
you -— your ., It_is our ropes ion to 
fake the co! a dummy of t . We 
= make “dummy - po iene and 


licit that even a stu, id p 
wi ith itand make 
logue. For 


P 


‘ou use —— sen 
to you about it. HE iT 
St., New York City. 


DVERTISEMENT write: fomnattontion. The Royal 
A Chinook est eating of ail 


Salmon is the fi 
fish in the world. It is the only food fish that 
can fry itself in its own oil. It never been 
caughi here but in the Pacific Ocean 
the mou! the 


of the f Oregon a eto 
trom the 10th of April to the 10th of August 
then there isa cessation of fishing until late in the 
fall. Those salmon caught and canned duri 
the spring months make the finest cann 
product fa the world, but — ——— in = 
fa cannot be compared to the Royal Chinoo 
mon packed in the spring any more than 4 
Mississippi River mud catfish can be compared to 
abrook trout ora black bass. But not one Buy n 
in a thousand, among the consumers who of 
the retailer in the Eastern States, is aware o tthe 
vast ll an gens in pvor of spring pac — fish. 
There are many other canneries p the 
Pacific Coast in the lag Ly An my British 
— ona. Ame, eS sont on — 
0} mon, whic 
Royal Chinook trom 


a chip com —— with the 
the Columbia River, but as the meat is pink in 
calor, similar the Chinoo 


k. it is often falsel, 
labeled Columbia River Salmon and passed 0’ 
nuine article on the unwary, who, after 
it and finding it tasteless, buys no more of 
any k wae he was made to believe he rig 

the best in the first p! e a 

given as a foundation for a four-inch nad or series 
of ads wanted for the Dinner Bell 7 of Royal 
Chinook Columbia River Salmon. packed in the 
spring at Astoria, Oregon, | a w ich the’ su 


as the 
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CALIFORNIA. 
Tos Angeles Pinna, Ciren over 16,000 aaiiy? 





_ THE WAVE, *eaaine Pactio Sas te 


36 187 World Bldg, ei 13, 000° weekly ye 

















i 
York, N. Y., sole agent. 
’ “SE California fruit-growing 
ich San Jose is the center in is ers thorgag 
covered by the Daily San Jose oughly 
copies free. For ndveriising rates 1 in daily or 
‘eekly address MERCURY, San Jose, Cal. 
HE EXAMIKER has a larger circulation 
THEE other mo’ pe in San 
tt, and the hanes circulatio 
of any we of Chi , while the w 
Exam the high ion ac- 
corded to any paper west of mn 
Printers’ Ink, issue of July 3, 1895. 
ILLINOIS. 
jou. ', Po} eiation over ts Ate in teernat 
e) homes. a baeee Hn sworn 


subscribers 5,148. 4h - 

this honestly ' t Write pai 

‘(HE INLAND PRINTER is un —* jonably the 
- ay : trade parna! of the world in the 

printing in . Issu 

of Nant be month. Replete Tac 








IOWA. 


io HERALD, founded 1836. Family 
rculation; up to date ; j cireulation steadily 

increasing. Is it on a your list? 
*arooktae 


ie HF niy- ge = 
ome ion 
of f any’ weekly in county. Guaran Row- 
SENTINEL is the only ‘nity in one 
of Iowa's best counties. Rates low, perhaps not 
pers with half the ci circulation but 
on circulation, and pay adver- 














KENTUCKY. 


L OUISVILLE SUNDAY TRUTH, 12,000 copies 
each issue. Thoro bs. Now in covers the — 
of the | and — burbs. Now a its ye 
Send fer copy of 
—s ew You Pina ee 
paper aed’. 
THE FARMERS’ HOME JOURNAL, LOUISVILLE, 


























riber has deposited with PRINTERS t 
a of five doll which will be mak "to the to the better class of farmers and 
Se, eee Se one calentiieh ane ink pa RR HR. 8 RY 
8 and tru em as the’ ess r. 
ised. "Address JAMES A ALBERT DUFFY, Astoria, It was establish ie. Its Lents 
Oregon. ¢ have money to buy what they see advertised 
they want it. Sample copy free. 
ARRANGED BY STATES. MARYLAND. 
Advertisements under this head, two lines or more HE SHUTIN FRIEND, an 8- mon 
without aay, 25 conte aline. With displa = ge te 9c. per year. CHAS. T. ZEPP, Melrose, M 
black-fe o ice —— a line. ~~ te 
be handed in nies al ina 
MASSACHUSETTS. 
ARKANSAS. 





THE ARKANSAS 
DAILY GAZETTE 


rane at Little Rock, to keep up with the 

ion of enterprising newspapers and sus- 
Pater ite its co as =e journal in its 
territory 


chalet 
sored ot other modern improvements to enable ~ 
to produce a better paper and thus enhance its 
valne to ad 


~ 
25 & = Bey Mass. aq Too” No mide No snide ads 


manag lies 
be 5 in the United States of any ony cf the 
size of Brockton.”—Printers’ Ink, Jan. 8, 


MICHIGAN. 


T= 800 DEMOCRAT, Sault Ste. Marie, Mich. 
It should be on your "list. 
I ETROIT COURIER. “We are pleased wi 
results from our ad in your paper.” —W. H. 
SuirH & Co., Buffalo, Ad 13 times at 4c. line, 
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ACKSON (Mich.) PATRIOT, morning, Sun 
and twi Price a week: also EVENING PREss. 
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NORTH CAROLINA. 



































lenders Sn eir respective oe ie URHAM STORY PAPER AND BUSY AGENT 
paper in this section. All modern improve- circulates in every State. 10 cents a line. 
ments. The lending ad : in omuaaey 
their columns. orma- 
tion of H. D. LA COSTE, 38 Park Row, N. ¥. OHIO. 
HE PRESS, Columb D tie daily 
MISSISSIPPI. in Comal Ono. 
HE WATCHMAN has circulation 
throughout the Southern d isa PENNSYLVANIA. 
—_ vertising medium. ef Aa a ~ tae a - 
co} an advertising rates. a! ‘oun! TIMES largest * 
Publisher , Willi , Miss. 1 lation in od County, Pa. we 
‘HE PATRIOT, Harrisburg, Penna. Fort 
messi YURI. I ,thira year. ‘Politics, . ingenenaontty, = 
Cc ic. H 
Smt sa noel "Watson Fopsieton sia 


y ANSAS CITY WORLD, daily exceeding 25,000, 
K Sunday 30,000. ad 





ETTIG N. 8. A. L. Co., Platte City, Mo.; circ. 
ro Lightni gee 1300-aect. Ledger 

$2.75, 2600 a $5.75, ropes returnable. 
paper in 

oS ge Ge county, "Sams = “i a tru 

West. For ete. ress 
PRANK WINCHESTER, 10 Spruce St., < : # 
oO ae the 50,000 lead and zinc miners 


Webb City Daily , Weel 








of 











RIGHT, Crp Local News served up ev 
afternoon in attractive , with now an 


It is acknowledged as the best 
local Ca in Pennsylvania. WALLACE & 

SPROUL, Chester, Pa. 
T= SCRANTON TRUTH, an Sasapentent aft- 
ernoon mewapaper. over 13,000 
— daily. cireulation in Penn- 
vania outside hilade phia an aes 

daily circulation on the c— Bs 


between New “York a 4 and Buffalo. BARRETT 
& JORDAN, Propri re 








kly'S 
to the TIMES). live, progréssive 
newspaper. 





MONTANA. 


’ r= LIVINGSTON ENTERPRISE : eight pages: 
all home print. Circulation exceeds 


Hw ele L — 6,240 Dally, 6,240 








aes. Sane wspaper in 
Montana. Rowell’s ves it five times 
the circulation of any a elena daily. 





NEW JERSEY. 


N the Red Bank REGISTER are local advertis- 

ers who have been in the paper constantly 

for the past 17 pana and they are now taking 
more space than ev: 


Car MAY COUNTY, § N. J., ea oe ameup entinaty 
ft farm 








latter there are " printing all thos news 
from all the villages and e resorts the CAPE 
May COUNTY GAZETTE secures a la circula- 


rge c 
paper a the satire. county as no other 
aper does. UNIY Gazer Pht see we =: 
wicked 1 1880. 








NEW YORK. 


UEEN OF FASHION, New York City. 
Issued monthly. A million copies a year. 


B= , & weekly es for anvertionne, It 
ins photographic ns of the 
best retail advertisements to be found the va- 
rious publications of the English-speaking world, 
together with many hundred excellent sugges 
tions for catch-lines, reading matter and ‘= 
graphical displa; "of advertisements. The 0} 
Journal in th in the world devoted exclusively to re- 
advertisers and to the men who write and 
set their ads. Printers we pet many sugges- 
bye for Fm rf a Subscription peioe pA 
‘Op’ of Brats free. 
tng hy on r* pple on. BRAINS PU BLISHING 
CO., Box 572, ew York. 


ELMIRA 
TELEGRAI1. 


ELMIRA, N. Y. 


Known Circulation Over One Hundred 
Thousand Copies Weekly. 











A. FRANK RICHARDSON, General Agent. 
Rooms 13, 14 and 15 Tribune Bldg., New York City. 


[aoe 2 a ang ~ ~4 
a in the ea <4 cetnbiieined 1 

A ae pr in the 

;.the only 3 } 5 .. odie their home; 

only exclusively a Fy 7 dy the county, 

never havi matter vor patent 

. Sen for 5 map map showing circulation. PAS- 

CHALL & CO., Doylestown, Pa. 


TENNESSEE. 


Ch trinxe New Tenn., has 50,000 people. The 
~M. News has has "45,000 000 readers. It is an 
ngenthader i Associatea Press day 
report, tsMerge nthaler F machines, perfecting press. 
Serv towns every day. 
Greatest | feonl eine’ ation. Best an! | list 
ag — any paper in the South. 


Wri 
TEXAS. 


‘THE NEWS, Bonham, Texas. “Se 
weekly circulation in Fannin Co . 


VERMONT. 


nm FREE PREss has largest Daily 
ly circulation in Vermont. 


VIRGINIA. 


yoo RG NEWS ; only mo! 3 25,- 
Le lation ; : established 10 ee 2 2600; 
Sunday, 2 j weekly, 3,000. Let ussubmit Paper 


papers xamination. Lending bape 
A oO! Hichmond, H. D. LACOSTE. 
Row, New York, Manager Foreign Advert DF ag 
‘HE STATE, Richmond, the lead evening 
paper in a |S comenany of 125,000 people, 
publishes full 3 —- dispatches, and is 
a ire. up-to-date f. . ew man- 
agement, typesetting — new press and 
aay improvements. Greate: e toca} circulation 
by other Richmond daily. Prices for space 
. LACOSTE, 38 Park Row, New York. 


WASHINGTON. 


as TIMES. 




















i ber Buri 
and Wee 














than 
of H. D. 











GL SASFLS TIRES ie the best. 





r | oe TIMES is the home paper of Seattle’s 60,(00 
people. 





ay pipuneen dail 
N e largest circulation 
north of San Francisco. 


, the Truwes, has 
any evening paper 














WISCONSIN. 








\ ] mOomEIS AGRICULTURIST, Racine, Wis. 
Only English cultural paper printed 
in the State. ‘Rates only 20 cents a line. Circu- 


lation over 25,000. 


GS OPERIOR makes 23,000 barrels flour every 
\ twenty-four hours. This is ~ b one of her 
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FASHIONS. 
QUEEN OF heey’ N. Y. City. 
Issued mo ly. A million copies a year. 
THE WAVE, San Francisco, ( Cal. 13,000 weekly. 


GROCERIES. 


GROCERY WORLD, Philadel Philade Pa. The 
id circulation ; the a ~~ 4 











many industries. She has est coal docks in ket reports ; the e largest co. of id corre. 
the world. TELEGRAM is he lead ing paper spondents of Band for tren +t eae 
in Northern Wisco 5,500 . Adv. rates of ae amp 
of H. D. LA COSTE, k Row, New York. HARDWARE AND HOUSE FURNISHING. 
HARDWARE DEALERS’ MAGAZINF. 
circulation in its field. 
CANADA. D. T. Mallett, Pub., 271 Broadway, N. Y. 
‘| °HE largest circulati ponies Se New See 
enjoyed } A, the PROGRESS, a weekly issu = 
at St. John.—From Printers’ Ink, issue of Neve, THE AMERICAN HISTORICAL , REGTES. a 
1895, pouty Com pe ca Patri — otic Heredit 
IG city dailies claim to do it all. They do for advertising rates and specimen copies. 120 
reach a handful of business men and politi- 8. Sixth St., P’ jelphia, P “hoy 
cians in the to — = wise advertisers reach 
the ne by a aid r, x 14. HORSE INTERESTS. 
RD (d and w ¢ inhia Pa. 
eee tase into more homes in its ter- COACHING Philadelphia, Pa. 4,000 monthly. 
ty Rates = 
Pitory tha UTILEY, Mer, Berlin, On ap- HOUSEHOLD. 
WOMAN’S ZAR zt JOURNAL, RNAL, St. I ouis, Meutety. 
DETROIT CO’ eare <<" h 
HAWAIIAN ISLANDS. Teoults from the COURIER.” —W. H. 8: ~~4— 





Sa TAR— ry weekly. The live, popular 
paver e country. Covers the sroup 
completely. Send, for samples. Honolulu, H. I. 








CLASS PUBLICATIONS. 


Aivarthemnente inserted un under this Renting, te in 
the cost 25 am oes a oy", black. 


does not find the heading he wa: one will be 
made to specially fit his case. 


ADVERTISING. 
BRAINS, a weekly “Journal for payettianrs. 
contains ctions of the 
best a to be <7 in the 


pa I sosether wi with nany hundred cal- 
wo! r 0 un excél- 
enn ions for es PT matte 





BRAINS BU PUBLISHING CO.., ~~ $78, 
AGRICULTORE. 


REEDER AND FARMER, Zanesville, O. : 
PACKET CIFIC RURAL PRESS San Francisco, Cal. 
WISCONSIN AGRICULTURIST, Racine; Wis. 


BOOTS AND SHOES. 

“BOOTS AND SHOES ” WEEKLY, N. Y. City. 

ep ES AND WAGONS. 

Tze Bus, ® “Broadway, New York. 

ading aot pte all that 
periaine. ie the art of carriage building, 
lated all Sit $e world. 

THe un NEWS, 247 Broadw N.Y. 
The only weekly . published in the 
interests of vehicle mfrs. and dealers. 

COAL. 
COAL TRADE JOURNAL, New York City. 
DANCING. 
THE BALL ROOM, Kansas City. Semi-monthly. 
GERMAN. 

THE TAEGLICHE ABEND me ge any, 

pe mee is credi nti 
est circulation rating acco: tomes + A aur ae 

daily in Ohio.—From Printers’ Ink, issue of of 

May 15, 18%. 


PAP, 
its 


THE ADVANCE, Congregational w at 


— 20, "95. ‘Ad rate 15 times at 4c 


LARGEST CIROULATIONS. 
ELMIRA, N. Y., TELEGRAM : Over 100,000 weekly. 
LITERATORE. 
THE WAVE, San Francisco, Cal. 
LUMBER. 
SOQ. LUMBERMAN, Nashville, Tenn. Covers South. 
MEDICINE AND SURGERY. 


WESTERN EDICAL AND SURGICAL 
REPORTER, St. Joseph, Mo. 


MINING. 

MINING AND SCIENTIFIC PRESS,San Francisco 
, PAINTING. 

PAINTING & DECORATING, 247 Brond- 
way, N. he finest and most complete 
wa Beg AO a 

°°» PARKS AND CEMETERIES. 

PARK. AND CEMETERY, Chicago. Monthly. 

PRINTING INDUSTRIES. 


AND PRESS, rine inthe word of 


13,000 weekly. 





to employing and purchasi r4 

book binders, biax. book 

makers, stati ouere, ravers, 

ete,, ete. Sample copies and 1 and rates o: n. 
RELIGION. ' 

» Cab 


cago, ill. Average issue in 1894 
SOCIETY. 


THE WAVE, San Francisco, ( Cal. 13,000 wail 


SPANISH. 


‘A POPULAR, establ 
‘ish Creuieen > the — 
in all languages : 46 Vesey St., 


SUNDAY PAPERS. 
ELMIRA, N. Y., TELEGRAM: Circulation over 
100,000 copies weekly, 
TEXTILE. 
TEXTILE WORLD, Boston. Largest rating. 
WINDOW DRESSING. 
HARMAN’S JOURNAL OF WINDOW DRESSING, 


a monthly publication. Illustrated di 
; rd ear. Pe nd 2 cents Higeteatod ciepleys. 


ished 1888, 
Tran: 
N. Y. City. 


WOMEN. 


QUEEN OF FASHION, New York City. 
Issued monthly. A million copies a year. 
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Exclusive Outside Privileges oni | 








A grand opportunity of advertising @ev 
We also control similar privileges in &e 





3 er: 3 ar 1g 
eo ' = 5 & we » =. 3s Canad 
rx 


3. 7% be we 





These 
signs 

are not 
only seen 
by all 
who get on 
the cars 
but by 
everybody 
in the 
streets 


as well. 





FOR RATES, ETC., ADDRESS, 


GEORGE KISSAM & CO. 
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nie Sing Sing Cars | 








wmevery part of the city at reasonable rates. 
in @er cities. & Send for list. eee ee et 


Signs 
to be of 
; Hee, enameled 

iron, 
insuring 
attractive 
display, 
permanent 
colors 

end 


quality. 





POSTAL TELEGRAPH BUILDING 
MM ofof 253 BROADWAY, NEW YORK.+t 
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A JOURNAL FOR ADVERTISERS. 


ta" Issued ev: ednesday. Ten centsa copy. 
Subscription rice, k=: dollars a year, ~— ~ ema 
Six dollarsa hundred. No back numbe! 
For ten do paid in advance, « 5 receipt 
will be given Nae og a paid su ription from 
date to (Jan ei) the end of the cen 


wa ne it is always 
possible to issue a new w edit ion of five hundred 
copies for or $30, ora r number at same rate. 
(Publi ng to subscribe for PRINT- 
ers’ InK for the benefit of ms may, 

mn & ppecetton, © obtain special co: ential terms. 
«to person = a not paid for it is 

is because 


some one 
SS cen te ~~ very is 

-~ ped at the on of the time 
: A detailed vp eee | of | the 


CIRCULATI 
number of copies S printed of yan — of 
ERs’ Ink for the 


year to be 
op file with the editor o 


the American 


r ory, 80 

be correctly rated ix the issue of that book for 
1896, shows that the average edition for 

ear was copies; for the last 
months, 22,434 copies ; for the last thr€e mont! 

copies and for the last four w |, 27 
copies. The ear num- 

red 14,300 copies. The 2 oa. 

The year 1896 opened with nearly as many 
names on the subscri on list as had place there 
at the beginning of 


New York Orrices: No. 10 Spruce Street, 
Lownpvon Acent, F, W. Sears, 138 Fleet St. 
oman Bennam & InGRanaM, 145 La Salle St. 








NEW YORK, JANUARY 22, 1896. 








Fine writing is very good in its 
place, but its place is not in an ad. 
Plain language is there a matter of 
necessity, not choice. 





THE best customers for space on the 
stations of the New York Elevated 
Railway are the New York. news- 
papers. Straws show which way 
the wind blows. 





THE circulation of a newspapér is 
expressed by the number of complete 
copies printed. What is done with the 
completed copies has a bearing only in 
fixing the value or character of the cir- 
culation. 








In the latest weekly statement of 
second-class publications entered at 
Washington as second-class matter are 
to be noted the following : 

Memphis Evening Scimttar, quarterly. 

Milwaukee Sentinel Almanac and Book of 
Facts, quarterly. 

New Orleans 7imes-Democrat Almanac, 
quarterly. 

All of these almanacs go in the mails 
at one cent a pound. Those newspa- 
pers who publish large editions of al- 
manacs and affix stamps to them when 
offered for mailing, will do well to in- 
vestigate the law under which other 
newspapers avoid using stamps, and 
also save about seven-eighths of the 


postage. 
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AD-SMITHS and newspaper men who 
desire to examine the American News- 

per Directory with a view of at- 
tempting the composition of an adver- 
tisement intended to compete for the 
$1,000 offered in cash prizes, will find 
a copy of the book in almost any news- 
paper office or in the counting-room of 
any general advertiser. By consulting 
the volume ideas and suggestions of 
value in making a good advertisement 
are likely to present themselves—such 
as might never occur from a mere read- 
ing of printed matter furnished from 
the Directory office. The very best 
way to get correct ideas, however, will 
be developed by conversation with an 


six advertiser who knows the Directory 


and relies upon its information when 
placing his advertising contracts. It 
should be remembered that what is 
wanted is an advertisement such as 
will be most likely to sell a book. If 
the constructor of the advertisement 
happens to be the editor or publisher 
of a paper, and believes that he can 
make a more effective announcement 
by saying what he has to say in read- 
ing matter, either editorial or other, it 
is his privilege to carry out that idea. 


Mr. GEorRGE S. Fox, advertisin 
manager of the New Bedford (Mass.) 
Evening Standard, makes what. he 
calls a ‘‘clean-up” table concerning 
the issue of that paper, showing that 
it reached an average of 8,576 copies 
for each and-every day in 1895, omit- 
ting Sundays. For the purpose of 
making perfectly plain just what he 
means, Mr. Fox lucidly concludes: 
‘‘This does not cover the number 
printed and put out, but does include 
our ‘‘clean-up.” Mr. Fox is a very 
wise man, but is young yet. One of 
these days he will learn that the circu- 
lation of a newspaper is expressed by 
the number of complete copies printed. 
What is done with the completed 
copies has a bearing only in fixing the 
value or character of the circulation. 
The number printed can be told each 
day, but waiting for the ‘‘clean-up’”’ 
causes delay, invites estimates or 


guesses, and there is always risk that 
a cockle seed or a mouse chip may get 
counted as wheat after all. 
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Sold tor 








THE JOURNAL. 


THE Journal, of New York, is send- 
ing out a card of which this is a re- 
production. The five-cent piece and 
the cent are real coins, new and bright. 
Perhaps the idea could be as forcibly 
expressed in no other manner. Such 
a circular as this is certain to be looked 
at before it reaches the waste basket. 





THE best ad is sosimple a child can 
understand it. 

Do NoT consider an advertisement 
perfect until every necessary word is 
In it and every unnecessary word cut 
out. 





Havinc failed, after persistent ef- 
forts, to obtain an artist to illustrate 
PRINTERS’ INK’s many ideas, its pub- 
lishers were at last driven to the ne- 
cessity of resorting to the type-founder; 
who has now furnished the font of ten 
figures here shown; by means of which 
it would appear that there need never 
be any further need for any artist what- 
ever. PRINTERS’ INK can now be il- 


lustrated at little cost. 





a 


A SAN FRANCISCO man assures 
PRINTERS’ INK that the San Francisco 
Bulletin holds the same relative posi- 
tion as an evening paper that the 
Evening Post does in New York City. 
It is read by the very best people. 
The intellectual and the wealthy resi- 
dents of the city all take it—every one 
of them. The Auxiletin never sails 
under false colors; its edi.orials are 
never bought nor sold and are always 
in the interests of the people. 





PERSONS interested in questions of 
second-class postage are recommended 
to send five cents to Chas. Rees, 414 
Century Building, Minneapolis, and 
obtain a copy of the Minneapolis Daily 
Report. It appears in a recent list of 
papers circulated in the mails at one 
cent a pound. It would seem that 
pretty soon one will be able to send 
out monthly bills under second-class 
postage rates. The Daily Court House 
News, of Hillsboro, Washington Coun- 
ty, Oregon, is another queer newspa- 
per. Send and get a copy. 


For years the advertiser has allowed tradi- 
tion and personality to influence him regard- 
ing the papers to use, but this is practically 
at an end. The majority of advertisers to- 
day are not buying a “ pig in a bag,” but are 
showing great activity in investigating circu- 
lation claims. Not only are they requiring 

eneral agents to examine circulations closely, 

ut they are personally conducting investiga- 
tions which are fast opening their eyes.— 7he 
Newspaper Maker. 









NOTHING IN IT. 


Office of 
SUPERINTENDENT OF SCHOOLS, 
Jones County, lowa. 

Anamosa, Iowa, Jan. 9, 1896. 
Editor of Printers’ Ink : 

Will you kindly advise me in regard to the 
following questions : 

the largest and best class of advertisers 
make use of circular distributing agencies in 
the distribution of their advertising matter ? 

If not, why? 

Is there any reason why they would not do 
so, providing the local agency kept up to 
date and correct lists, and gave good, consci- 
entious service 

What would you consider the future pros- 
pects of a distributing agency in this section 
of the country, if conducted on the above 
basis ? 

By giving me your opinion in answer to the 
above questions you will confer a great 
favor, and place me under many obligations 
to yourself. Yours very a 

. C, MILier. 





P. S.—Also, please tell me is there any 
better way of soliciting business for a dis- 
tributing agency than by an ad placed in the 
columns of Printers’ Ink? V. M. C. 

PRINTERS’ INK does not believe that 
the largest and best class of adver- 
tisers do, as a rule, make use of cir- 
cular distributing agencies in the dis- 
tribution of. their advertising matter. 
The reason why they do not is thought 
to result from the fact that no such 
agency has ever obtained such good 
repute as to convey to advertisers the 
requisite assurance that it might be 
dealt with with entire confidence. The 
agency might zz/end all right, but the 
business which such an agency can 
command has never been sufficiently 
great to warrant the necessary expense 
of looking after local agents with the 
requisite care. If the local agent 
could be depended upon, the distrib- 
uting agency at a central point might 
become a success; but the youthful 
Daniel Websters and John Jacob As- 
tors in county towns do not take kindly 
to distributing circulars as a permanent 
occupation and those who do take 
most naturally to this method of earn- 
ing a livelihood are often held back in 
their career of usefulness by a love of 
leisure and a taste for beer, net to men- 
tion a propensity toward expediting a 
day’s work by means of a convenient 
ash-heap, sewer or mud-hole. 

It is probable that a well-managed 
distributing agency in any live town 
would, in the course of time, pick up 
some business that could be managed 
with profit; but any man with the 
brains needed to conduct a distributing 
agency, that would give general satis- 
faction, can make a great deal more 
money in almost any other occupation. 


PRINTERS INK. 


The question asked in the postscript 
is easy. ‘lhere Is no better way of so- 
liciting business for a distributing 
agency than by an advertisement placed 
in the columns of PRINTERS’ INK. It 
should be bold, conspicuous and sus- 
tained. Such an advertisement, if 
continued long enough, will be sure to 
bring some business and if the work is 
done well, the distributing agency will 
in time acquire a good reputation, and 
by the time the agent finally arrives 
at old age he may have established a 
business which is good for something ; 
but it will not be worth very much to 
sell and we doubt if his entire profits 
would ever enable him to pay his ad- 
vertising bill in PRINTERS’ INK. 

————__—_+e>___—_ 


OUR POST-OFFICE. 


Office of 
H. C. Rupg, 
Commercial Job Printing, 
230 South Michigan St. Room 6. 
Soutu Benp, Ind., Jan 10, ’96. 
Editor of Printers’ Ink: 

I have been a reader of Printers’ Ink and 
appreciated the stand you have taken against 
the one man power—Postmaster-General is- 
suing fraud orders against the various con- 
cerns throughout the country upon the least 

rovocation or evidence subuiltted to him 
rom arties who imagine themselves 
wronged, or from a competitor who will often 
take advantage of this obnoxious law to in- 
jure the reputation of another. 

I have been engaged in a mail order busi- 
ness for several years and have now had the 
second fraud order issued against me—one 
was issued about a year ago, and the other is 
pending now. The Department seems loth to 
give me any information in the matter what- 
ever as to who the parties are who have made 
the complaint. I am quite sure it is instigated 
by one of my competitors here in South 
Bend, but have no way of getting at the 
matter and finding out, consequently I ap- 
pealed to you to please send me the name of 
a good, reliable attorney at Washington, 
D. C., whom I can employ to look after the 
matter there for me, and if politics has any- 
thing to do in the matter i coe prefer a 
Republican. Very truly yours, 

H. C. Rupe. 


Mr. Rupe should apply to Mr. R. 
W. Haynes, attorney-at-law, Wash- 
ington. He has a good reputation (at 
least he was Acting Assistant Attorney- 
General for the post-office under Mr. 
Wanamaker), and is all right. He was 
very skillful in his time in getting peo- 
ple into trouble with the Post-Office De- 
partment, and it is said is almost equally 
soin helping them out. PRINTERS’ INK 
warmly recommends Mr. Haynes to 
all who require assistance in straight- 
ening out post-office puzzles. 

— 
Tue banker's ad should draw the interest 
of readers, 


























AN ESSAY ON THE POWER OF 
‘* PRINTERS’ INK.” 


CarRROLLTON, O., Jan. 10, 1896. 
Editor of Printers’ INK: 

I will graduate from my school soon and 
as it is necessary for me to deliver an oration 
I have chosen for my subject, ‘The Power 
of Printers’ Ink.” Would you kindly give 
me a few points on this subject. 

Yours respectfully, | Louis L. Hoopes. 


Every advertiser knows of ‘‘Gillam,”’ 
the famous ‘‘ twenty-thousand-doilar ”’ 
advertising writer of Wanamaker s, 
Philadelphia, for many years, and now 
of Hilton, Hughes & Co., New York, 
where his ads so crowd the thirteen 
acres of floor space that it sometimes 
looks as if the public would push the 
walls out. When asked what he 
thought about the little magazine for 
advertisers called PRINTERS’ INK, 
here’s what he said : 


I like Printers’ Ink because it is so far 
out of the made to order rut. Each issue 
comes to me like the bursting of a friendly 
bomb—I’ve no idea which way the pieces 
will fly, but I know the air will be full of 
them and with a business thought or theory 
tied to every fragment. Such a publication 
well circulated must make a wide and deep 
mark, It has certainly had a great influence 
in shaping (and I believe in improving) the 
advertising of this country. 

I have always found it an aagaion. 

M. M. Gitta. 

All the advertisements of Marshall Field 
& Co., of Chicago, are written by Mr. Chas. 
F. Jones. The yearly sales of the firms he 
represents amount to a hundred million dol- 
lars, and more money is spent in placing his 
ads than on those of any other writer in 
America. He says in a recent letter: 

““If my work is as good as some kind 
critics would lead the eullie to believe, it is 
largely due to Printers’ Ink, as I have 
learned the greater portion of what 1 know 
about advertising from reading its pages. 
Have I not, therefore, sufficient reason to 
believe that the careful study of PrinTERs’ 
Ink is a good thing?” Cuas. F. Jones. 

The wealthy Maine publisher of “ Allen’s 
Lists,’’ who made a great fortune by adver- 
tising, said : 

ne {would pay one thousand dollars a year 
for Printers’ Ink if it could not be secured 
for less, simply because I believe it to be 
worth more than that sum to me in my busi- 
ness.” E. C. ALLEN. 

The man who made “ H.-O."’ famous in one 
season, and who now manages the “‘ Scott's 
Emulsion ”’ advertising, almost the biggest in 
the world, lets his money talk as follows: 

New York, Oct. 15, 1895. 

Inclosed please find check for Ten Dol- 
lars, for which have Printers’ Ink sent to the 
writer, care of Scott & Bowne, marked per- 
sonal, for the next 5 years. 

ALFRED E. Rose. 


I don’t see how a man who does any ad- 
vertising whatever can get along without 
Printers’ Ink. I can’t. 

Worstan Dixey. 
- eae 

A Goon ad of an insurance firm will insure 

many readers, 
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A TEXAS BLUFF. 


Office of ““Tue Fort Wortn Gazetrte,”’ } 


State Printing Co., Publishers. 
Circulation : Daily, 13,500; | 
Weekly, 45,000. 
Fort Worth, Tex., Jan. 9, 1896. J 


Editor of Printers’ INK: 

We decline to furnish a statement as to 
circulation to the American Newspaper Di- 
rectory, for the reason that competing Texas 
journals which do not make reports have 

eretofore been given ratings that we know 
to be largely excessive. We want the truth 
told about Texas circulations. We will join 
with any Texas morning daily newspaper 
or newspapers in paying the expenses of 
a trip by your agent to investigate the books 
of such publications and the Texas newspa- 
per situation, and make report to the Di- 
rectory. If he does not report that the Dadly 
Gazette has the largest daily circulation and 
the Weekly Gazette the largest weekly or 
comi-weckiy circulation discovered by hi » 
we will pay all the expenses of his trip. We 
will make no figures to be opposed to guesses, 
but if you want the coid facts, we are with 
you. A copy of this letter is transmitted to 
every morning daily newspaper in the State. 
Very truly yours, 

S. R. Wictiams, Manager. 

The following is a complete list of 
the Texas journals referred to by \'r. 
Williams, together with their circula- 
tion ratings, as accorded in the last 
issue of the American Newspaper Di- 
rectory : 

Austin, Firm Foundation, weekly, F 


People’s Advocate, weekly, 10,000 
Dallas, News, daily, F 
News, semi-weekly, F 
Christian Courier, weekly, 5,000 
Southern Mercury, weekly, E 


Texas Baptist and Herald,w’ly,15,000 
Texas Christian Advocate, w’y, 
Texas Farm and Ranch, one 1 


c 

exas Farmer, weekly, D 

Fort Worth, Gazette, daily, F 
Gazette, rae E 

Galveston, News, daily, F 
ews, semi-weekly, E 

Houston, Post, daily, 8,929 
‘ost, semi-weekly, 15,896 

Post, Sundays, 12,074 


San Antonio, Express, semi-weekly, 
Waco, Texas Baptist Standard, ~ 19,230 
Missionary Messenger, m’thly, SF 
Some people think that the Galves- 
ton News has double the circulation of 
any other daily in Texas, but no one 
ever pretended to know how many 
copies the ews issues. 


+ 


AN interview with Editor Rosewater of 
the Omaha Bee, in which that acute journal- 
ist declared it to be his belief that there is 
‘need of great reform in the matter of pub- 
lishing newspaper directories.” —Newspaper- 
dom, Jan. oth. 
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IN SYRACUSE, 


In June, 1894, a new daily paper 
was established in Syracuse, New York, 
by Congressman James J. Belden and 
one hundred other citizens and capi- 
talists of Syracuse, who sought, in the 
Syracuse ost, to give Central New 
York an up-to-date, metropolitan news- 
paper. Already the managers assert 
that a consummation of their wishes 
has been attained and is attested by 
the popularity of the paper at home and 
the praise accorded it by the press and 
the critics of the country. 

Supplied with ample capital, occu- 
pying its own building, with the best 
plant that money could buy, with a 
force of reputable and competent men 
in all departments, and with a policy 
of admitting only clean matter to its 
news, editorial and advertising col- 
umns, a confidence was born of the 
project which each succeeding issue of 
the paper has accentuated and en- 
larged. 

For the purpose of ascertaining the 
circulation and relative standing of 
the several Syracuse papers, a careful 
house to house canvass of the city was 
recently made by careful and repu- 
table men, who have sworn to the cor- 
rectness of the report of their work. 
The result of the canvass is here given : 
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The canvass covered only the deliv- 
ery districts of the city and does not 
include street and news stand sales. 

It is claimed for the Pos? that its 
circulation already covers Central New 
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York, with her score of thriving man- 
ufacturing and industrial cities and is 
a welcome visitor to more than six 
thousand homes outside of the city of 
Syracuse, and that it has already at- 
tained a total paid daily circulation of 
over twelve thousand copies. 

It appears by the table that the city 
circulation of the Post exceeds that of 
both the other morning papers in Syra- 
cuse, and it is asserted by Mr. A. T 
McCarger, the manager, that its circu- 
lation in the outlying districts exceeds 
the combined circulation of any three 
Syracuse dailies, except the Herald, 





THE HALF-SHEET EDITION OF A 
PATENT INSIDE. 


The practice of using half sheets by 
country newspapers, for supplying a 
portion of their subscribers or adver- 
tisers and exchanges, appears to be 
dictated by the saving effected, which, 
however, is small. Thus, the Courier, 
of Gering, Nebraska, whose circulation 
is 500 copies, makes the following 
statement to the publishers of the 
American Newspaper Directory : 

Without going into an elaborate estimate, 
I will figure on the basis of the least circula- 
tion we used in 1895, that being six quires, 
aside from the fifteen quires regularly pur- 
chased from the patent house. If we were 
to use six quires only of ready-prints at the 
rate of 12 cents per quire regularly for the 

2 weeks in the year it would amount to 
37.44, and the freight on the same estimated, 
on basis of what we now pay, at $3; seco d- 
class postage estimated at $5, these bein 
subject to same entirely; or a total cost o 
six quires of patents additional of $45.94. 
This does not cover all the cost it would 
really be, for this is our east circulation, 
and at times it would be considerably more. 

Half-sheets during the same-period and for 
the same number would require 312 quires, 
or roughly estimating, 8 bundles, 50 to a 
bundle, and would cost about $1.75 a bundle 
laid down, or a total of $14, to which add say 
$2.50 estimated postage, making $16.50. 

The net saving would therefore be on this 
rough computation, $29.94. 

It is said that there are always some 
readers who prefer to receive only the 
local news, but they must certainly be 
ina minority. The enlarged size and 
greater interest of a paper which uses 
patent insides or its equivalents makes 
a ‘‘half-sheet ” present but a sorry ap- 
pearance beside it. Nor are adver- 
tisers pleased to receive incomplete 
copies of the newspapers wherein their 
announcements appear. They always 
look upon them with something akin 
to dislike and suspicion. 


—— +o) —__—_ 
Tue printer should have an ad of the best 
type. 

















MAKES HIS POINT HANDSOMELY. 


Every time a newspaper publisher 
embellishes a circular with informa- 
tion likely to interest and instruct the 
advertiser, it pleases PRINTERS INK 
to note the fact. Here is a case in 
point. The Experiment News, of 
Norwalk, prints what it calls, ‘“‘A 
Chnnk of Ohio,” and says: 

This map includes the original counties of 
the Firelands, and the entire west end of the 
Western Reserve. It is one of the wealthiest 
and most fertile portions of Ohio, one of the 
most populous and enlightened regions of 
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means of reaching the Democratic portion 
of this extensive and populous region. . 
Though politics should be kept out of busi- 
ness, the shrewd advertiser sees a great op- 
portunity to make business out of politics, 
thus given him by this fact. 

When the circumstances favor there 
is nothing like a map for bringing 
home to the advertiser’s mind the 
comparative importance of a newspa- 
per that is fortunate in its situation. 


THE AGENT IS A NECESSITY. 
The disposition on the part of large firms 
to place their advertising direct, which was 
rampant some time ago, has begun to sub- 





Scattered through it at short in- 
tervals are thickly-settled a populous 


America. 


and thrifty towns, and several cities of no 
mean proportions. Politically this region is 
overwhelmingly Democratic. Taking Nor- 
walk as a center, the circles, with radu of 10, 
20 and 3c miles, indicate what an enormous 
area is given the Experiment News for ex- 
clusive Democratic circulation, the X’s in- 
dicating where other Democratic papers are 
published. Within the irregular circle pre- 
scribed by drawing lines connecting these 
X’s are published half a hundred Repub- 
lican, prohibition or independent newspapers, 
and only the one English Democratic paper, 
the Experiment News. This accounts fully 
for its wide circulation and great value as an 
advertising medium, affording thus the only 


side, the tendency now being to let agents 
trained in the business attend to the work. 
The experience of certain large concerns 
would have been ludicrous if it had not been 
so expensive, and several of those who have 
suffered loss of profit and of time recently 
have hurried to the agents for help. The 
idea that the middleman was only an expen- 
sive luxury has been proved a mistaken one. 
With all the powers of training and the facil- 
ities that come through wide acquaintance, 
the advertising agent necessarily places busi- 
ness in satisfactory and profitable shape. 
His commission is gained several times over 
by his knowledge of what to do and what not 
to do —Fourth Estate. 


_ > end 
Tue expressman’s ad should move readers. 
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Displayed Advertisements. 
50 cents a pe atch ve v a@ page; 25 per cent 


extra for specified position—i/ granted. 
Must be handed in one week in advance. 


alana 7 —— 


RACINE, WIS 
Shr 


ne ROR Fiber LECTONE | 
Lynchburg NEWS {i000 Wecisy: 


146,306 Paket covered by the superior 
Telegram. 5,500 every evening (ex. Sunday). 
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ten ae STKATIONS—New, attract- 

, will make your pay. ; make 
pT ye yy te, Send stamp for m 
circularand price list. H. WOODWARD OGERS. 
%4 and 26 West 22d St., N. Y. 


THE WAVE, “aire Pete Chas te 


nliticat 
set, Warr. foe .f 3, 000 weekly. 


k, N. Y., sole age: 








Paper-weight Clock. 


A This clock is a good time piece. 
Looks yousquarely inthe face. 

Good advertising medium 
Send for prices and half-tone 










pS @ Po 
ci lation 7.600 iteed— circula- 
tion than any 3 other | comme eekly. For rates, 

id Frank het grey ne ted Spruce St., 


ress 
New York, Eastern Agent, or C 
Marquette Bldg., Chicago, Ill., Western Agent. 








ONE GIVES RELIEP. 





When you feel that ae congestion, 
‘That mere touch of indigestion, 

Or that running down all over, 

When clear thought becomes a rover; 
That sense of heart a-burning, 

Or of dizzy head a-turning ; 

When the purpose holds as strongly, 
But the once nrm will goes wrongly ; 
When each care or duty rasps you; 
Know, 'tis then Dyspepsia grasps you. 
Heed the danger si Awake! 
RIPANS TA ULES: you should take. 


Take them not in manner heedless, 
To palter thus were needless ; 

Take them as on box directed, 

And, good health once more erected, 
Your past neglects confess hay 
While strength returns to bless you. 


tae Tabules are sold ld by deragien, or 
by mail if the price (50 cents a box) is sent 
to the Ripans Chemical Company, No. ro 
Spruce St., New York. Sample vial, rocts. 


A cut. & BARTHOL- 
ae ain OMEW Co., Ansonia, Conn. 
YEARS THOUSAND 
OLD. CIRCULATION. 


THE RECORD OF 
BRIDGEPORT'S ONLY MORNING PAPER, 


THE MORNING UNION. 


BRIDGEPORT, CONN. 
2 ..RATES ARE LOW.. a 


N RETAIL TRADE Booklet to Attract Buy- 





ers, 50c. You've paid $50 or ma more for 

6 same service often. Two DO: ings 
todo and they’re right there. k TMectine 
iSroutar aaeer, Lg Fe Booklet to 


“kos. $1. 
RETAIL S, $1. % a $6. WHOLE- 
L BL. doz., $12. 
N. B.—With th ese prices you get all the 
help I can find for you without cost. 
i Send as much data as possible, and al- 
ways the — a ee coating. 


Address JA Mgr. Bus. Ad. Co., 
a Seeanee, D. Cc. 





Display 
Ads 


ONE part of my business 
¢ is setting up display adver- 
tisements and furnishing 
electrotypes. 
Here is what Wm. F. Gable 
& Co., the largest depart- 
ment store in Altoona, Pa., 
write me: 


“Just as we expected—excel- 
lent! We will call again. Ship 
plates as soon as possible.” 

I do every kind of printing 

in an equally attractive 


manner. What can I do 
for you ? 
WILLIAM JOHNSTON, 


‘igr. Printers’ Ink Press, 
10 Spruce St., N. Y. 
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It’s a Business Bringer. 
The reason it pays to advertise in | 


THE——~> 


Kansas City 
WORLD 


is because THe Wortp brings results, 
It carries more local advertising than 
any other Kansas City publication—a 
sure indication of its worth. 








Circulatisn, 29,000 DAILY, 
32,000 SUNDAY. 


If you put it in The World it wins. 








THE WORLD, 
Kansas City, Mo. 
L. V. ASHBAUGH, Manager. 


Tribune Building, 
New YORK. 


i hall lll lll il ll llc tt till lalalthna inlldinndlille 


Chamber Commerce, 
CHICAGO, 
A. FRANK RICHARDSON, 
Special Representative. 
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The North and West 
IN THE 
Geography of the United States 
IS WHERE 


Iron is scooped up with steam 
shovels; copper is chopped from 
the solid mass or raised q tons in 
the ore; gold is mined so plentifully 
that Uncle Sam’s reserve need not 
suffer if banks and people would not 
hoard it; silver is so abundant that 
the question is what to do with it; 
wheat is raised by the tens of mill- 
ions of bushels and corn by the hun- 
dreds of millions; cattle are wn 
by the train loads and huge forests 
dissolve into lumber piles, and these 
almost at once take shape in houses, 
barus and factories. 


The North and West 


IN LITERATURE 


is a Presbyterian, family religious 
newspaper published at Minneapolis, 
Minn., in keeping with the region 
whose name it takes, and going to 
multitudes of its thriving families. 
The wise advertiser, please note. 
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Midland 
Monthly 


Des Moines, lowa, 


En Mle Mle Me, Me, Se. Me Ml Se Me ee ee, 


oO 


Sere sy VE EE 


qon your list? Better place it ther 

jat once. The present low adver- 

itising rate will not last long, as the 

¢ circulation is jumping higher every 

fissue. If you want to reach a good 
class of people send for rates. 





J. H. PURCELL, 
Advertising Manager, 
DES MOINES, IA. 
LOUIS RICHARD SMITH, 
10 Spruce Strect, New York, 
Eastern Representative. 


. 
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The New Life 


new type, new cover, new 
illustrations and new ideas in 
December issue of 


WOODWARD’S 
MONTHLY 


delights its 40,000 women readers. 
They are sending in new sub- 
scribers from among their neigh- 


bors. 
50,000 Circulation 


close at hand. New ads are 
coming in fast. For rates and 
sample copies, write to 


W. H. ENGLAND, 
842-844 Broadway, M 


NEW YORK. ; 





% 

















A Magazine 
of Knowledge 
“*A Living Supplement to Britannica!’’ 


= 


There is to be found in the ENCYCLOPEDIA 
BRITANNICA, all the elements of a my lete ¢ 
education in any branch. From w eld, ¢ 

rom 


H 
P 
i 
rs 
6 
qa8 
g 
Spe 
Fed 


CY) ys] who « 

look rly forward to the arrival of each ¢ 
v e of “* Bh yaa nnn —h Y—. 4 

@ purpose? uch ¢ 
advertisements and satamaned 


pose SBELE-OU. TURE sentences ae aremade 
2 —almost wholly, we m 8a: 
, > Sa people with hom es and fi ilies 
» fessors, Lawyers, Doctors, Sele 
and Students “They ‘An 


at Artisans 
“Ss ae RE’ oy - courses of study ¢ 
adapted to their n oy home, the fac- 4 


a store, the school. . 
> fact that 52 text-books, used in our ¢ 
» leading coll and universities, have been 4 


ng 
Zi Sore from the ENCYCLOPEDIA BRITANNICA, 
mphasizes value to the educati tional ¢ 
4 world beyond all controversy. 
SELF-CULTURE? is the Trade Journal's 
) for BRITANNICA owners in the U. 8.” 
Would you like to reach them! 


d 

» THE WERNER COMPANY, Publishers, 
: 160-174 ADAMS ST., CHICAGO. 
z 
¥ 


5 and 7 EAST 16th STREET, NEW YORK. 


ARAAAAARAAAAAAAAAAAAAAAAA 
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Said _ 
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and fools 
Speak the truth.’’ 
Therefore, if you 
have not read what the BIG 
BOY has to say about the 


“New Model!l’’ 


Web Press, send for Big Boy 
booklet and be convinced. 







Campbell Printing Press & Mfg. Co. 


6 Madison Ave., New York. 
334 Dearborn St., Chicago. 









advertiser who seeks the patron- 
age of the agricultural classes 
will fail to secure a full measure 
of success, unless his list of 
mediums includes The 


: | 
. 

! American ; 
‘ Farmer. The oldest agricultural | 
+ publication in America, it circu- °} 
lates in the most prosperous } 
farming sections of the country. ; 
There’s money in advertising in 

j the American 

| 

+ 
. 

. + 

+ + 

4 


Farmer 


For rates apply to 
THE AMERICAN FARMER, 
WASHINGTON, D. ¢. 


BYRON ANDREWS, Manager Branch Office, 
World Building, NEW YORE CITY. 


+> +> +o +o + > + H+ o-oo 








The PRESS 


Dayton, Chio. 


ONE CENT A DAY. 


The Best Advertising 
Medium. 
The Press goes regularly into 
more homes in Dayton than any 


—e and evening paper com- 
bined ; it is read in more stores, 





> 
> 

7 

> 

7 

> 

> 

> 

7 

> 

: 

, 

> 

7 

; 

S offices and business places than 
>» anyother Dayton paper ; itssales 
> at the news stands, on the street 
> cars and upon the streets are ¢ 
> larger than all the other Dayton 

4 vers — six in number—com- 

: Bined its regular circulation in 

5 enka the second city in 

» the county, is twice as large as 

4 -' the other Dayton papers com- 

i 

7 

7 

> 

> 

: 

> 

4 

> 

> 
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These Facts Are All 
Provable. 


LOUIS V. URMY, 


SOLE REPRESENTATIVE, 
TIMES BUILDING, NEW YORK. 





























(PEN Thine Ears 


to Sound Argument.| 7 
A journal that 


reaches the best 
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, people in every 


city, town or 


village in the ; ° j ‘ é 
ee : wish some plain facts * 


must possess 
merit as an 


tersely stated that 
may aid you in plac- / 
advertising y y P ry 
medium. ing your advertising 4 
To what extent 5 


where it will pay you + 


we modes: ly ask 





4 you to determine. best, write to the 


Ask for Sample Copies and Rates. 


=| Farmer’s 


S hools ay weer | Call, QUINCY, 


New York, Chicago. Milwaukee. 














Just a Plain Newspaper! 


The POST'S the paper. 
That's the universal answer when one asks about a Denver paper. 
Published every afternoon. 


Free and independent. = D en ver 


Prints all the news. 


Offers no prizes or premiums. E ve i I n Z 


We want foreign advertising. 


But only clean ads from responsible firms. P 
Rates are based on equity. OS t 


Do you want to see a copy of the DENVER EVENING POST? 
Address Denver, Colorado. 


REPRESENTATIVES: 


Vv. H. KIMMELMANN, or FRANK TAMMEN, 
38-39 Times Building, New York. 319 Dearborn Street, Chicago. 
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NEWSDEALERS SAY 


THEY NEVER LOSE 
| A CENT ON 
4 CUSTOMERS WHO BUY 


THE STANDARD UNION 


| THAT MEANS 

| SOMETHING TO 
PROSPECTIVE ADVERTISERS. 
| IT SIGNIFIES THAT 

ITS READERS ARE 

A RELIABLE, THRIFTY 
CLASS OF PEOPLE. 








IN LESS THAN TWO YEARS »% *% &* 


The Peoria —« 
Evening Times 


has become the most successful ONE-CENT news- 
paper in Illinois outside of Chicago. 

More copies of THE EveNING TIMES are SOLD in 
the City of Peoria than of any other Peoria evening 
paper. 

RATES FIRM, BUT NOT HIGH. 


The Transcript Co., Peoria, Ill. 


PHILIP RITTER, 
Eastern Representative, 
150 Nassau St., New York. 
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PRINTERS’ INK. 


“YOU CANNOT SAIL 
AS YOU WOULD, BUT 
AS THE WIND BLOWS.” 


a 


Possibly through inexperience, or a lack of knowl- 
edge on the important question as to which is the 
BEST advertising medium, you may have your eye 
on some unread paper, but STOP. Consider the fact 
that “ Nothing Succeeds like Success,” and that the 
wind is blowing towards the 


Pbiladelpbia 
. tem.. 


Pennsylvania’s leading daily and Sunday paper, and 
the only advertising medium guaranteeing 190,000 
circulation every day. 

Get on board the PHILADELPHIA ITEM 
through its advertising columns and sail straight to 
the harbor of success. 











Theo. E. Payne, 2519 Master St., Philadelphia, Pa, 


Ms 
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8Y EWING HERUEKT) 


(Riawatha, Kansas 





{81,00 A YEAR IN ADVANCE. 


for Publishers. 

d Uiriters, Artists and 
Advertisers. 

Dec. 30, 1896. 


we intend to try some of John- 


sons ink. 


It is our judgment thet the ink steal is one of 


the most gigantic ever unearthed and *Printers Ink* should have 


the credit: for exposing it. 


Yours very truly, 


Go, Vaued 
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pes : Cl Le 
»». QUEEN’S BENCH DIVISION. _ 
ore the Lonp Cuizy Justice and a Special! 
‘ ~ one a * 3 > F whe i j te 4 ‘ 
ee ¥ . MMISSTON a , ae, 
“In ai Fes or4 xe a of frei a for 
‘ful. dismissal; brought by _the. former’ 
mn -in- England for a firm of Hanover! 
Tinting ink manufactnrets, the plaintiff, whose 
se was stopped by the jury,:said it was 
well known. to the defeudants, and to 
veryono: in the trade, that it was abso- 
utely necessary, in order to ‘get ordera, that 
\yellers should give commissions to and make 
yments for reireshments for foreman and 
others. If atravelier was not proprered to spend 
aoney freely, ho must'rely upon it that he would 
not get any orders. ‘The witness farther said tha 
system ife not only in his trade but in many 
ethers. Itjwas well known that. villas, and life 
insurance policies: bad been given by traders to 
managers o 3 in order to secure the work. — | 
The Lord Chief Justice, referring to these 
it if what the ‘witness had| 








sige = said tha Ps 
spoken was accurate, it was simply a- disgraceful 
aud shockinpatate of things. {twas putting a 
preminm fm. commercial competition epeeathe 

ons man 





dishonest, the,fraudolent aud- gnscrapulons 

who wonld gét customers for his firm at tho ex- 
pense of co ing. those who were in a position 
of confdence and. trast. He romembored 
2 painful © case n which he .. defended 





‘a firm who:supplied m: 


the represca tative z 
rials for dyeing, who was properly convicted for 
giving commissions, and the prisoner told him 
that if he did not give issi 
idirect to the’ heads of .the firm, although” he 
might get. two or three orders, when 2 new mana- 
'ger came he probakly would not be above mixing 
Lsome ingredients with the materials ‘be supplie 
in order to Spoil large quantities of goods witha 
viow of getting orders placed. elsewhere. It was 
, ings. -: age Fo 





















The accompanying ex- 
tract from the London 
(Eng.) Daily Chronicle, 
of Dec. 17, 1895, shows 
the sort of competition I 
have to contend with. 

I assert, unequivocal- 
ly, that beside myself 
and one other possible 
exception, there is not a 
printing ink manufact- 
urer or dealer in the 
United States who is not 
in the habit of paying 
commissions to or brib- 
ing the foreman or press- 
man, or some other 
employee of the estab- 
lishments, to whom they 
sell ink. This practice 
and the bad debts 
double the cost of print- 
ing inks to the ordinary 
consumer. The remedy 
is to buy of me and cut 
the cost in two. Send 
for my price list. 

ADDRESS 
Printers Ink Jonson, 
8 Spruce St., N. Y. 














PRINTERS’ INK. 59 

A considerable portion of the orders I receive for Printing 
Inks are for 25-cent cans. I also get a great many orders fora 
dollar, which gives a man four 25-ent cans, or a pound of 
almost any job ink he can think of. Some people send me $3 
and get an assorted dozen 25-cent cans of beautiful job inks. I 
do occasionally get an order for $50 and $100, and have had 
one customer whose trade gradually increased until now it 
reaches nearly $2,000 a month. 

Here is a little order that came in the other day. 





It was accompanied by a check for $269.33 and I positively 

had to break over my rule and borrow a bookkeeper long 

enough to get a check made out to send $18.33 back, because 

it is my custom to allow 10 percent on all orders for one 

hundred pounds of any ink higher priced than news ink. 
Send for my Price List. 


Address PRINTERS INK JONSON, 
8 Spruce Street, New York. 
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DAILY, SUNDAY and 
WEEKLY EDITIONS. 
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OREGONIAN 


PORTLAND, ORE. 
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Population, Portland (Official), 81,342 


li Portland’s Suburbs, - - 17,800 
i State Outside of Portland (Approximate)275,000 
ty Washington, - - - 375,000 
f Idaho, - = = = 100,000 
3 Western Montana, - - 90,000 
i British Columbia, - - 100,000 
h Total, - = 1,089,142 





a i a 


The OREGONIAN is the only paper 
of General Circulation in this vast field. 
A case without a parallel in the annals of 
American Journalism, 

The OREGONIAN reduced the price 
of its ten and twelve-page daily to 15 cts. 
a week in July last. ¢ increase in cir- 
culation since that time has well justified 
the radical reduction in the price of the 
paper. 
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Guaranteed...... 






Guarantees 120,000 Daily. 


@ THE ST. LOUIS CHRONICLE 
Guarantees 100,000 Daily. 


THE CLEVELAND PRESS 


Guarantees 70,000 Daily. 


THE KENTUCKY POST 


Guarantees 12,000 Daily. 


COMBINED DAILY CIRCULATION, 
Qa co 























= 30,0007 





ee The Above Circulations are Guaranteed 


eee BY THE... 


<_ SCRIPPS-McRAE LEAGUE _~ 





FOR RATES AND FURTHER INFORMATION WRITE 
E. T. PERRY, Manacer, 


Foreign Advertising Department, 


53 Tribune Building, New York. 66 Hartford Building, Chicago. 
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THREE GREAT CHARACTERISTICS: 


ENTERPRISING, 
PATRIOTIC, 
RELIABLE. 


1 he... 
Baltimore American 


Baltimore, Maryland. 


Unsurpassed as an Advertising Medium, and amoug 


one of the oldest Papers in America, 
being founded in 1773. 


It possesses the cardinal features that make it profit- 
able to advertisers, honesty, purity of tone, circulation, 
and the confidence of its readers; these are the char- 
acteristics that give a newspaper that quality that 
shrewd: advertisers seek. ‘‘THE AMERICAN” is 
such a paper. Its circulation is good and increasing 
rapidly, and advertisers will find it a paying medium. 
_ 4 





Sunday, = = 100,000 


Circulation: Daily,- - = 40,000 


Twice-a-week,= 45,000 
—— ae 
A. FRANK RICHARDSON, 


Tribune Building, Chamber of Commerce, 
New York. Chicago. 


D. P. BEVANS, Eastern Manager, 165 World Bidg., New York. 
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| —..INSIDE.... 
TRACK 





The West is growing with a rapid- 
ity that is hard to realize in the East. 
This is particularly true of the Middle 
i West. 

The census shows this. It shows 
that, no matter how other parts of the 
I country ‘‘make out,” the push and 
energy of the Western people con- 
stantly carry them to the fore. 
| Business in that section is good. It 
| is bound to be better, and there is 
| going to be more of it. The adver- 
tiser who establishes a sale for his 
goods now will have the inside track. 
l Those who come into the markets 
I later will find it difficult and expensive 
to dislodge the man on the inside 
track. 
| The Chicago Newspaper Union lists 
are at the service of advertisers who 
| want the business of this prosperous 
| people. 
The sooner they come, the easier 
the conquest will be. And the less it 
will cost, too. 

Tell us to send more facts and fig- 

ures. 





.-NEWSPAPER... 






87-093 S. Jefferson Street, 10 Spruce Street, 
CHICAGO, Ill. NEW YORK,N. Y. 
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DEPARTMENT OF CRITICISM. 
By Charles Austin Bates. 


Advertisers everywhere are invited to send matter for criticism ; to propound problems and 


to offer aeeeemons for the betterment of this department. 
tising will bec: 


Anything pertaining to adver- 


riticised gg frankly and fairly. Send your newspaper ads, circulars, book- 
lets, novelties, catalogues. Tell me your advertising troubles—perhaps I can lighten them. 





GENERAL ADVERTISING. 


The Ransom & Randolph Co., Tol- 
edo, Ohio, send me a circular in which 
they have made use of an old idea in 
a very good way. The circular con- 
sists of seven envelopes, one inside the 
other, each a little smaller than the 
other, and each bearing a poetical quo- 
tation. The last and smallest envelope 
holds a sample of ‘‘ Success Alloy,”’ for 
the use of dentists. 

In a scheme of this sort there is al- 
ways the possibility that a man will 
get tired opening the envelopes, and, 
by the time the second or third one 
has been reached, he wii throw the 
whole thing into the waste basket. On 
the other hand, it is safe to count a 
little bit on the curiosity of mankind, 
and to believe that the great majority 
of people will go on to the end, and 
find out what it is all about. 

I doubt if these things are worth 
what they cost, but I suppose adver- 
tisers will go on using them until the 
end of time. I am inclined to think 
that the people who are influenced by 
cute advertising are not the people 
whose trade is most desirable. 

The other day, after I had told a 
man I did not believe it would ever 
pay him to advertise in the catalogues 
of various wholesale druggists, he told 
me that from one of these catalogues 
came the greatest number of responses 
he ever had from an advertisement. 
It developed that this particular cata- 
logue contained coupons which might 
be torn out, and mailed to advertisers, 
and that the particular advertisement 
in question offered to send a full-sized 
package of medicine free of charge if 
the recipient would pay the express 
charges. ‘The responses came in very 
well, but they came from small dealers 
in insignificant and remote localities, 
so that the actual trade secured from 
the advertisement amounted to noth- 
ing at all. 

Now, I know that the only kind of 
advertising that is good is the kind that 
sells goods, It doesn’t make any dif- 


ference how much comment the ad 
excites. If it does not bring profitable 
returns, it isn’t as good as it ought to 
be. I mean this in a general way, of 
course. The single advertisement may 
frequently fail in bringing profitable 
returns, but if the entire advertising 
isn’t effective, something is decidedly 
wrong. An advertisement that merely 
gets inquiries and doesn’t get business, 
doesn’t amount to much. It is com- 
paratively easy to construct an adver- 
tisement that will bring inquiries of 
some kind. This is particularly true 
if you have something free to offer. 
There are a great number of people in 
America who simply lay in wait for 
advertisements headed—“‘ Free.’’ No 
matter what the thing is, they will send 
for it. There is a mild sort of excite- 
ment about it. There is a speculative 
element. They send six cents in stamps 
for something they never heard of, and 
then watch the post-office for results. 
Children in the country often find much 
amusement in this sort of thing. 

The advertiser who measures his 
results by the number of inquiries he 
receives, rather than by the actual sales 
of goods, is sure to waste his money. 
Inquiries are all right if they come 
from the right sort of people. I be- 
lieve that few of the right sort of peo- 
ple are influenced by cute advertising. 
There are more people convinced by 
straight talk and common sense than 
by humor or eccentricity. Something 
smart and cute may occasionally make 
a hit—that is, it may occasionally cause 
a great deal of comment and may pos- 
sibly result in some sales, but the only 
kind of advertising that is permanent- 
ly and continuously profitable is the 
common sense kind that tells a plain 
story ina plain way. You can bet on 
that and you can’t bet on the other 
kind. Common sense advertising will 
succeed ninety-nine times where nov- 
elty will succeed once. And yet an 
advertisement that most pleases the 
average business man is a cute adver- 
tisement. I used to write advertise- 
ments for a department store, at the 
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head of which was one of the bright- 
est business men I ever knew. He 
used to write me compliment: letters 
every time I said something cute. It 
seemed to please him a great deal 
more to have something of this kind 
than it did to know that the advertise- 
ment produced a big day’s sale. He 
used to send me clippings of cute ads 
from all over the country, and sug- 
gested that we have more of that kind 
of advertising in our store, Walter 
Brett, the advertisement writer who 
died early last year, used to have a 
favorite saying—‘‘ It is much easier to 
write ads that will sell goods than it 
is to write ads to please the adver- 
tiser.” 

Recently I had submitted to mea 
printer’s scrap-book, in which were 
pasted all of the various advertising 
schemes he had used. Opposite two 
or three of them was written, ‘‘ This 
created a great deal of talk, but didn’t 
sell any goods.” That may sound 
strange to the man who believes that 
attracting attention is the sole aim of 
advertising. To be sure, an ad has to 
be seen to be effective, but that is only 
the beginning of the story and not the 
end. An advertisement that merely 
attracts attention is like an empty 
store covered with gorgeous signs. 

There is only one way of judging 
advertising, and that is by the results 
it brings—not the results in attention, 
or inquiries, or answers—but in cash. 
Cash is the only thing with which to 
measure results. Stack the expense of 
advertising up against the profits it 
brings, and see which oe is biggest. 
If the expense stack is higher than the 
stack of profits, something is wrong, 
and, if it cannot be remedied, the ad- 
vertiser had better ‘‘cash in” and 
quit. 

** 

The Beall Improvement Co., Deca- 
tur, Ill., send me a couple of circulars 
for criticism. One is headed ‘‘Specks,” 
and is about a ‘‘ wheat steamer.” I 
don’t know what a ‘‘ wheat steamer’”’ 
is, but I gather from the circular that 
it is something that ‘‘tempers” wheat. 
I don’t know what ‘‘tempering” wheat 
is ; but whatever it is I believe that 
this ‘‘ wheat steamer” does it, what- 
ever that is. That is a short way of 
saying that I think this is a good 
circular. The circular is flippant, 
and its length is increased by its 
flippancy. That much of it is bad. 
There is a lot of hard, horse-sense 
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in it, and that part of it is good, 
and ought to be the only part of it. 
One paragraph will bear repeating. 
‘‘We make a ‘wheat steamer.’ It 
tempers wheat. But wait a minute. 
We said it empered wheat. We mean 
it. It isn’t a middling purifier, a pair 
of rolls, a scalper, or a flour alias. 
It’s just a plain, common sense, wheat 
steamer that tempers wheat. It is dif- 
ferent from other wheat tempering 
machines. It’s better. That’s what 
some of the best millers of this country 
say of it.’’ 

That’s good, isn’t it? It’s a little 
bit too smart in spots, but in general 
it is first rate. 

This circular is accompanied by 
eight pages of testimonials. In con- 
nection with the testimonials, this 
statement is made: ‘‘ Eighty-two thou- 
sand barrels of flour each day are made 
by the twenty-seven millers represented 
in this list. Each of the twenty- 
seven says the Beal] wheat steamer is 
the best wheat tempering machine he 
ever used. These millers also say it 
tempers all kinds of wheat at all times 
of the year better than any other 
machine. What better proof of its 
superiority could we produce . 

* 


* 

The following letter interested me, 
and I should think it ought to interest 
you. It seems to me that the name 
spoken of in the letter is a good one, 


Los Gatos, Cal., Dec. 14, 1895. 

Mr. Charles Austin Bates, New York City: 

Dear Sir—I always turn to your depart- 
ment as soon as I get the rightly-named Lit- 
tle Schoolmaster. No one thing has im- 
pressed me as much as the idea you continu- 
ally try to impress on your readers of being 
perfectly truthful in whatever they say in 
their ads. Next to that is your idea of being 
modest in assertions—of not always using 
superlatives. We, as a people, seem to be a 
nation of double superlatives. Sensation- 
alism is what many of the people demand. 
I saw a daily paper, printed at Sacramento, 
without any sensational cuts and very modest 
head-lines, which was a paper very much to 
my liking. Some years ago I came across 
and obtained a good liniment, which I used 
for some time, and got in the habit of saying 
to any of the family who had a cough, bruise, 
or burn or pain: “Put some of thet on ; it 
will do it good.” I said it so many times 
that I narrowed it down to: “It'll do you 
good—Do-Good ’’—until I finally named it 
“*Do-Good.”” I asked my friends what they 
thought of the name, and they, without ex- 
ception, said it was too commonplace—not 
enough sensationalism in it. ‘* But you 
easily remember it, don’t you?” ‘“ Yes,” 
they all admitted. I do not claim that it is 
the best thing on earth, but doclaim that it is 
good. I saw, in Prinrers’ Ink, a short time 
since, that they would like specimens of brief 
ads. I think I have a few that could not be 


improved muco in that respect. Please give 














me your opinion of them, and of the rame. 
It seems to me the name tells a good deal. 

Do-Good Liniment—good for u u U. 

Do-Good, for sore eyes, sore throat. 

Do-Good— good for sore kidneys, sore 
lungs. 

Do-Good cures burns and scalds. 

Do-Good—good for you, for your family, 
for your horse. 

Do-Good—good for lame back, for all aches, 
pains. 

Do-Good—always good, always doing good. 

Do-Good stops burning in burns and scalds. 

Do-Good—good for coughs and colds. 

1C U R wanting some Do-Good. 

U R Money back if not satisfied with 
Do-Good. 

Respectfully yours, S. S. BuTLer. 
although coined names for medicines 
have never struck me as being particu- 
larly valuable. It seems to me that 
‘* Smith’s Nerve Remedy,” or ‘‘ Jones’ 
Cough Cure,’’ or ‘‘ Robinson’s Cure 
for Dyspepsia,” is about the right sort 
of name for the medicine. You get 
the whole story right in the name in 
that way. You don’t have to inquire 
what the medicine is for. 


This advertisement has been wait- 
ing insertion since August of last year. 
It is as good now as it was then—good 
as an essay on advertising—poor as a 
business-bringing ad. The local ad- 
vertiser need not use his space in de- 
fending or ‘‘boosting” advertising. 
He can occupy his time and space ina 
very much better way. Example goes 
farther than talk. What a woman 
wants to know is what you have to sell 
and how much you want for it. Trust 
her to find out how honest you are. 
She doesn’t care for the theory of ad- 
vertising. What she wants is the daily 
news of the store. She will pass right 
over an ad like this and she is right to 
do it. The matter in the ad is all 
right but not as advertising. It is a 
good enough essay, but it is padded 
and is written partly for sense and 
partly for sound. There is a certain 
amount of verbal gymnastics about it. 
With it all, however, there-is much 
that ought to interest readers of PRINT- 
ERS’ INK—much that will bear think- 
ing of and remembering. 

The ad was published by ‘‘ The 
Howland-Stark Co.” I don’t know 
who wrote it. I would like to know. 








This newspaper story is probably founded 
on fact, or if not we'll found a fact on the 
story. Good story anyhow. 


A nervous-looking man went into a store the 
other day and sat down, when a saleswoman 
offer serve him. He said he didn’t want 
anything. She went away and he sat there half 
an hour or so when the merchant went to him 

ng. “ No,” said 
the nervous man. “I just wan to sit here - 
my d r has recommended perfect quiet, and 
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67 
he says above all things 1 should avoid crowds 


Noticing that you did not advertise in the news- 
papers [ thought this would be as quiet a 


lace 
asl could find ; sol just drop; in for Bg = 
hours.” All he wanted, he said, was a quiet life. 


When newspapers first began to be pub- 
lished in London, an editor took opportunity 
one day to say that a certain man desired a 
certain something—no matter what. That was 
the invention of advertising, though the in- 
ventor may not have known what he had 
found. From that time to this people have 
made more or less use of the papers to pub- 
lish their wants and tradesmen their wares ; 
but we doubt very much whether any real 
improvement upon the first advertisement 
has ever been made. It was a frank state- 
ment that somebody wanted something and 
what it was that he wanted. Doubtless he 
got it. 

But trade is a great deal older than that ; 
with its tricks, its subterfuges, its nice dis- 
tinctions, its smiles, its wiles, its winning 
devices, its cunning makeshifts, its substitu- 
tions and adulterations ; also with its honor 
and integrity. 

Trade captured the new invention. News- 
papers had been printed for the news and 
gossip of the wits about town; they began to 

printed in part for tradesmen to set forth 
their wares in. The partnership has grown 
to an enormous extent; and yet we doubt 
whether so good an advertisement has ever 
appeared again. 

here are still the two ways to win trade, 
as of old: One to deserve it and wait; the 
other to advertise. Not all who wait de- 
serve it; not all who advertise don’t. The 
old slow way is still the sure way of the few. 
The newspaper seems to be a short-cut to 
success by the many. But it isn’t. Pub- 
licity ‘helps what one to be helped; some- 
times it helps the other. The advertiser is 
apt to hitch his cart to the newspaper nag 
and wait for it to go. Sometimes it goes; 
sometimes it don’t; sometimes it goes to 
smash. 

If advertising is mostly a waste of money, 
that is because most advertisers are not mer- 
chants. Or, to put the other side of the fact 
forward, it is because advertising is mostly 
foolish, or false, or both. It is generally 
both. 

What news do people want about goods? 
Colored by interest? Sensational hullaba- 
loo? Let an advertiser stick to his facts, 
and he’ll shortly find out whether he is a 
merchant or not. It is a mine of wealth, 
white elephant, or shipwreck, according as 
the advertiser deserves, as a merchant of 
course, to be looked at. 

The newspaper nag is a very good nag; 
but she needs the right sort of wit in the 
driver. Almost everybody is straining after 
the wrorg sort of wit. Go back to the first 
advertisement. The editor plainly stated 
the man and his want as a matter of interest. 
How far the advertising of to-day has fallen 
below the simple original ! 

The wit that is wanted is wit to gather the 
things that are wanted ; wit to sell them as 
people are ready to buy; wit to balance the 
things and the money; wit to make it easy, 
pleasant, comfortable, safe to buy; wit to 
respect the prevalent notion, and wit to offer 
new notions as the old wear out. To do the 
right thing is the hard part; the telling is 
easy. 

Almost everybody supposes that it is words 
that are wanted. It is wit, business wit; 
and wit is deeper than words. The man who 
deserves prosperity in trade,and waits for 
it, he is the merchant, he has the wit. Let 
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him not wait. Let him hitch the newspaper 
nag to his business, though he suffer the 
direst poverty of words. The nag and his 
business will trot off together with the very 
poetry of motion. 

+ 
Editor of Printers’ Ink: 

You pay great and keen attention to the 
typography of advertisements. Do you also 
pay co-ordinate attention to their literary 
substance? Assuming that you do, I send 
you the inclosed marked ad, which has ap- 
peared for two weeks in the Standard-Pudblic 
of Rockland and this place. Kindly consider 
whether there is any value in such work, and 
whether it is common or otherwise. Very 
respectfully. 

So far as I have been able to dis- 
cover in an intimate acquaintance with 
Printers’ InK—since the first num- 
ber—it hasn’t given any particularly 
‘* great and keen attention to the typog- 
raphy of advertisements.”’ The typog- 
raphy of ads is a comparatively insig- 
nificant matter. PRINTERS’ INK con- 
cerns itself with the real, vital facts 
about advertising—about the methods, 
plans and expense. The typography 
is merely an incidental. It is pretty 
hard to spoil a good ad, no matter how 
badly it is set up. Of course, artistic 
typography is to be desired. It should 
have much attention, and it is worth a 
great deal. It is important, just as 
every other detail of advertising is im- 
portant. What is said in an advertise- 
ment isa great deal more important 
than the wording that is used in saying 
it, and the wording is more important 
than the type. 

In the advertisement mentioned in 
the foregoing letter, the typography is 
very excellent, and the advertisement, 
I believe, utterly worthless. I don’t 
know how it is with other people, but 
bad poetry gives me the horrors. It 
sets my teeth on edge, just like filing 
a saw would. It is actually physically 
nauseating. That is, when it is just 
ordinarily bad. It is possible for it to 
be so bad that it is good. If it is bad 
enough to be funny it has that merit. 
You can laugh at it then, but if it is 
just plain bad there is no help for it. 
It is likely to be just ‘‘ plain bad.” 
Poetry has no business in advertising 
anyway. A poet is permitted to take 
all sorts of liberties with the English 
language and to make his meaning just 
as obscure as he pleases. Perhaps the 
more obscure he makes it the greater 
poet he is—if you doubt it, read 
Browning and Coleridge. Now, ob- 
scurity has no place in advertising. 
The nearer you can get down to bed 
rock, the better. The poet has to 
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think as much of sottid as he does of 
sense, and he frequently sacrifices 
sense forthe sake of sound. He takes 
sixteen four-line verses to tell some- 
thing that could be told in four words. 
He weaves wreaths and garlands all 
about his facts, and disguises them so 
that you have to look for them with a 
searchlight. That sort of language 
won’t do in advertising. There is no 
possible way of making advertising too 
plain. The plainest kind of plain lan- 
guage doesn't seem to be strong enough 
or plain enough to penetrate the intelli- 
gence of a great many advertisement 
readers. A Chicago advertising mana- 
ger said to me once: ‘‘ When we ad- 
vertise a certain clock, we put a pict- 
ure of the clock right in the ad ; then 
thee can’t be any mistake.” One 
would suppose that that was pretty 
near plain enough, but I have no doubt 
that many people came to the store ex- 
pecting to get something entirely dif- 
ferent from the thing that was adver- 
tised. 


*,* 


READY-MADE ADS. 


{I do not write these ready-made ads. They are 
taken wherever they are found, and credit is 
—- to the author when he is known. Contri- 
utions of bright ads are solicited. The name 
and address of the writer will be printed, if he 
wishes it to be.—C. A. B.] 





For a Clock Repairer—(By J. Hutterly). 
It’s 
Clock-Cleaning 
Time, 


And I’m ready to put 
your clock in first-rate 
order for very little 
money; 50c. up, and 
guaranteed for one year. 
Smith’s Hospital for 
Timepieces. 





For a Hardware Dealer. 


Grandfather, 
Son, 
Grandson 


have traded at our place of business since 
the year 1855, and the constantly increasing 
business done at the old stand is proof as to 
the sterling worth of goods sold and the 
reasonable prices asked for them. We are 
right in the midst of the Stove season now 
and think we have the nicest line ever 
—— to the city. We will appreciate she 
privilege of showing them to you. 
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For a Shoe Sale—(By P. Royal). For a Butcher-—\ By L. J. Kramer). 


Be Patient, Please! |Conglomolard, 
There is nothing strange in this jam. It is Suetoleum, 


retty —- ge oe ge hy our former 
uyer made a big mistake and the new man- 2 
ver insists anan one selling off every pair of Cottolardine 
es in stock and giving him a x to 
tart afresh. There are no finer shoes in 
ie world than these, and the only way to 
nvince you of that fact is to make the 
rices so low you cannot help buying a pair 
1 let you see how long they will wear, 
re — they look and how comfortable Lard, and give even one-third as good 
y : 
Have a little patience if we cannot wait —. like good pastry, and only 
n you at once, for the prices we are now ook tak aun geo ag Wee haut ko 
ting for highest grade shoes have no ats too sod. 
rallel in the annals of the shoe b _-imecsllel —s ee 
iis naturally attracting a large crowd of 
rewd buyers. We guarantee every pair, For a Meat Store—By Louis J. Kramer). 
»n at the reduced prices, and will give 


ae Ever try our 
Picnic Hams ? 


They're a-short-cut, round- 

: ° ’ trimmed shoulder—kind of a 
Bring Us Oculists cross between the ham and shoul- 
der. 

Prescriptions to Fill _ reat for picnies—cheap, too 

yer than ham. 
If you want the finest kind of Other smoked meats. 
work performed for very small KRAMER, - - - - Tue BuTcHER 
charges. We have unusually All fully guaranteed. : . 
good facilities for manufacturing aarp ileal 44 entaies bine tee 


and repairing. penne and are proud of our repu- 
tation. 


and all such substi- 
tute for Pure Lard may be all right in 
their way (and they weigh enough too), 
but for first-class baking or cooking 
you cannot use a substitute that wiil 
take the place of Pure,’ Unadulterated 








For an Optician—(By //. H. Brown). 








j Carpet Dealer—(By ]. N. Hawkins). . : 
a (By J For C:othing—(By Mrs. J. A. Kershaw). 


I’ve Laid a Carpet Here’s 


for a lady in this city—a Brussels 
carpet a the Blank make. Your Chance, 
Charged her 95¢. a yard ah, it, e 

ut down, ready to walk on. 

She priced the same goods else- Big Man. 
where and was asked $1.25 a We've just twelve too many pairs of 
yard. Then shecame to me and extra large-size trousers and we want 
saved 3o0c. on every one of the 40 you to have a pair, so we've put a 
eo it took to cover her floor. price on them ES will make it easy 

promised to finish the work for you to get them. They're made 
Ww ednesday, and when the clock of fine all-wool material and usually 
struck “ dinner" that day it was sell tor $6, but just because we've got 
done. That’s my way of doing so few of them we'll let you have them 
business. I've got some more of for $4. pair. If your waist measures 
this kind of carpet—many differ- 44 to 50 inches come quick and get 
ent patterns—and will save you your pick. ’ 
the same kind of money and do 
the same kind of prompt work. 








For Clothing—(By Mrs. J. A. Kershaw). 





For Plumbing—(By Fohn A. Kershaw). | If You 


What Want Your Boy 
Do You Care to look his best, bring him to us. 


We will put one of our regular 
if T don’t know $s all-wool cheviot suits on him 
very much about angles else but pod and charge you only $3.50. 


I've given so much time (most all my life) | We don’t claim there is noth- 
to learning that one thing thoroughly that I ing cheaper, but we do claim 
haven’t been able to learn much else. I do that there is nothing better at 
know pretty nearly all there is to know the price. 

about Plumbing, and as fast as there’s These suits are $3.50, because 
anything new to learn I learn it. I know getting you into our store and 
it sounds boastful, but it’s true. Try me on making you acquainted with our 
the next job you have; my services won't clothing, and with our ways of 
cost you much—if any—more than the serv- selling, means more to us than 
ice of some one who knows less about it. the loss of a dollar and a half. 
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CONFESSIONS OF AN ADVERTIS- 
ING SOLICITOR, 


Soliciting advertising on good busi- 
ness grounds is mighty unprofitable 
work. I do not want an easier case 
than when my competitor tries it. He 
can talk circulation. I'll talk duck- 
hunting. He will tell how his me- 
dium pays advertisers. I will tell of 
the best fishing grounds I know. He 
will argue and cut his rates down. I 
will dine, and drink, and smoke, and 
keep my rates high enough to pay for 
it. He will know advertising. ! will 
know champagne. 

Advertising that has a profit in it is 
largely a matter of jollying. That 
may sound a little strong, but other 
men have said it. You may have 
heard something similar around club 
tables late at night, but you can be 
certain that only advertising solicitors 
were present. The expression was 
never intended for print. 

Strike a responsive chord in a man 
and you can easily strike his pocket- 
book. Fail in this, and you find a 
rocky road, with small profit at the 
end of it. High rates and good fel- 
lowship go together, else who could 
afford to be a good fellow ? 

I avoid these hard-headed men who 
beat rates down, and talk about the 
practical part of advertising. You 
might as well try to jolly a wooden 
idol as some of those men. Give me 
the man with a fad, or a penchant for 
fun, and I'll land him. 

Down in Illinois is a man who is 
pretty gruff with most people. He 
has plenty of money for advertising, 
and the solicitors all go there, but I 
never happened to meet one who got 
an order. I spent a day in the town 
looking the man up before I saw him. 
I found that his fad was his town. It 
is a small town, but he helped to build 
it, and is looked up to as the greatest 
man in it. I looked up the rival towns 
so as to condemn them. I floated 
down the little river so as to tell my 
impressions of it. I found out some 
things about the town’s history that 
the man himself didn’t know. I got 
the man’s order—the largest order he 
ever gave for advertising—and he act- 
ually never asked the price of it. 

In St. Louis is a man who, as far as 
I know, has only one friend, and that 
friend is his fad. I was lucky enough 
to find out about this. I did not go 
to the man first. I interviewed the 
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friend on some trivial pretense, and 
spent three days and three nights in 
making friends with that friend. On 
the third day the friend began talking 
about the man I wanted toland. Then 
I warmed up to the matter and invited 
the two friends to dinner. It took me 
three days to get that order, but it was 
worth it. 

There is an art in entertaining ad- 
vertisers which the successful solicitor 
must know. There is a knack in being 
lavish without being oppressive. There 
is a method of ordering twenty-five- 
cent cigars, as if in honor of your 
guest, without making him feel out- 
classed because he doesn’t always 
smoke them. There isa time to order 
just one more bottle of wine than is 
necessary, just to show that it flows 
freely. There is an art in making a 
man feel satisfied with himself, and 
convincing him that he is greater than 
he knew. 

Give me that art, and a medium 
which never reaches any one but its 
advertisers, and [ will turn in more 
business than another man with a mill- 
ion circulation to back him.—Reszults. 


ees : 
THE BOARD-CARRIERS OF LONDON. 
It is estimated that there are eight thou- 
sand board-carriers—popularly known as 
“sandwich men ’—in London. No employ- 
ment in which the laboring classes are en- 
gaged is, perhaps, more precarious than 
theirs. A boardman’s life at any time is a 
hard one. Exposure to every variety of 
weather ; a mere pittance of wage, ranging 
from one shilling to sixteen pence a day ; no 
home, no social status, no certainty of work. 
Yet army pensioners receiving sixpence a 
day are glad to supplement their scanty al- 
lowance by such unenviable toil. The occu- 
pation itself—tramping in a file of eight or 
ten, sometimes a dozen—along the curb or in 
the gutter of the streets, with a board in 
front and behind, and not seldom another 
over the head—cannot kindle very keen 
emotions of dignity and self-esteem. A home 
is established for these sorry wayfarers at 39 
Queen’s Square, Bloomsbury. Recently it 
was my good fortune to inspect it. The 
commodious kitchen is open for social inter- 
course. A large room on the first floor is 
fitted up and brightened with illuminated 
texts for week-evening assemblies and Sun- 
day services. Each of the bedrooms, light 
and lofty, contains eight or ten single beds. 
Indeed, the needs of the men resorting to the 
home are fully provided for. A “ Club” or 
“* Self-Help Society ” is an exceedingly pop- 
ular movement in the home. For an en- 
trance fee of twopence and a weekly sub- 
scription of one penny a boardman out of 
work through stress of weather or other 
cause receives an advance of ninepence a day 
for three days, to be returned when the hard 
times improve. A quarterly distribution of 
the funds is made amongst the subscribers, 
to be expended in clothing. In the last eight 


months £22 have been spent in this way.— 
The Quiver, 














SUCCESS AND es IN ADVERTIS- 

Sometimes very little causes are respon- 
sible for very important results. The latter 
may be favorable or the reverse. The paths 
to success and failure are not at first ve! 
diverse. They run side by side long vation | 
to deceive many travelers as to which is the 
right road totake. Little things will often 
lead to mistakingthe road. Apparent “short 
cuts” may lead you over devious and thorny 
paths. Seemingly smooth ways may turn 
out to be rough and rocky. Eternal vigi- 
lance is the best watchword and nearly al- 
ways the price of success. 

I believe that in many cases “ two heads 
are better than one,’’ but I also believe that 
‘too many cooks spoil the broth.” Advice 
is a good, in fact a necessary, thing to take 
when advertising—but not too much of it— 
that is, not from too many quarters. One 
man who wants to advertise and another one 
who knows how, usually make a sufficiently 
effective team. Bring in three or four “ ex- 
perts,’’ and you have confusion and chaos. 
It’s a clear case of “too many cooks.” It 
often hinders success and beckons failure. 

On the other hand, “single headed ’”’ ad- 
vertising is rarely successful except when 
done by a most experienced man. There 
are a dozen or more advertisers 1 know who 
“go it alone’’ and do it successfully. But 
they have had nearly a lifetime of e i- 
ence, so advertising comes natural to them. 
For these there are a dozen hundred who go 
it alone and—make a failure of it! And there 
are lots more coming—they’ll never learn 
that they can’t succeed until they fail! 
That is their experience. 

The impatient advertiser is rarely success- 
ful—the man who can’t wait has no business 
to advertise. He who sows with the expec- 
tation of reaping the next day is a prey to 
disappointment. It is the patient an, as who 
wae gets the best and biggest fish; the 
casual fisherman often has his labor for 
nothing. Quick fortune hunters, through 
advertising, are invariably failures. 

Mistaken ideas of friendship and its re- 
quirements often turn comparative success 
into positive failure. An advertiser having 
many friends in the publishing business 
yields to their importunities and—“ just for 
friendship’s sake, you know”’—gives among 
them several thousand dollars’ worth of con- 
tracts that are not worth—to him—one hun- 
dred dollars in the aggregate. That same 
amount of money, elsewhere directed, would 
have added to his success. As it was, it 
detracted from it and carried him so much 
nearer failure. Friendship really has no 
place in business. , : 

The persistency with which a man will 
continue to advertise what he knows will not, 
and cannot be, a success, is appalling. In 
the face of advice founded on experience he 
goes doggedly on blindly, recklessly, hope- 
lessly, but he won’t give in until he has 
failed himself and possibly dragged a few 
others nearer to failure by reason of his un- 
paid debts. 

Partial successes often lead up to total 
failures because of the advertiser’s inability 
or indisposition to follow up the advantage 
by renewed effort. Supineness is the bug- 
bear of permanent success. Indifference is 
the “right bower” of failure. Successes 
don’t come to a man unasked, unwaited for, 
unworked for. They are the distinct pre- 
rogative of the keen, active, alert, up-to-date, 
brainy business man, and the inevitable in- 
heritance of his opposite is ‘* failure.” 

Joun C, GRAHAM, 
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NEWSPAPER ADVERTISING IN “ PRINT- 
ERS’ INK.” 


It is with printers’ ink that nearly all 
profitable advertising is done, and therefore 
the title “‘ Prinrers’ Ink ” has been very a 
—s given to the best of several pu 
ications that are devoted wholly to the in- 
terests of those who advertise and the 
mediums through which their advertising is 
done. Most of the general advertisers in 
Tacoma receive copies of PrinTErs’ Iwx, and 
study it with profit. In it they find not only 
a large amount of good reading, and a large 
number of valuable suggestions to aid them 
in their advertising, but they see how the 
newspapers themselves make use of what 
they so persistently recommend, The most 
interesting thing, however, about these ad- 
vertisements is to observe the use made of 
the space occupied—what is said and how it 
is said. Some of these advertisements are 
models, In many cases, however, the mistake 
is made in trying to say too much, and so 
saying nothing that busy people can find 
time to read—nothing that fixes the attention 
or can be remembered. Some boast of circu- 
lation. Some, with far more wisdom, show 
the increase of_ their advertising income 
—the best possible proof that advertisers 
find it profitable to patronize them. me 
advertisers, and particularly those in the 
West, devote their advertisements to the city 
in which the publication is issued, rather 
than to the publication itself. And this is a 
very excellent idea, for the advertiser whose 
business they expect to attract likes to know 
as much as possible about the constituency 
he is likely to reach, and it is, in fact, first 
necessary to know this before knowing how 
to reach them. 

The value of the advertising done by news- 
popere to the localities in which they are 
published must be very considerable, for the 
reason that the facts stated are, most gen- 
erally, the facts that it is the most desirable 
to have known. 

Printers’ Ink is always entertaining. 
advertisements are by no means its least en- 
tertaining feature. By a study of them an 
observant advertiser will learn much that he 
can turn to most excellent and profitable use. 
—Tacoma (Wash.) Sunday Ledger, Jan. 
5th, 1896. 


—_ +o 
DISGUISED ADVERTISING, 


A good many advertisers are always try- 
ing to conceal their identity. They are con- 
stantly springing new shapes and set-ups. 
Their advertising wears a perennial disguise. 
If your advertising is of such character that 
you have reason to think that people will 
avoid it if they know what it is, of course 
your best plan is to conceal its character as 
carefully as possible, or, better still, get 
something to advertise that won’t need con- 
cealing. But if you are advertising some- 
thing that people want make it as easy as 
possible for them to find your ad. There is 
an accumulative effect in advertising which 
is very apt to be lost if you appear before 
the public in all sorts of P oon and guises, 
but which becomes of great value to the 
persistent advertiser who has so well pre- 
served his identity that each day’s announce- 
ment is but another link in the chain that 
binds the public ‘to him. — /ndianapolis 
Fournal. 


Its 


——_ ++ —__ 

“Man wants but little here below "— 
So runs the good old song; 

If he but advertises, though, 
He doesn’t want ¢haé long. 
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Its Best Month 
Its Best Quarter 
Its Best Year 


This is the record of the New York 


MAIL AND EXPRESS 


for the periods ended December 31, 1895. The an- 
nouncement of gains in advertising business by this pa- 
per that has appeared on the first day of each month for 
more than a year is repeated again to-day with high- 
water mark figures. The increase in advertising in 


The MAIL AND Express led its next competitor in 
advertising space during December 


97 inches or 417-20 Columns. 


The increase of advertising in the MAIL AND EXPRESS 
during the year 1895 amounted to 


1,390 Columns, equal to 198 I-2 Pages 


The increase in the next highest competitor of the MAIL 
AND EXPREss was 568 columns, or 81 pages. 

These figures cannot fail] to interest all advertisers in 
and many readers of the MAIL AND Express. The dis- 
criminating, conservative advertisers of New York place 
their announcements most liberally in the advertising 
medium that 


Produces the Best Results 


This is one reason why the MAIL AND EXPRESS leads all 
its competitors in gains in business. 

The outlook for ’96 is most promising for this news- 
paper. With greater popularity than ever before among 


the very best class of newspaper readers in and near 
New York; with warmer welcomes at the firesides of 
more homes than any other New York evening paper 
appreciation of the value of its advertising columns, 


December, 1895, was pS 
173 7-10 Columns, or 24 per cent | 
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enjoys, and with constantly increasing evidence of the 
the MAIL AND ExPRESss is surely in position to wish its 
readers, its friends, its esteemed contemporaries and 


even its enemies, if it has any, a prosperous and happy 
New Year. 
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Unasked-for 
p r aise This Letter, from 


one of the greatest advertising authorities of the day, is 
a better advertisement for us than we could ever write: 














Office of C. I. HOOD & CO., 
Aputhecaries. Lowell, Maas., Nov. 18,'95. 
Mr. A, L. Thomas, care Lord & Thomas, 
45 Randolph St., Chicago, I. 

Dear Sir:—1 am in receipt of your esteemed favor of the 11th 
inst., which contained ctreular showing reproduction of advertise- 
ments of the Calumet Baking Powder Co. 1 desire to congratulate 
you upon having facilities at your command which enable you to 
produce so attractive and effective advertisements. If we employed 
anyone outside of our own staff to get up advertisements for us we 
certainly should consider your company. 

Very truly yours, WILLARD EVERETT. 














Bread ¢ Pastry baked with 


CALUMET BAKING POWDER 


Do not contain 


Rochelle Salts, A/um, Ammonia, Lime 


HES or any Injurious substance 
Ss a 
vi Vg 





One of the Calumet Baking Powder Co. ads. which was reproduced in the 
circular of which Mr. Everett writes. Original size, 4 in. double column, 





Let Us Prepare wetter 


Our book, ‘‘America’s Magazines, and Their 
Relation to the Advertiser,’’ free. 


newsrarer FORD & THOMAS, 


AND MAGAZINE 








ToustY ADVERTISING 45-49 Randolph St., CHICAGO 
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THE 


KANSAS CITY 
STAR 








Accepts advertising on condition 
that if the actual circulation of its 
Daily and Sunday editions does 
not exceed 60,000 and if that of 
its Weekly edition does not ex- 
ceed 100,000 no charge is made 
for it. 

No other newspaper in this 
country, published in a city of 
200,000 inhabitants, has a cir- 
culation even approximating that 
of THE STAR. No other so 
completely covers the territory in 
which it circulates. 

Kansas City is covered by the 
use of THE STAR alone. 


New York Office, 80 Times Building, Frank Hart, Manager. 
Chicago Office, 1320 Masonic Temple, W. T. Davis, Manager. 
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My 
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: Without Merit—Without Praise 


and vice versa 


| 


={ APPLICABLE TO EVERYTHING 


t The 
: Vickery & Hill 
2 List 


O—A0__9__9Q\__ 9A__ 9A __AA___en ___) 


O— 90 90 40 _ 90 90 __9n _* 


NOY OQON QOD QQOOP RDO PQROPQOO DUD VORP ROO DODO DODD RODD DOOD P RHO PUDD PROD PODO DODO DODO RODD DQONP DORON DUO) 


Cannot be Praised too — 





BEAUTY FREE! 
CELNART ‘te T ined irguarenteed 


remedy is 





Bool 
=] Bock fullotin y RE, 1208 Chestnut = P 


>. = I desire to say that Vickery & Hill List has been among the best 

=} mediums that I have advertised in this spring, and I cannot praise 
it too highly. When I start again in the fall, I am sure that my 
< advertisement will be in your List, for I certainly have received 
=I great results from it, and believe in standing by everything that 
. pays me, as yours has, JOSEPHINE LE FEVRE. 


C—O ____\_FN_FN_F 


WVQONUYOY 





= | THE VICKERY & HILL CO. 
AUGUSTA, ME. 


= JE 
’ 3 C.E. ELLIS, Manager Special Advertising Offices : 
=f 517 and 518 Temple Court, New York = 
= ( Boyce Building, Chicago, Ill., W. J. KENNEDY in charge E 
j= 
LANTTRINTOINUONUTODTTONTUORTTOOTTUEDUNETUETUCONTCOTECOTTONTEODNTOLNTOLTCENUCLTUCDTTONN 
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That you can largely 
10 increase your business | 
in this territory | 


If you can but gain a hearing | 


WITH THE PEOPLE 
| YOU CAN DO THIS 


EFFECTUALLY AND AT REASON- 
ABLE COST through 


: The 
: Chicago 
: Dispatch 


By JOSEPH R. DUNLOP. 


Three Editions, nearly 65,000 copies daily. 


We have advertising space for sale 
at Reasonable, not Cheap, rates. 
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A THREE-YEAR- 
OLD; THAT 

PASSETH ALL | 
UNDERSTANDING 


—_—_— 
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‘** Its Enemies Cannot Stop Its Progress.’’ 
[Editorial in Peoria (Ill.) Journal, Oct 30, 1895.] 
Tue Cuicaco Dispatcu has just entered upon its fourth volume and it 






} is not an extravagant statement to say that the record made by the paper so far 
has never been —— by a newspaper anywhere in the United States. When 
| everything is taken into consideration—the jealousies of the older Chicago 
newspapers, together with the handicaps placed upon Tue Dispatcu through 
| various channels—the success of the paper shows that its publisher knows 







what he is about. Whenever the paper scores a point an attempt is made to 
slug some of its reporters. When this fails, the head of the concern is indicted 







by the grand jury. Notwithstanding these little pastimes of the enemy, the 
paper continues to forge ahead of its competitors. | 
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“EEG. Lonig Post-Dispatch. Z-. 


47_ MO. 166. ee * LOUIS, SUNDAY MORNING. ccr #2 1896—THIRTY SIX PAGES. ___ PRICE FIVE CENTS. 
a ————SSSS 




















U. 1controvertible ‘ible Facts and Figures of Post-Dispatch Circulation. 
~ Sworn Statement of Circulation D FACTS 


on we 


ST. LOUIS POST-DISPATCH, VS. CLAIMS, 
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CIRCULATION. 


REPORT OF THE INVESTIGATING COMMITTEE. 


aan. ©, 1006, 
the Powt-Dispaten, 
St. Leale, Be 


. @ Committon appointed at your request 11) push the 
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See Enlarged 
Copy on next two 


pages. 
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SWORN STATEMENT OF CIRCULATION 


ST. LOUIS POST-DISPATCH, 


VERIFIED BY EXAMINING COMMITTEE. 


WEEK-DAY EDITION Daily Average for 6 Months, SUNDAY EDITION,Average for 6 Months, 
79,23cE. 8s3,6ca2. 


Averages Per Day for the | MONTHLY AVERAGES, 
Six Months. Daily & Sunday Daily Only Sunday. 
738,364 


Ayerage for July.. 25133 79.77: 
Daily and Sunday....79,858 Aug....78,005 77,5 4 31.886 












Daily(Week-Days Only) 79,236 Och FOIS RaIO SeaTO 

aily(Week-Days Only) 79, Det....--79, i 5. 
Nov.....81,773 S1,121 86,015 

Sunday Only..........83,642 Dec......83,502 83,034 85,939 





GAINS FOR DECEMBER OVER JULY. 
Daily and Sunday, 5,138; Daily Only, 4,879; Sunday, 6, 166. 
REPORT OF THE INVESTIGATING COMMITTEE. 
Cuas. H. JONES, ae. January, 9th, 1896. 

Editor and Manager of the Post-DispatcH, St. Louis, Mo. 

DeaR Sin—The undersigned, a Committee appointed at your request to investigate the 
— -_ advertising of the Post-DispatcH, beg leave to respectfully submit the fol- 
owing report: 

Your Committee was given the fullest liberty and the scope of the investigation was 
not limited in any way, every department was thrown open to us, we had open letters to 
your supply depots and carriers requesting them to furnish us every information, and at 
the suggestion of one of the Presidents of our leading banks one Accountant was selected, 
and at the suggestion of Mr. Sturgeon another, who did the detail work and furnished their 
conclusions to us. Our report is therefore the result of more than three days’ constant and 
patient investigation. 

e find the books and records of the Post DispaTtcH are kept in such a business like 

way that it was an easy matter for us toobtaiu quickly any information that was called for. 
We firs: vestigated the six months’ circulation statement which you have published from 
Aprilto. tember inclusive, and find the same verified by your books and records. The 
average per day for the six months was, daily and Sunday, 79,0.0 copies; daily, week- 
days only, 78,759; Sundaygonly, 80,598. 
We then investigatq@f the circulation for the six months, ending December 31st, show- 
ing an average for six months, daily and Sunday, 79,858; daily, week-days only, 79,236; Sun- 
day only, 83,642. We investigated likewise the circulation figures for the month of Decem- 
ber, which shows a circulation of 83,502 daily and Sunday; daily, week-days only, 83,034; 
Sunday only, 85,939, a steady increase over previous months. 

Upon the verification of these figures, we took up the question of unsold and sample 
copies; that is, copies which were returned by newsdealers, and copies which were sent to 
your traveling agents for use in canvassing, We found the net percentage of the returns 
to be, daily, about 7 31-100 per cent, and on Sunday 1052-100 per cent. 

The average number of sample copies used for the six months ending December 3ist, 
was daily 659, and Sunday 954, but inasmuch as these were used by your own agents, and 
traveling canvassers, and distributed by them, your Committee believes that these copies 
should be regularly counted in your net circulation. We ure aware that inthus giving the 
net figures for your circulation, we may be doing a comparative injustice to the Post- 
DISPATCH, but a8 several parties composing this Committee represented large advertising 
interests, it was thought best to give the number of actual copies paid for, as nearly as 
could be ascertained, after all returns had been made. At the same time we wish to say 
that part of your returos (those from Newsboys’ sales) have already been deducted in mak- 
ing bE eon statements from time to time. 

our Committee finds that the la:ger part of the circulation of the Post-Dispatca is 
in the City of St. Louis and Suburbs, and by far the larger portion of this circulation is by 
carriers to regular subscribers. 

In the matter of advertising, your Committee has found that the aggregate volume of 
advertising during 1895 was larger than any other year during the history of your paper. 
This success of business was marked during the last month of 1895, especially so during the 
last three months, and the increase of advertising has been from all sources, local, foreign, 
and in the Want department, 

In reference to the country circulation of the Post-DispatcH, which had been carried 
on at a loss to the paper, your Committee noted particularly what effect the increase in 
price, which took place on January Ist, would have ou its circulation, but it was not possible, 
at the time of rendering this report, for your Committee to determine this precisely. To 
date the percentage of loss has not been more than twenty per cent, and we have reason to 
believe that the first loss will be the greatest; especially inasmuch as your canvassers in the 
country were withdrawn during the holidays, and have just resumed work. We have ex 
amined the letters of your Country Agents, and find that by far the larger percentage of 
them are well pleased with the change, and will —_ the paper more vigorously than before. 

There has been no loss of circulation in thecity, however. On the contrary the cir 
—— in the city has steadily increased during the past month and during the past two 
months. . 

In conclusion, it is the opinion of your Committee, after as careful and thorough an 
exa’ ination as has ever been given to any newspaper, that the Post-DisPatcu is entitled 
to the fullest confidence of the community, and so far as we can learn, no misstatement or 
overstatements have been made in regard to circulation or advertising patronage, and that 
the entire manner in which the business end of the paper is conducted is highly cred 
itable to yourself and associates. 

Respectfully submitted, 


ALFRED E. ROSE, R. M. SCRUGGS, 
President of the H.-O. Co. Pres’t Scruggs, Vandervoort & Barney 
Advertising Manager Scott & Bowne. Dry Goods Co. 


ISAAC H. STURGEON, 
Comptroller of the City of St. Louis, Mo. 
B. HILLMAN, LON V. STEPHENS, 
of Siegel, Hillman & Co. State Treasurer of Missouri. 
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PROVED FACTS Vs. CLAIMS 


Post-Dispatch Circulation 
Statements Proved. 


THE LARGEST IN ST. LOUIS. 


A Thorough and Careful In- 
vestigation [ade by a 
Committee of Prom- 
inent Men. 





Five gentlemen, all well known and of vast 
business affairs, were for the greater part of 
last week engaged in investigating the circu- 
lation of the Post-DisPaTcH, a bey a aad 
whose actual and bona fide daily and Sunday 
circulation exceeds that of any newspaper 
ever published in St. Louis. 

The result of the gentiemen’s investigation 
isset forth in the report published on this 
page. It is couched in language so plain 
that comment on it is unnecessary. None 
would be made here if it were not the wish 
of the publishers to give emphasis to the 
claim made so often during the last year that 
the published figures of the Post-DiIsPaTcn’s 
great circulation are absolutely correct, and 
that its advertising patronage has had a 
growth in keeping with the rapid strides 
made in circulation. 

The gentlemen oompeteing the committee 
that made the investigation had access to 
every means and avenue of information 
bearing on the subjects of investigation, that 
was as free and unhampered as though they 
were the owners outright of the property. 
Allof_the books and accounts kept 7. 
Post.DIspaTcH in the conduct of its daily 
business which had a bearing, directly or as 
corroborative evidence, on the question of 
its circulation and advertising were at their 


disposal. 

Their examination lasted through three 
days—Monday, Tuesday and Wednesday. 

‘0 make assurance doubly sure, and, as 

they say in their report, “at the suggestion 
of one of the presidents of our leading 
banks,” they employed two expert account- 
ants. 
The investigation was as thorough as pos- 
sible, with the freest possible access to all 
the sources of information. The inquiry is 
something which in point of completeness of 
detail no St. Louis publication has ever here- 
tofore invited. 

The committee found that since the two 
English morning newspapers reduced their 
price from 5cents to lcent in thecity and 
2 cents in the country, the circulation of the 
Post-DisPaTcH has increased instead of di- 
minishing. 

What is true of the circulation of the 
Post-DisPpaTcH is equally true of the Post- 
DISPATCH’S advertising patronage, which is 
also attested by the committee’s report. 
There has been a steady gain of advertising 
business, in volume and number of 
separate advertisements, since last February. 
The gain during the past two months has 
been notably heavy over the corresponding 
months of previous years, until now the 
revenue from that source is larger than at 
any period of the Post-DisPpaTcn’s existence. 


The gentlemen who composed the commit- 
tee were Mr. R. M. Scruggs, President of the 
Scruggs, Vandervoort & Barney Dry Goods 
Co.; Hon. Isaac H. Sturgeon, Comptroller of 
the City of St. Louis, a Republican in politics; 
State Treasurer Lon V. Stephens, who, until 
he accepted office, was at the head of one of 


79 
the largest banking institutions in Missouri, 
and who is one of the acknowledged Demo- 


cratic leaders of the State; Mr. B. Hillman, 
the managing pesseee of the great retail es 
tablishment of Siegel, Hillman & Co., re- 
cently started in St. Louis, and Mr. Albert E. 

, of New York, President of Hornby’s 
Oatmeal Co., the largest concern of the kind 
in the world. A committee so composed 
needs no commendation at the hands of any 
newspaper. The high standing of each one 
of them is well known to every intelligent 
reader of newspapers, and when such men 
attach their signatures to a document no 
further verification of its contents is needed. 

Mr. Scruggs has been at the head of the 
jae dry goods firm of which his name 

orms a part of its title for so long a time 
that doubtless that altogether worthy citi- 
zen, “ the oldest inhabitant,” would have to 
reflect a long while before he could tell the 
firm’s age. superior has been the char- 
acter of the firm’s stock and so unvaryingly 
upright and courteous in its dealings that 
its custom is drawn from the best and most 
intelligent class of buyers, not only in St. 
Louis, but throughout the West and Mis- 
sissippi Valley aswell. Though his business 
career during all these years has been an 
exceedingly active one, Mr. Scru has 
always found time to devote himself to even 
more than a due share of work in the church 
and in charity, and_ his Christian manhood 
and charitable deeds are as notable as his 
high order of business integrity. 

omptroller Sturgeon is alink between the 
old and the new St. Louis. In the days when 
the initial great railroad lines were bein 
projected atSt. Louis for the development o 
the still untold riches of the splendid West 
his was a potent personality. The sweep of 
years, which has whitened his hair, has not 
dimmed the native brilliancy or weakened 
the native virility of his mind, and with ad- 
vancing age his popularity has so incerased 
among all classes that though the cry in 

litics is for young men, yet he was in the 

ast election given one of the most impor- 
tant offices in this city. 

f ever a man was born to grapple with 
vast affairs of finance, State Treasurer Lon 
V. Stephensis that man. His father accumu- 
lated a large fortune, but instead of en- 
couraging his children to follow a life of 
luxurious ease, he taught them the hard, 
rigid lessons of business, and when he died 
the present State Treasurer, though then a 
mere boy in years, took up the management 
of his father’s bank at Boonville in connec- 
tion with a brother, and has pushed that 
institution to a position in the front ranks of 
financial concerns in Missouri. 

Mr. B. Hillman is comparatively new to 
the business and social life of St Louis, 
though his career since coming here has at- 
tracted the favorable attention of the most 
prominent men of affairs. His long service 
with the great firm of Siegel, Cooper & Co, 
of New York and Chicago has given him 

ractical experience with newspaper adver 

ising, and none is better prepared than he 
to deal with the subject intelligently. The 
fact that in point of age he is one of the 
oungest men at the head of great institu 
tions in St. Louis shows his business genius 

Mr. Albert E. Rose st known in the 
East as the President of Hornby’s Oatmea 
Company, and the words “ Eat H. O.,” whic? 
= Westerners allover New York and the 

tern States, testify to the wide popularity 

of the product of his enterprise. In additior 
to this he manages the entire advertising of 
Messrs. Scott & Bowne, proprietors of Scort’s 
Emulsion, and who are, as Printers’ Ink 
says, “almost the largest general advertiser? 
in America.” If all their advertising iu 
every country is taken into account they are 
rhaps the largest advertisers in the world. 

r Rose represented on the committee th¢ 
Eastern and foreign advertising interestt 
that feel concern in the circulation of West 
ern newspapers. 





Ss. C. BEC KWITH, Sole Agent Foreign Advertising, 


469 The Rookery, Chicago. 


48 Tribune Bldg., New York 
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“Completely covers Southwest Texas and Mexico.” 





469 The Rookery, Chicago. 





San Hntonio 
Erpress ... 





ONLY 


MORNING 


PAPER 
IN THE 
CITY 


Controlling a rich and extensive field. Embracing a 


territory larger than the State of New York. 


o « 9 « GURCIIRRIOR oo oo 


Daily . ~ - 9,500 
Sunday - - - 10,500 
Semi-Weekly - - 11,000 


It is impossible to cover Texas without the San Antonio 
Express. Ir 1s THE ONLY PAPER west of the Colorado 
River or south to the City of Mexico TAKING DISPATCHES, 


and the one and only morning paper within said territory 


printed in avy language. 


Express Publishing Company, 


San Antonio, Texas. 


SOSSSoooose 


S. C. BECKWITH, Sole Agent Foreign Advertising, 


48 Tribune Building, New York. 
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WONDER OFeeeee 
NEW YORK CITY 
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To the Editor of the Evening Post: 


Sir :—How is it that the Evening Post is the 
only paper published in New York that has not the 
“largest circulation in the United States”? Are you 
inferior in enterprise to your brethren? I ask 
merely out of curiosity, as a visitor from one of the 
slow-going Southern States, who is come prepared 
to admire the wonders of New York, and especially 
the enterprise of its far-famed press. All the others 
prove conclusively every morning or afternoon that 
they lead in circulation. You don’t seem to be 


in it. J. C. SIMPSON. 
New York, Nov. 30. 


FD ede ee ae de aera ee ine haw Go 








The above communication is 
copied from a late issue of the 
New York Evening Post, a paper 
that tells what its circulation is 
and receives a constantly increas- 


ing advertising patronage, eeeeee 
—Printers’ Ink, Dec, 11, 1895. 
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ON YOUR 
REPUTATION 

" FOR SAGACITY 
IF YOU OMIT 


Street 
Car 
Advertising 


CIHXSOYA 


from your mediums of known worth. 
You can easily ascertain its value by 
inquiry and also ask yourself the ques- 
tion whether or no you read the cards in 
the cars? Of course you do and “there 
are others.” But you want it rightly 
placed. Both as to rates and reliability ! 
Send for our list! 


CIWS 
Geo. Kissam & Co., 


253 Broadway, - - New York City. 
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THE 


Brooklyn “L’” 


offers the best class 
..0f advertising for.. 


BICYCLES... 


in existence. There are 126 poster boards—30x 52 
inches—on the stations, affording a grand opportu- 
nity for pictorial advertising. The cars (286) are 
equipped with concave racks of the proper curve to 
give real display. Size of cards in cars, 24x 16, 
The road is managed by EXPERIENCED practical ad- 
vertising men. 

The price for a full run of posters or cars—well, 


it’s the cheapest on earth—NO OTHERS ARE ‘“‘IN IT.” 
7 
Geo. Kissam & Co. 


253 Broadway, 35 Sands Street, 
New York.*.* Brooklyn *.%.* 
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The Poster 
Display 


| the Brookiyn ao ong 


is simply unapproachable. 





The finest examples of poster 


art—constant changing and re- 


newing of bills keep the display 


bright, attractive and remem- 


bered. 


126 Posters 


$100.00 per month on yearly 





contracts for poster 30x52 inches. 


How can you beat it ? 


op 


GEO. KISSAM & CO., 
253 B’way, N. Y. 35 Sands St., B’klyn. 
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FIVE POINTS 


showing just how my system is 


SUPERIOR 
TO ALL 
OTHERS 


The Appearance of the Cars 





Liberal Treatment of Customers 
Perfection of the System * * 
Number of Successful Advertisers 
Volume of Business Done* * 2 


#3 


GEO. KISSAM & CO. 


Postal Telegraph Building, 253 Broadway 
NEW YORK 
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Has learned of the 


popularity of 


and telephoned for 

rates to the Postal 

Telegraph Building. 
The live advertisers on earth are simply 


rushing for it. 


And they know 
Where to go! 


HE FINEST APPEARING CARS. 

HE MOST PERFECT SYSTEM. 

HE BEST SERVICE. 

HE MOST RELIABLE RATES. 

HE OLDEST & LARGEST HOUSE IN THE BUSINESS 
HE LARGEST LIST OF GOOD STREET CARS. 


And Advertising of the Kind that Pays. 


GEO. KISSAM & CO., 253 Broadway, N. Y. 
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IS THE KIND THAT 
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“EVERYTHING HAS” 
A HANDLE” 


Look about you and you will see sud- 
cesses and failures. Some men get rich making soap 
—other men fail. Some men acquire a competence 
in dry goods, drugs, shoes, tobacco, real estate, medi- 
cine—other men fail in these identical lines, Some 
men succeed in and by advertising—some fail. 

Every business has a handle. If you grasp it by 
the handle you succeed. The man who has found the 
handle of his own business frequently pricks his fin- 
gers when he tacklgs advertising. 

It is to men who know their own business’so well 
that they have not had time to also learn the difficult 
and complicated business of advertising that we offer 
the steel clad gauntlets of experience. 

Consult us freely about anything in advertising. 


The Geo. P. Rowell Advertising Co.. 
10 Spruce St., New York. 

















